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I heard it from an M.F.H. 


Who felled the local fauna, 
Who 


heard it from a District Nurse 


Who once played Desdemona, 


Who heard it from a Highland Laird 
Who laughed like a hyena 


And said it was in 
this week's 


“We know that you are always very proud of 
pulling power of advertisements in Punch, and 


although it doubtless will not surprise you we 
think you might like to know that we have this 
morning received an enquiry as a result of an 


advertisement which appeared five years ago”. 
(For Flooring). 


“As an advertising medium ‘PUNCH’ ranks 
as one of the best — if not the best — paper we 


have used. Aninteresting feature is the enquiries 


we receive from people who have seen our 


advertisement in fairly old issues of ‘Punch’.” 


(For Domestic Lamps 


And other advertisers report ads. still working 
15 years after insertion. 


won't be thrown away 
in PUNCH 


0 BOUVERIE STREET, LONDON, E.C.4. "PHONE: CENTRAL 9161 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, “PUNCH 
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EDITOR 


Manchester 
Survey 


Sin, My remark on the 
Greater Manchester Survey that 
moment that no 
done in the field 
magazines and periodicals” 
should be weighed with the cu 


is OL minor 
cting Was 


cumstances 
My intention was not to deny 
the value of facts on magazine 
readership, but to imply that io 
» Manchester Survey Manchester 
media should enjoy pride of place 
Sunday papers are published in 
Manchester, speaking generally 
hut gazines ind periodicals 
My remark meant that 
Survey gone further 1 
bhed to see it em 
body Sunday papers before 
the magazines in fact, 
ilmost without exception” pub 
lished Since one 
1 national period: 
Manchester it does 
that this 


which are 


in’ London 
would not use 
cal t wer 
wee This m ment 
field is untouched 
But I do see Mr. Radcliffe’s 
point about his paper Cheshire 
Life, and I him that no 
slight was meant. I hope it can 


msure 


seen that none was made 
1 W. LYON 
W.6 


now tb 


126 Stamford Court 


Chance For Young 


. 
Aspirant 
Young Advertising 
makes sweeping 
1 understand his bitter 
is but has it never 
that it 

ra ! even the 


very 


costs 
most 
ispurant ind when 
od experienced men 
changes, why 


spend money 


secaing 


smecmey 


it has never 
it bis abilities, how 
not enough on 


smaller agency 


especially, a copywriter needs to 
be something of an all-rounder 
as well 

Personally, I'm tired of these 

ung men who think that 4 
little writing caApernence 
enough qualification for 
writer's job, and who g: 
surprise when asked 
they know about advertising 
even theoretically from books 

However, in the comfy 


control 


$a good 
4 COPY 


with 


vanies | 
there is always room for 
someone without experience who 
is willing to learn the hard way 
ind if your correspondent cares 
to write to me he shall] have a fau 
chance to convince me that he 1s 
worth my spending my money to 
train him 
ALAN G. NICHOLLS, 
AS.M.A 
Key Publicity, 
107, Uxbridge Road Ealing, W.5 


Film Showmanship 
Campaign 


Sin,—-In reporting the initial 
stages of the film industry's 
national showmanship campaign 
you credit me with 
first moves in the 
this country 

Actually no campaign had been 
decided upon last week 
me comes to be launched the 
publicity and advertising will be 
undertaken by the Film Industry 
Publicity Circle on behalf of the 
ndustry as a whole The plan 
for this campaign was the subject 
under discussion at the K.R.S 
and C.E.A. meeting which, as 
you reported, sat last Thursday 

My only part in this campaign 
s that | have been appointed, with 
seven fellow-members of the Film 
Industry Publicity Circle, to the 

mmittee which will be 
| drawing up 


making the 
campaign in 


and whea 


under the 
John ¢ 
Arthur Rank 


ponsible for 
‘ nes for presentation to the 
K RS. or the joint industry com 
nittee after ratification by the 
full body of the F.LP¢ 
This sub-committee 
unship of Mr 
Dennett of the J 
) gan sat on 


erican film con ni 
want to make this r to 
readers because I deplore 


suggestion that 20th Centur 


Fox has ever sought or intends to 
seck any advantage to itself alone, 
which might be presumed to re- 
sult from this company being the 
originator of the campaign in the 
United States 

1 feel, too, that the 
work which the F.LP.C. has done, 
not only for the film industry but 
for advertising in general, since 
nation, is not widely enough 
recognised 


excellent 


its Torr 


JOHN WARE, 
Director of Publicity, 
20th Century-Fox 


Soho Square, London, W.1 


Western German 
ee 
Advertising 
In his article on Western 
German advertising (May 4), Mr 
Peter de Peterson somewhat over- 
states his case as to the high cost 
of newspaper advertising space 
He states for instance 
Die We with 900,Q00 
readers, has a mill-inch rate 
equivalent to 5s. 4d." 
| have before me a letter from 
Die Welt dated March 23, 19580, 
in which they quote their circula- 
350,000 and their 
rate as DM 4:50 per 
single column mm. If my arith- 
netic is correct this corresponds 
to a mill-inch rate of 6°66d.; if 
we were to accept Mr. Peterson's 
figure of 900,000 “readers” the 
mill-inch rate would be around 
2 68d 


non as being 


sdvertising 


FRANK J. LEVENS, 
Director, Joshua A 

Powers Ltd 
S.W.1 


Defini tely 
“ Dubitative” 


Sin, — Mr L. Stephenson, in 
his articl t he craft of the 
copywriter, ' properly con 
demned _ the spurious, 
fustian.” But he 
ilso declared that the copywriter 
ift “against the 
of contemporary 
xciety. He must see this clearly, 
» it in the round, and see it 


14 Cockspur St., 


hackneyed or 


his cr 


ull background 


ole 
Is this not just a little spurious 
ind wordy” 


We were then offered such verbal 


1950 


gems as 
ranked 


inversal,” 


manumit production,” 
ratiocinatists,” “neat 
backed by archaisms 
such as “purview,” and “informed 
with humanity.” The finest 
achievement of all, however, was 
that indefatigable “spark of 
divination” which could not only 
“throw the issue at debate into 
true focus,” but also “force the 
right decision.” 

Mr. Stephenson would have us 
believe that, if we keep to his 
rules, it 1s easy to turn out con 
sistently good copy, Frankly, with 
the above quotations in purview, 
1 am definitely “dubitative,” as 
Mr. Stephenson would say 

JOHN R. H. YEOMAN. 
42 Tite Street, Chelsea, $.W.3 

(Several readers have compli- 
mented us on publishing this 
article, and told us how much 
they enjoved reading it.—Editor.) 


Two-colour Ad. In 
“Fulham Gazette” 


Their first two-colour half-page 
since 1937 will appear jn the papers 
comprising the West London and 
Fulham Gazette group on May 
19. The space has been taken by 
Owles & Beaumont, drapery store, 
whose agents are Greenly’s Ltd 
The two-colour space will be 
available regularly at double 
black-and-white rate 


Raleigh C yele Exports 

The Notti ngham Journal and 
Nottingham Evening News wish 
to correct an error which ap- 
peared in their advertisement 
our issue of April 27 
Raleigh Cycle Co. recently 
ported their millionth cycle since 
VJ. Day—not the figure of 
10,000,000 stated in the advertise- 
ment 


CHANGE OF ADDRESS 

B.O.A.C, Advertising depart- 
ment, [to Airways Terminal, 
Buckingham Palace Road, S.W.i 
Victoria 2323 
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WEEKLY NET SALE CONSIDERABLY OVER 


2.000.000 


arr MOST POWERFUL FORCE FOR SELLING TO meee 
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With the June issue Modern Woman reaches the quarter century mark in a long career of steady selling! 


Three hundred uninterrupted monthly issues have adjusted the receptivity of the readers of this long- 
established monthly to a profitable pitch. The large-sized, all-gravure Modern Woman 

‘is an increasingly powerful selling medium in the women’s field—every inch 

of June space was booked well before press day! Advertisers intending 

} to add an expanding readership of intelligent women to their autumn 

schedules are advised to make their reservations in Modern \Voinal Now. 

Advertisement page rates are economic—£100 (monotone) and £160 (colour) ! 
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Lord Mackintosh Announces Plans 


For International Conference 
TO BE HELD IN JULY 1951 AT CENTRAL HALL, WESTMINSTER 


Organising Committee Appointed: Appeal For Funds 
Launched: Main Sessions Visualised 


Lord 


chairman of the organising committee of 


Mackintosh, 
the 1951 International Advertising Conference, revealed his 
plans for the conference, and launched an appeal for funds, 
when he addressed the Advertising Association luncheon, at 
Claridge’s Hotel, London, last Thursday. 
The conference will be held at Contre Hall, Westminster, 


from July 9—13 next year, and its 


programme will include 


business sessions organised by the Clubs movement, and by 
American and Empire delegations. About 1,000 overseas 
delegates are expected, including 500 from America. 

A £20—25,000 fund te meet expenses has been launched. 


The organising committee 
comprises 45 prominent men 
and women in advertising whose 
names appear on the following 
page. A series of sub-committees 
is being arranged, tocover finance 
(with Mr.G. R. Pope of The Times 
as chairman), conference pro- 
gramme, publicity, exhibition, 
reception, transport and accom- 
modation, social and entertain- 
ment. 


There will be at least one ses- 
sion on export advertising and 
marketing in dollar areas. Other 
sessions will be organised by: 

U.S. and Empire delegations; 
Continental 
terests; 


Newspaper executives from | 


all over the world; 


Advertising clubs throughout | 


the world, including the 31 
clubs affiliated to the Advertis- 
ing Association; 
Outdoor advertising interests 
throughout the world; 
Trade and technical 
retail advertising interests. 
There will also be a technical 
exhibition of advertising art, not 
open to the public 
Business sessions will be inter- 
spersed with social events. On 
Saturday, July 7, two days before 


and 


advertising in- —— 


the conference starts, there will 
be a reception, so the conference 
will, in fact, last a week. 

Time is being allocated for 
visits to the London section of the 
1951 Festival of Britain, and 
tours are being arranged to other 
cities, including those in which 
Festivals will be taking place at 
that time. 

Advertising clubs are to be 
encouraged to follow the example 
set by Southampton Publicity 
Club, which has initiated a move 
te form a local welcome commit- 
tee for U.S. visitors. 

Lord Mackintosh has prepared 
a plan for raising funds in three 
instalments, so that donations, 


which will count as a trading ex- 
pense from the taxation point of 
view, can be spread over two 
financial years. 

Donations are being invited: 

a third now or at time of 
promise; 

a third carly next year; 

the balance, if any, nearer 
the time of the conference. 

It may not be necessary to call 
for the last instalment, or at least 
some portion of it may be re- 
funded. Lord Mackintosh said: 

“I hope there will be very little 
call on that third instalment. 1 
shall take it on myself as @ matter 
of honour to use that money care- 
fully and well.” 

Earlier, he had said, “Ob- 
viously, a great conference like 
this must have funds. Now, 
unless such funds are readily 
forthcoming, we might as well 
drop the whole scheme. I cer- 
tainly shall. From a few pre- 
liminary approaches, and from 
the well-known generosity of the 
industry, I have no doubt what- 
ever that ample financial support 
will be forthcoming. 

“It looks as though we shal! 

(TURN TO NEXT PAGE) 


A. A. Delegates 
For Detroit 


A delegation from the Adver- 
tising Association is going to 
America at the end-of the month 
to attend the annual convention 
of the Advertising Federation of 
America, to persuade American 
advertising men and women to 
attend the 1951 International 
Conference. 

The delegation comprises Mr. 
F. P. Bishop, M.P., chairman of 
the Association executive, Mr. 
Norman Moore, Mr. lan Harvey, 
M.P., and Mr. Drummond Arm- 
strong, director. 

Lord Mackintosh said last 
Thursday, “The Americans have 
told us, ‘If you want us to come 
to your conference, say 5-6-700 
of us, you must come and fetch 
us. You'll have to come across 
and sell us your story’.” 


B.P.A.A. CONFERENCE DATE 
The annual conference of the 
British Poster Advertising Asso- 
ciation will be held at Scar- 
borough from June 19-21. 


TOPICAL ILLUSTRATED WEEK!Y 


NORTHCLIFFE NEWSPAPERS GROUP LTD 
Advertisement 


Director, R. H. Penney, Carmelite House, 


London, E.C.4 
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“Big Boys Now” Says U.S. 
Direct Mail President 
LORD MAYOR PRESIDES OVER RECORD 


The value of direct mail 
advertising in the United States 
in 1949 was $864 million, Mr 
Harry S. Porter, president, 
Direct Mail Association of 
America, told the British Direct 
Mail Advertising Association at 
their luncheon on Monday 

“Direct mail advertising is 
really growing up,” he said, quot 
ing Mr. Frank Frazier, director. 
D.M.A.A, in New York, “and it is 
time all of us face down the in 
feriority complex which has been 
plaguing the industry for so long 
We are big boys now.” 

The luncheon, which drew a 
record attendance, was presided 
over by Sir Frederick Rowland, 
Lord Mayor of London, who is 
president of the B.D.M.A.A, Mr 
Drummond Armstrong, director 
of the Advertising Association, 
was one of the principal guests 

After being introduced by the 
Lord Mayor, Mr. Porter said 

Advertising is one of the most 
irtificial developments of our 
civilisation You work with in 
visible tools like psychology and 
emotional appeals For this 
reason more people do not like 


ATTENDANCE AT B.D.M.A.A. LUNCH 


or trust the business, because they 
cannot see or feel what it does 
“Direct mail should not 
attempt to shoulder out other 
types of advertising. For the good 
of advertising itself, which means 
for the good of direct mail and 
our whole national economy, we 
should co-ordinate the advertising 
media which will work together 
most efficiently to push sales 
“By the same token direct mail 
should not be neglected. In fact 
that is where some danger lies 
advertisers will not recognise the 
capabilities of direct mail, and 
therefore will not make the most 
efficient use of it in their adver 
tising programmes 
“Direct mail does possess some 
advantages over other types of 
advertising. For some of its uses 
there are no substitutes. One of 
its great advantages is contro! 
You can reach exactly the person 
or groups you Want to reach with 
pin-point accuracy. It is the rifle 
shot v. the shotgun approach 
“All in all, direct mai} adver 
tising functions as a_ perfect 
salesmate for other types of ad 
vertising a 


B.DM.A.A 
Porter Sir Frederick 


At the luncheon 


May 11, 1950 


(Keystone photo 


Lejt to right: H. L. Clarkson, Harry § 


Rowland, Miss Kay Murphy, Drummond 
Armstrong. 
Mr. H. L. Clarkson, vice- 7 
chairman, thanking Mr. Porter, > 
said: “You have given us some L.S.C. GIVE 


thing to bite on ens we shall 
bite.” 


~~ . 
Four A’s President 
ree, 
Visiting England 
Mr. Frederic R. Gamble, presi- 
dent of the American Association 
of Advertising Agencies, is to 
pay a short visit to England this 
month to discuss matters of com- 
mon interest with the Institute of 
Incorporated Practitioners in 
Advertising He is expected to 
on May 22 and to leave 
on May 27 


will be fully occupied by engage 
ments already arranged for him 
by Mr. C. Anstice Brown, LI_P.A. 


director 


LORD MACKINTOSH ANNOUNCES CONFERENCE PLANS 


(Continued from previous page) 


need not less than £20,000 1 
think £25,000 would be perhaps 
safer. But I want to get as big a 
fund together as we can, and | 
want everyone to play their part.” 

Lord Mackintosh emphasised 
that he did not want to ask only 
the big people in advertising for 


money This was a matter in 
which everybody should take a 
hand 

“! don't consider it is fair or 
wise to rely on a few big sub 
scribers. We are all in this or we 
are not. And the bigeer the fund 
the greater the pleasure we shall 
have in handing back what we 


don't need.” 

In his speech, he said “I think 
it is time we dispelled some of the 
fog that has gathered around us 
We cither believe in private enter 
prise, and in the adventurous 
spirit in business, or we don't 
And if we don’t, then it’s good 
bye to advertising as you and I 
understand it if that happens 
not only does advertising go, but 
freedom of choice goes with it 
And if that happens, freedom 
itself will be on the way out 

“I think it is time we woke and 
found our courage and our voice 
again 

“This is one of the reasons why 
1 commend the proposed Inter 
national Advertising Conference 


“The Festival of Britain, with 
its emphasis on youth, gives us 
an ideal opportunity of killing 
three birds with one stone by this 
conference. First, to restore ou 
own confidence in advertising 
secondly to restore confidence in 
advertising in the minds of the 
public, and thirdly, to help the 
Festival of Britain to draw many 
visitors and dollars from over 
seas.” 

Sir Miles Thomas, president of 


the Advertising Association, pre 


sided and 
Mackintosh 


introduced Lora 
Proposing a vote of 


thanks. Mr. lan Harvey, M.P., a 
director of W. S. Crawford Ltd 
said Lord Mackintosh had kept 


ill advertising agents and others 
concerned with advertising on 
speaking terms with one another 
“Under his leadership we shall tell 


the cock-eyed world something 
sbout Britain Under his guid 
ince we should do it more than 
fairly well—we shall do it ex 
cellently.” 


Conference Organising Committee 


The composition of the organising committee for the International 
Advertising Conference (Britain) 1951, is: 


Chairman, Lord Mackintosh. 
tx Officio members, 


Sir Miles 
Advertising Association; G. L. Mclellan, hon. secretary. 


Thomas, president of the 


Norman Moore, hon. treasurer; F. P. Bishon, M.P., chairman of the 
executive; W. Ewart Rumble, deputy chairman. 

tT. A, Allam, Hegh Aovoleton, E. Glanvill Benn (alternate—Cdr. 
A. O. Gillett), Hon. Lionel Berry, Olive Bird, J. H. Brebner, Ronald B. 


Browne, John Coope, 


Ivor Cooper, W. 


D. C. Cormack, Frank 


Coulson, H. W. Craddock, Philip Emanuel (alternate——John R osswick). 


Sir Patrick Gower, Geoffrey 


Haddon, 


lan Harvey. VLP.. Flora 


Henywood, Barrington Hooper. Leonard C. Langley, Clifford Martin, 
George Mills, Andrew Milne, T. G. Moore (alternate—E. Lumsdon), 


Major W. Morris, Kay 
Notley, John Pearce, 


A. Murohy, L. 
Alfred Pemberton, G. 


W. Needham, 
R. Pope, 


Cecil D. 


Robertson-Macdonald, Dere: J. Roe, G. S. Rovyds, G. P. Simon, 
(. Harold Vernon, John 1. Verrinder, Colonel G. Warden, Sinclair 


Wood, C. B. Wrey. 


NOTICE OF 
OVERTIME BAN 


As from. next Thursday 
(May 18) the London Society 
of Compositors will ban over- 
time in all printing houses that 
are members of the London 
Master Printers Association. 

it is understood that the ban 
may affect the majority of Lon- 
don periodicals and weekly trade 
Papers, many suburban weeklies. 
but not national newspapers 

L.S.C. has withdrawn its 
claim for an increase of 9s. 9d 
in weekly minimum grade rates. 
ind has ordered its members to 
apply its Rules and Agreements 
rigidly in L.M.P.A, houses. 

The L.M.P.A. has given 
L.S.C. six months’ notice of its 
intention to withdraw from the 
Joint Industrial Council and has 
Stated that. meanwhile, it will 
send no representatives to any 
meeting convened by the J.L(¢ 

It is understood that the master 
printers’ offer to raise wages from 
£7 to £7 2s. 6d. did not prove 
acceptable. The L.S.C. claim for 
an increase of 9s. 9d. would, if 
adopted, increase the differential 
between their members and 
Grade I printers in the provinces 
by 18s. 9d., and it is feared that 
this would result in claims for 
wage increases by the provincial 
printers 

The services of the Ministry of 
Labour in connection with the 
dispute has been sought by the 
British Federation of Master 
Printers, of which the L.M.P.A 


is @ constituent “alliance.” 


the 


Picture Presented 


To LIP.A. 


Mr. W. W. J. Studd, advertise 
ment director, presented. on 
behalf of Hlustrated Newspapers 
Ltd., the picture “The Parish 
Beadle,” by Sir David Wilkie. to 
the Institute of Incorporated 
Practitioners in Advertising last 
week. The gift was received by the 
president of the Institute, Mr 
Hugh T Appleton, who men 
tioned that the [Mustrated London 
News was founded in 1842, and 
had. flourished ever since 
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B.I.F. Attracts Record Attendance Of 


Overseas Buyers 
P.P.A. “INDUSTRIAL BRITAIN” STAND 


The British lodustries Fair, which opened at Olympia and Earls 
Court, London, and Castle Bromwich, Birmingham, on Monday, 
has “gone all out” for the foreign buyer; and, judging by the 
number of foreign languages and accents to be heard on opening 


day, more Commenwealth, 
American, and foreign busi- 
ness men will attend the three 
centres before the Fair closes 
on Friday of next week than 
ever before. 

An ADVERTISER'S WEEKLY 
representative who visited the 
two London centres on opening 
day writes 

As far as information and 
facilities are concerned, the 
foreign visitor is better catered 
for than ever before. The over- 
seas buyers’ clubs are comfort- 
able and attractive, particularly 
that at Earls Court, with its fine 
series of scenic photographs on 
the walls 

As the B.LF. is an industrial 
and business exhibition, it is not 
surprising that most of the stands 
are strictly functional, and that 
product takes precedence over 
display Particularly 1s this so 
at Olympia, where pride of place 
is enjoyed by the latest triumphs 
of physics and chemistry 

Even here, however, there are 
some notable examples of display. 
One notices especially the exhibits 
of the Ministry of Supply and 
Imperial Chemical Industries. On 
the former stand, the eye of the 
visitor is directed downward to 
a superb working model of an 
atomic pile by means of a dis- 
play feature suspended from the 
ceiling. Underneath a red cone 
bearing in white the words 

Atomic Research” is a symbolic 
representation of an atom, the 
electron-paths round a gleaming 
nucleus being represented by 
ellipses lit by flickering lights 

Main feature of the magnificent 
1.C.1. stand is a huge and beauti- 
fully executed animated map 
showing 1.C.1.'s world-wide repre- 
sentation. Novel is the fact that 
the points remain illuminated un- 
til one presses an information 
button, when all the lights go out 
except the appropriate ones, and, 
at the same time, a picture—part 
of a huge horizontal panel—is 
illuminated, showing the parti- 
cular representative and giving his 
address 


Increasing Ad. Record 
of “ Men Only ” 

A promotion folder for Men 
Only issued by Mr. Stuart 
Mander. advertisement director 
George Newnes Ltd.. shows how 
the journal has carried more and 
more advertising in the last four 
years. Pages carried were 192 in 
1945. 196 im 1946, 244 in 1947, 
264 in 1948, and 336 in 1949 


“Wellsian” is the obvious 
adjective to apply to much of the 
scientific equipment, and one is 
grateful for such cxamples of 
Straightforward commercial dis- 
play as, for example, the six 
panels used by Newton Chambers 
& Co., Ltd., to show how their 
product, Zal, can be used in the 
home. 

A number of publications are 
displayed in various parts of the 
Fair. The Periodical Proprietors’ 
Association is represented on a 
praiseworthy stand, the theme of 
which—*“Industrial Britain Seen 
Through the Technical and Trade 
Press” —is announced by ao slogan 
under ai line of industrial 
pictures 

Advertising people, particular 
ly those with direct-mail interests, 
will not fail to visit the magnifi- 
cent display of duplicators and 

(Continued on page 295) 


“Express” 4,112,073 

An average daily net sale for 
April of 4,112,073 copies, an 
increase Of 64,296 over the cor- 
responding period last year, was 
reported by the Daily Express on 
Monday This is the highest 
figure attained by the Daily 
Express this year 


More than fifty will attend the 
conference of the Institute of 


Public Relations, at Adelphi 
Hote], St. Leonards-on-Sea this 
week-end 


Ad. Contractors’ 
Luncheon 


The Advertisement Conirac- 
tors’ Association, which hopes .o 
become affiliated to the Adver 
tising Association ncxat month 
held its first quarterly luncheon 
meeting at tsow'’s Restaurant, 
London, on Tuesday 

Mr. S. V. Rogers, treasurer, 
deputising for Mr. M.D. Linton, 
chairman, who was unable to 
attend, stressed that the object of 
the Association was to assure that 
advertisement contractors carried 
on their business along ethical 
lines. The Association now has 
14 associate members, bringing 
membership to 35 


ADVERTISER'S WEFKLY 


Lord Camrose (right) congratu 


lates Arthur E, Watson, who has 
retired after being editor of the 
‘Daily Telegraph” for 26 years 
at a dinner at Claridge's Hotel on 
Saturday, given in honour of Mr 
Watson A portrait of Mr 
Watson, painted by Maurice 
Codner, is in the background 


A.P. RAISES RATES FOR FOUR MONTHLIES 


Notification of larger circula 
tions, and increases in advertise- 
ment rates from October 1, for 
four Amalgamated Press monthly 
women’s magazines will reach 
advertisers and agents to-day 
(Thursday). 

A letter issued yesterday 
(Wednesday) by Mr. Charles E 
Mander, advertisement director. 
says that the present advertise 
ment rates of Woman's Journal, 
Woman and Home, My Home 
and Wife and Home are unecon 
omic, and are being advanced 

Circulation figures show sub 


stantial advances over those 
operating when cxisting rates 
were fixed 


More space has 


recently been made available for 
advertisers, but production diffi 
culties still prevent Amalgamated 
Press from fulfilling every require- 
ment 

Details of rates and the circu 
lations on which they are based 
are 

Woman's Journal, £900 a page 
based on circulation of 350,000 
(formerly £220 and 200,000); 

Woman and Home £500 4 
page, based on 950,000 (£360 and 
640,000), 

My Home, £160 a page, based 
on 430,000 (£120 and 220,000) 

Wife and Home, £140 a page. 
based on 190,000 (£100 and 
175,000) 


Newsprint Imports Uncertainty 


The Government hopes two 
maintain, in the second half of 
1950, allocations of newsprint to 
newspapers and periodicals at the 


F.B.I. President On House Organs 
There are at least 1,000 house 


journals published in Britain to- 
Sinclair, 


day, said Sir Robert 
president of the 
Federation of 
British Industries, 
opening an exhi 
bition of about 50 
house journals ar- 
ranged by the Bri- 
tish Association of 
Industrial Editors, 
in conjunction with 
the F.B.L, in 
London, last week 


Congratulating 
the BA.LE., he 
said the Associa- 
tion hoped to 
become recognised 
as the professional 
organisation of this 


field of industrial 

journalism. It was Association 
setting out to raise Sinclair 
the general stan- 


president, 


dard of this type of publication 
nearer to the high level of 
the best 


Left to right: G. G. Kirkpatrick, Lever Bros. & 
Unilever Ltd; A. E. Reynolds, chairman, British 


of Industrial Editors; Sir Robert 
Federation of British 
Industries. 


same rate as in the first half of 
the year. It is still too early to 
say how much imported news 
print will be allocated 
Mr. A. G. Bottomley, Secretary 
for Overseas Trade, stated this in 
reply to a question in the House 
last week. He quoted the follow 
ing figures showing newsprint 
licensed for delivery in the two 
most recemt four-monthly periods 
for which complete figures were 
available : 
July 3-November §, 1949 
Home 
produced Imported 
(figures in tons) 
Newspapers 120,000 62.000 
Periodicals 20,000 
November 6, 1949-March 4, 1950 
Newspapers 129,000 64,000 
Periodicals 20,000 
Mr. Bottomley added that in 
the four weeks ending February 
12, newsprint consumed by news 
papers was shared in the propor- 
tions 


Per cent 

National mornings and 

evenings 476 
Provincial mornings 

and evenings 249 
Local and weekly 

newspapers &°S 
Sporting and Sunday 

newspapers 19-0 
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ADVERTISER'S WEEKLY 


New “Code” Bans Ads. On 


Seven More Ailments 


RECOGNITION RULE FOR AGENCIES 
STRENGTHENS CONTROL 


A number of diseases have 
been added to the list in Section 
3 of the British Code of Standards 
in Relation to the Advertising of 
Medicines and Treatments with 
the second edition, just published 
This section lists examples of 
diseases, illnesses of conditions 
for which medicines, treatments, 
products or appliances may not 
be advertised. 

Additions to the list are 
asthma, bleeding d:sease, diseases 
of the breasts, enlarged glands, 
erysipelas, phlebitis, and throm 
bosis. An elaboration under the 
heading “Slimming”* forbids 
reference in any advertisement to 
weight reduction or limitation, 
slimming or figure control, unless 
the offer is for physical exer- 
cise courses or articles used 
for the purpose of physical 
exercise. The restriction on 
asthma does not apply if it is 
made clear in the advertisement 
that the medicine, treatment, pro- 
duct or appliance advertised is 
only for the alleviation of an 
attack of asthma, and if the ad 
contains a recommendation that 
sufferers should seck medical 
advice 


Section | of the Code has been 
considerably re-written to clarify 
as far as possible its implications, 
but no basic change has been in- 
troduced Section 2 remains 
unaltered 

Mr. G. R. Pope, chairman of 
the Code of Standards Commit- 
tee, introducing the revised 
edition at a Press conference on 
Monday, mentioned the greater 
control which the committee has 
obtained by the inclusion of a 
clause in the recognition agree- 
ment requiring agenis to subscribe 
to the Code. Only three of the 
recognised agents had so far 
failed to sign the agreement in its 
new form. 

The difficulty in administering 
the Code, Mr. Pope said, was in 
preventing advertisers circum- 
venting the provisions with in- 
nuendos which did not in fact 
break the letter of the rules. He 
thought there had been a great 
improvement in patent medicine 
advertising since the Code was 
first introduced two years ago 
The committee, he concluded, was 
prepared to take action against 
users of media other than Press 
in case of infringement 


“MANCHESTER E, NEWS” BROCHURE 


The circulation of the Man- 
chester Evening News in “the 
great conurbation which is Man- 
chester” is the subject of a beau 
tifully produced brochure 

The brochure explains how the 
journal's circulation of 329,060 is 
distributed throughout Greater 
Manchester, which for the pur 
pose is divided into six areas 
each comprising about half-a 
dozen towns 

Each area is the subject of its 
own “double-spread.” The type 
of buildings in the area is illus- 


4 typical spread. Area sales 


trated by four photographs, and 
the proportion of houses that take 
in the Manchester Evening News 
or that own telephones are shown 
by a shaded pictorial colour 
chart. An aerial picture of the 
centre, of the city, an Ordnance 
Survey Map of Greater Man- 
chester, and detailed distribution 
figures are also included 

The brochure is printed on art 
paper (10} in, x 74 in.) between 
semistiff brick-red boards, with 
an effective cover design, and 
spiral binding 


handred houses 


Manet: ater bernang Neves 


coer 


are related to marke; data 


The exhibition in progress, showing how British heraldry was used 
as a background decoration 


New York Motor Show Display 
Surprised U.S, Experts 


Standards of display and 
presentation at the British Auto- 
mobile and Motor Cycle Show 
at New York last month caused 
surprise and admiration among 
American trade experts. It was 
the first automobile show in that 
country to have both theme and 
overall designing planned by a 
professional industrial designer 
Mr. Walter D. Teague 

Funds for decoration being 
limited. Mr. Teague departed 
from the usual chrome-trimmed, 
streamlined auto-show layout, 
and concentrated on colour and 
atmosphere The theme sug- 
gested the pageantry associated 
with British tradition, and made 
free use of heraldry 

A display piece on 
designed in Britain by Ronald 
Dickens. and reproduced here 
by Display Craft Ltd., showed a 
Royal Trumpeter in full regalia. 
and provided an emblem for the 
show, This appeared on poster 
advertising in New York, on the 
official programme, and was 
repeated in two 12 ft. figures in 
the foyer of the Grand Central 
Palace, where the exhibition was 
held. 

In the main 


wood, 


hall the pre- 
dominant colours were scarlet. 
blue, and gold. The walls were 
draped from ceiling to floor in 
royal blue, and the floor was 
covered by carpeting in soft grey 
The focal point of the interior 
decoration was an enormous 
shield 12 ft. x 13 ft.. bearing the 
Royal Crest. on either side of 
which and encircling the blue- 
draped mezzanine railing, were 
other large shields in gold, white, 
and scarlet, decorated with figures 
taken from heraldry 

The Society of Motor Mann- 


“American Aviation” 


Pearl, Cooper Ltd. have been 
appointed sole U.K. advertise- 
ment representatives for Ameri- 
can Aviation 


facturers and Traders allocated 
£10,000 towards the expenses of 
the show, and arranged two 
organising committees, to work in 
London and New York. 


The Royal Trumpeter design. 

used for poster advertising in 

New York and as the theme of 

the British Motor Show there last 
month 


PROMOTION FOR 
WINDSOR STORY 


To publicise its Duke of 
Windsor story, the Sunday 
Express has issued a 15 in. x 
20 in, and also a double-crown 
poster with the slogan “The 
Story the World has Waited For” 
translated into six languages; a 
double-crown poster and a hang- 
ing card, bearing portraits of the 
Duke and Duchess of Windsor: 
and a folder There will be a 
two-colour half page in the Daily 
Express and advertising in other 
newspapers 


The 35th London Nursing 
Exhibition, organised by the 
Nursing Mirror, will be held at 
the Seymour Hall from October 
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Ad. Process— 


Sales Soar 


The story of how sales of 
British “Macintoshes” in New 
York rose from 2,000 a year, to 
an estimated 12,000 for 1950, by 
the reversal of the normal adver- 
tising procedure, is told in 
Advertising Age 

The British agency, Hewitt, 
Ogilvy, Benson & Mather Inc., 
prepared an advertisement for 
The New Yorker showing a man 
buttoning up his raincoat, with 
copy written in what Mr. Dayid 
Ogilvy is reported as describing 
as “my heaviest British accent.” 

Formerly the manufacturers. 
Robert Appleby & Co., had 15 
retail outlets, and advertised when 
stocks were in the shops. Before 
this advertisement appeared it 
was shown to many more dealer 
prospects, including some of the 
tougher ones 

Results were immediate, says 
Advertising Are. Individuals 
began writing to the company at 
an average of two dozen daily. 
and retailers in all parts of the 
country sent rush orders. Two 
weeks after the initial advertise- 
ment in The New Yorker, another 
page was run. By this time the 
company had signed 25 more 
dealers, and very soon about 6) 
stores will be stocking the 
“Macintoshes.” 

Sir Robert Appleby, president 
of the firm, has offered to yo 
“dollar for dollar” with dealers 
on local advertising. Media other 
than The New Yorker will be 
used when promotion funds 
permit 


Quarter Club Is A 
Year Old 


The Quarter Club, which has 
now completed its first year of 
existence, held its fourth quar- 
terly luncheon recently, when 
Mr. E. Lumsdon, advertisement 
director, Westminster Press, was 
the guest of honour. Mr. Cecil 
Godfrey presided. 

Guests included Messrs. D 
Faulkner, British Railways; A 
Smith, Frederick Aldridge Ltd.; 
C. P. Wakefield, C. P. Wakefield 
Ltd.; A. Quantrill, Fassett & 
Johnson Ltd; J. Billing, The 
Autocar: John Warnack, C. R 
Casson Ltd.; Gordon Tett, The 
People 


E. C. MILLARD IS 
N.A.G.S. CAPTAIN 


Mr. E. C. Millard is the new 
captain of the Newspaper & Ad- 
vertisers Golfing Society He 
succeeds Mr. Andrew Milne and 
presided on Monday at a 
luncheon at the Savoy, attended 
by some 50 members, when the 
64 competitors in yesterday's 
Spring Meeting at Wentworth 
were put up to action by Mr 
J. B. Methuish and Mr. “Bob” 
Foster 


H.0.B.M.Reverse 


CLUB NEWS 


ADVERTISER'S WREKLY 


Worledge, New Regent Chairman, Hits 
At “Low Ad. Standard” 


FUND NEARS £5,000, SAYS BREBNER 


“Several years ago advertising 
applied for a Royal Charter, 
and it was refused. ['m not 
surprised. You need only look 
down the ad. columns of our 
newspapers and over the hoard- 
ings, to realise that the standard 
iS pretty low.” 

Thus spoke Mr. George Wor- 
ledge, joint managing director, 
Alfred Pemberton Ltd., when he 
took over the chairmanship of 
Regent Advertising Club, at its 
annual meeting last week 

“The standard of our profes- 
sion,” he said, “depends entirely 
on the people engaged in it 
There is no magic way to im 
provement. For people of my 
age, indeed, there ts little hope at 
all. But probably that doesn't 
matter, for the future is in the 
hands of the young. And no 
institution is doing a more 
practical job if this connection 
than the Regent Advertising Club. 

“Perhaps in 15 years time some- 
one whose name may be quite 
unknown to-day, will again ask 
for a Royal Charter. And per- 
haps next time they will get it. In 
furthering that end | hope to 
assist.” 


Previously the Hon, Lionel 
Berry had been installed as 
president 

Mr. J. H. Brebner, in his 


“swansong as president,” an- 
nounced that the club endowment 
fund now totalled nearly £5,000 
Further contributions had now 
been received from: 


T Garland Advertising 

Service Lid £125 
Lord Iliffe £100 
C. & BE. Layton Lid £100 
Newanes- Pearson £100 
Amaleamated Press £190 
Cc. FP. Higham Ltd £100 
Hulton Press £100 
Stephens Advertising Service Ltd. o« 
Reg nald Harris £25 
Erwin, Wasey & Co., Led 3 \s 


Mr. Brebner said that both he 
and Commander A. Robertson- 
Macdonald, the retiring chairman, 
would continue to work for the 


A berdeen 


* * 

Advertising In India 

“Advertising in India To-day” 
was the subject of a talk given 
to the Publicity Club of Aber- 
deen last Thursday by Mr 
Willoughby F. Dyer. manager 
and senior executive in Bombay 
for D. J. Keymer & Co., Ltd.. 
and a former account executive 
with the J. D. Gill Advertising 
Service in Aberdeen 

Fourteen languages. immense 
distribution difficulties, and the 
divergent outlooks of the people 
were all factors which required 
special consideration in market- 
ing. But he did not agree that 
the profitable days of trade with 
India were past. 


fund. He proposed setting up a 
trustee committee under the 
chairmanship of the Hon. Lionel 
Berry. 

Mr. Kenneth Pounds, re-elected 
hon. secretary, announced that 
in spite of an increase in subscrip- 
tion, membership reached 579 
(including 70 patrons, 28 associ- 
ates, 86 juniors and 36 country 
members). 

Other officers clected were: 
vice-presidents (reelected: Six 
Patrick Hannon, Miss Audrey 
Deans, R, W. Haddon, Reginald 
Harris and Andrew Milne; (new) 
J. H. Brebner and A. Robertson- 
Macdonald; vice-chairman, Basil 
Napper; hon. treasurer, F, 
Trash; hon. assistant secretary, 
Geoffrey Tyas; hon. assistant 
treasurer, F. Neville Lea. Com- 
mittee: Miss P. Meyrick, E. R 
Ensworth, R. E. Fenton, W. G 


Glasgow 


Agents Might Help 
Art Students 


Interest from advertising agents 
and publicity men in the com- 
mercial art courses at Glasgow 
School of Art would be 
welcomed, Mr. D. Percy Bliss, 
director of the school, told the 
Glasgow Publicity Club last 
Friday. Agents could help by 
supplying students with dummy 
jobs, and subjecting their work to 
professional criticism. 

An exhibition of work by 
advanced students was on display 
during the meeting 


Mr. G. T. Stanyer, of Wiggins 
Teape & Alex Pirie (Sales) Lid., 
spoke on papermaking to the 
Coventry Publicity Association 
last week, and demonstrated prac- 
tical papermaking. 


Barney, S. E. Harris, B. L. Baker, 
T. G. Hartshorne, A. J, McCarthy 
and E. C. Passaway 

A cup was presented personally 
by Commander Robertson- 
Macdonald to Mr. E.R. 
Ensworth for his work in the 
club library, which he is relin- 
quishing this year. 


From Aberdeen To 
Collect Cup 


Mr. James C. Gibb, country 
member of the Regent Advertisin; 
Club from Aberdeen, collecte 
the Higham Cup at the annual 
meeting on Wednesday of last 
week——-much to the surprise of 
Mr. E. J. Ornstien who was 
organising the presentations. Mr. 
Gibb, who is also secretary of the 
Aberdeen Club and a representa- 
tive with Aberdeen Journals Ltd., 
was notified of his success by 
telegram. on Tuesday at 10 a.m. 
At 1 p.m. the reply came from 
Aberdeen that he was coming 
down. On Wednesday afternoon 
he walked into the club premises, 
and by midnight was on his way 
home again! 


Berks and Bucks 
50°, More Members 


A fifty per cent increase in 
membership was reported by the 
retiring secretary, Mr 
Courtney Embley, at the annual 
meeting of the Berks and Bucks 
Publicity Club, on Thursday, 
last week. 

Mr. A. G. Bitton, advertising 
manager of Ex-Lax Ltd. was 
elected honorary secretary. Mr. 
P. J. Halsey, club chairman, also 
retired His successor is Mr. 
Humphrey Chilton, of Horlicks 


Lid i 

Lady Tweedsmuir addressed 
the Women's Advertising Club of 
London on Tuesday, on the 
Houses of Parliament. 


(Keystone photo 


Cup winners and new officers at the Regent Advertising Club annual 


meeting 


(Higham Cup): George 


Left to right: Paul M. Myers (Caxton Cup); James C. Gibb 
Worledge 


(chairman); Kenneth Pounds 


(Pemberton Cup); Hon. Lionel Berry (president); J. 1. Jones (Saward 


Cup); E. J. Ornstien (retiring 


vice-chairman 


who organised the 


competitions); E. R. Ensworth (special cup}; Basil Napper (vice- 
chairman), 


COS a ee 


ere es ee ee SS ee ae Fs, | Seer ate, y° As se p46 % 
fs 1 eCCi‘s 
2 7 eee 
S coe 
P| ¢ 
7 
~ * 
ns | = 
¥ “ 
a P| a 
gh Ft | 
pe pT 
| 
t ¥ 
4 uy 
a | 
% : 
ey a 
5 4 ee, 
Po 
= ao 
vf _ 
= a 7 
rs _ 
“ad : 
ee | 
: a ; 
| 
P| at | 
— — if & we. 4 F nr * 
a ‘| } “i , 
ae f) @ i 
: ; i 
* - | q } 
ze _— J ore * a 7 
; RR i 5 5 ae. oe Pec 
i po me Aa ae d ; ca Ae & 4 rc | - 
ae cy | ee he eee be 
- a ; ‘ian a 2 : ro 
a : ¢ Wy - % 7 > ey 
-) , ~ + I ai: 
Pate ta oe. 
es FF a 
wr | ee 
. 7 
} — 
: a | { 
; Ps 
oe ia ——— — ar 
oe De ko ai ee rae f 4 j E > . . $ of we oes uy ale : “2 ie 
é ; 7 » i et ee ite) Be, bt ee 
z mee id < - al aia fz oe 4 ae a 7 


ADVERTISER'S WEEKLY 


‘Reynolds’ Looks 
Back 100 Years 


Reynolds News turned back 
the pages of the last 100 years in 
the four-page Century Souvenir 
issued with last Sunday's copy, 
to commemorate the first publica- 
tion of the paper on May 5, 1850 

‘In November 1849,” the sup 
plement says, “George Reynolds 
experimented with Reynolds 
Political Instructor, published ut 
id. and devoted to the cause of 
Chartism and Socialism, It ap 
pealed to the radical working men 
of the day. Sales quickly reached 
W),000 weekly and, much encour 
aged, Reynolds decided six 
months later on a more ambitious 
venture 

On May 5, 18580. the first issue 
of Reynolds Weekly Newspaper 
was published. It was dedicated 
: to the cause of freedom and 
the interests of the enslaved 
masses The price, including 
stamp duty, was 4d.” 

Other features include a re- 
print of the paper's report on the 
charge of the Light Brigade, an 
account of the last public hang- 
ing and a fashion revieW of the 
century 

Advertisers who support the 
Souvenir include Ault & Wiborg 
Ltd., Bowater Paper Corporation 
Ltd., various branches of the co- 
operative movement, Cadbury's 
and Willing’s Poster Advertising 
Co. Ltd 


“B.B.C. Will Accept 
Sponsorship Idea” 


Because advertisers’ announce 
ments already appear, indirectly, 
in television programmes (hoard 
ings at football stadiums and race 
tracks, for example), the B.B.C 
will, in the end, have to impose 
some sort of control And in 
doing so it will have accepted in 
principal the idea of sponsor 
ship.” 

This opinion was expressed by 
Mr. Alec Bristow, London Press 
Exchange account executive, at 
the Institute of Public Relations 
luncheon meeting at the Planning 
Centre on Wednesday of last 
week 


Appointments Bureau 
May Contact Clubs 


The Advertising Appointments 
Bureau hopes to develop contacts 
with provincial advertising clubs 
ty explore the possibilities of 
filling out-of-London vacancies 
ht also hopes to set up a register 
of free-lance workers, artists and 
writers 

Half of the placings made by 
the Bureau in the period ending 
December 31, 1949, were to ad 
vertising agencies; 26 per cent to 
advertisers, 13 per cent to pub 
lishers, and 11 per cent to printers 
and studios, In that period $70 
vacancies were offered to the 
Bureau, and there were 606 regis 
tered applicants. 


252 


sce aie : 7 7 


NEWS 420 


ghey: 


T PROPLE. 


Iris Stennine 


WwW. H. Milne Marsden, « 
director of Derby Daily Telegraph 
Ltd., has been appointed chair 
man, in succession to the late 
Sir Arthur Aiton. Philip |. Ball 
has joined the Board 

Mr. Milne Marsden was a 
director of the company before 
the control passed to Northcliffe 
Newspapers, when he retained 
his directorship 

Mr. Ball joined the advertise 
ment staff of the Telegraph in 
1927 became advertisement 
manager in 1929, and in 1946 
was appointed general manager 
His father, the late James Ball, 
was for more than 25 years 
advertisement manager of this 
newspaper 

. * * 

W. R, P. (°BIN") Gronow has 
become chairman of the city 
printing house of Burrup Mathie- 
son & Co He succeeds his 
father, Albert George Gronow, 
who died recently. “Bill” has 
been in the printing business 
for nearly twenty years, and has 
been a director on the production 
of Burrup Mathieson & Co 
19358 


side 
since 
* * * 
he New York Times reports 
that Joshua B. Powers, president 
of Joshua B. Powers, Inc., has 
heen elected “Man of the Year 
in Foreign Trade.” by the For 
en Trade Society and Propellor 
Club of the City College Schoo! 
of Business and Civic Adminis 
tration, for “his contribution to 
wards greater understanding and 
international good will in foreign 
trade through the medium of 
advertising.” 
* 
Miss Jessie 
of the Vogue 
department, has joined Mather 
& Crowther Ltd. as a copywriter 
. * * 
Machine room overseer of the 
Herts Advertiser Printing Co 
for S8 years, A. D. Spary retired 
on Friday He was presented 
with a television set from the 
directors (Clifford S. Gibbs, Basil 
R. Gibbs, and E. Eddy) and a 
gold watch from the staff 


* * 
Bruce, 


formerly 
promotion 


G. Lloyd Williams 


G. M. Lioyd Williams has been 
uppointed senior direct mail 
consultant and accounts executive, 
and Miss Iris Stenning (secretary 
to the British Direct Mail Adver- 
tising Association), as contact 
executive with the Direct Mail 
Centre Mr. Licyd Williams 
joins in June, and Miss Stenning 
in July 

Previously with the Paul E. 
Derrick Advertising Agency Ltd., 
which he joined in 1926, Mr 
Lloyd Williams later became 
advertising manager to S. Lesser 
and Sons Ltd 
to give the clientele of G 
Lloyd Williams Ltd. his attention 

Miss Stenning joined the Vase 
Press in 1934, and as London 
manageress was responsible for 
much of the direct mail planning 
and production until, in 1947, she 
took over secretaryship of the 
B.D.M.A.A. For a short time 
she left to join Helen Jardine 
Artists Ltd., as sales manageress 
and rejoined it in 1948 


* * * 

Bill Lusby, one of the crafts- 
men of Co-operative Art Service 
Ltd.. has joined its sales staff, to 
help silk screen buyers who may 
need technical advice 


, 
He wil! continue 


May Ii. 


Marsden Is “ Derby 
Daily Telegraph” 
Chairman 


Lloyd Williams, Iris 
Stenning, To Join 
Direct Mail Centre 


1950 


J. L. Perren thas been ap- 

pointed assistant commercial 

advertisement officer, British 

Transport Commission. He will 

act as deputy to S. S. Wheeler, 

commercial advertisement officer 
* * * 

F. W. Frost, genera! sales 
manager of Kraft Cheese Co.. 
Ltd, has been elected to the 
Board of the company. He has 
been with the firm for 19 years 

a * * 

W. L. Palmer, genera! manager 
of the Trader Publishing Co 
one of the Associated Iliffe Press 
Group-—has been appointed 4 
director of that company 

* * * 

H. G. Mills has resigned his 
position as advertisement and 
circulation manager of Artist 
Publishing Co., Ltd. 

* * * 

Frank BR. Coxon has been ap- 
pointed executive director of 
Thomas Skinner & Co. (Pub- 
lishers) Lid.. and advertisement 
director of their Manchester 
office. He will continue to handle 
advertising for Silk and Rayon, 
Skinner's Cotton Directory, and 
other’ publications. 

* * * 

Following the absorption of 
Palette Studios by Artwork Ltd., 
C. W. Hussey, genera! manager, 
Palette Studios, has n ap 
pointed sales manager of An- 
work Ltd No directorship 
changes have been made. 

* * - 

Peter Haddon has joined 
Pritchard and Constance (Manu- 
facturing) Ltd., toilet preparations, 
as advertising manager. He was 
previously assistant advertising 
manager with E. Griffith Hughes 
Ltd 


Laurance Holman Memorial Service 


Many well-knowa 
people attended a 
service to the late Mr 
Holman 


idvertssing 
memorial 
Laurance 
proprietor of the 
Holman (Laurance) Advertising 
Service, held at St. Dunstan-in 
the-West on Tuesday 

Mr. Holman, whose death at 
the age of 69 was reported last 
week, began his advertising career 
on the staff of a Middlesbrough 
paper After a period at 
Blackpool, he moved to the 
Manchester offices of Osborne- 
Peacock. In due course he was 
placed in charge of the London 
office. later establishing his own 
agency. 

A keen horseman, Laurance 
Holman was as well known to 


the busmen, taxirdrivers and 
hangers-on around the Row as 
he was in advertising circles. He 
was taken ill while riding in the 
Row and died soon afterwards 


Rivalling his love of horseman 
ship was his love of art. For 
many years he was a prominent 
member of The London Sketch 
Club, and it was one of his 
foibles to sign his letters with a 
few graphic strokes delineating 
the back of his own head 
immediately recognisable He 
was also an able sculptor 


Mr. Holman was convinced 
that the only form of advertising 
of any permanent value was 
“reason why” advertising 
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WOMAN’S WEEKLY continues its record- 
breaking progress, sheer unbeatable value 
for money makes it housewives’ choice 
everywhere—and advertisers’ choice too, 
for time after time they have proved it is 
by far the most profitable Weekly for 
selling to women ! 


Book NOW for the Autumn Issues 


AN A*P ‘PUBLICATION 
ADVERTISEMENT RATE £500 PER PAGE 
CHAS. E. MANDER, ADVERTISEMENT DIRECTOR 


THE AMALGAMATED PRESS LTD., LONDON 
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Keynote For 1951 


EFORE Lord Mackintosh spoke at the Advertising Associa- 
Be« luncheon last week, the International Advertising 

Conference seemed rather like a castle in the air. Now he 
has clothed an idea with reality. The impression he gave was that 
of a big man launching a big project in a big way. One feels that 
under his leadership success is assured. 

But it is a big project-—the biggest that organised advertising in 
this country has attempted for a generation. And even Lord 
Mackintosh cannot make it succeed without the unstinted support 
of every organisation and every individual in the advertising 
business. That support must be his to command. 

The objects of the Conference, as stated by Lord Mackintosh, 
are threefold—to restore our own confidence in advertising, to 
restore confidence in advertising in the minds of the public, and 
to help the Festival of Britain to draw visitors and dollars. 

We endorse all these, but stress the third. 

The Conference must be regarded as a contribution to the 
Festival, and a part of it. Its objectives must therefore be those 
of the Festival. To attract visitors and to earn dollars are impor- 
tant, but are subsidiary to the main purpose of the Festival, 
which, as Lord Mackintosh hintself suggested, is to “spread the 
gospel of the British way of life”. 

The Festival will be our opportunity to persuade our friends 
throughout the world that British social traditions and British 
culture, as well as British commerce, have something of essential 
value to contribute to an enduring world society based on order 
and tolerance and good sense; that the “British way” represents 
a “third force” to be reckoned with in the clash of social, economic, 
and even political ideas. 

This gospel need not be preached at the Advertising Conference, 
but should inspire its planning and be implicit in its conception. 
The Conference, like the Festival itself, must be an advertisement 
for Britain. As hosts, it will be our right and privilege to strike 
the keynote. This must be one of confidence and pride in 
British advertising, in British business, and in the “British way” 


Wiser To Refrain? 


HE British Transport Commission is, of course, entirely 

within its rights in refusing to display on its sites advertise- 
ments of competitive services. No media owner is under com- 
pulsion to accept every advertisement offered. But the Transport 
Commission is no ordinary media owner: it is a State-controlled 
body with an almost complete monopoly in certain fields of 
transport advertising. It can be argued that the advertisements it 
displays, like its trains and buses, should primarily be regarded 
as a public service, Perhaps it would have been wiser to refrain 
from a step worth little in terms of competitive advantage, but 
likely to evoke the criticism that monopoly has been abused. 
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To-morrow’s Topics 


OUTDOOR ADVERTISING interests 
report a marked drop in the num- 
ber of successful appeals to the 
Minister of Town and Country 

Planning against 
FEWER refusals of consent 
APPEALS by local authorities. 

Signs appear to be 
SUCCEED most affected, par- 

ticularly where the 
advertisement which is the subject 
of appeal is one that would be 
displayed on premises to adver- 
tise cither the nature of the busi- 
ness conducted or goods sold 
there. 

This hardening of the official 
attitude was to be observed, it is 
interesting to note, before Mr. 
Dalton succeeded Mr. Silkin, so 
it would not necessarily be fair 
to attribute it to the new Minis- 
ter. No one seems to know why 
it has happened, but one might 
guess that the attitude of local 
planning authorities may have 
had something to do with it. 
— - _ 


Last week the New Statesman 
published an article on outdoor 
advertising which, though written 
in a light vein, gave a fair and 
favourable picture, 
ANNUAL and contained 
SPENDING some interesting 
facts, There was, 
ON POSTERS however. one error 
that should be cor- 
rected. The British Poster Adver- 
tising Association, it is stated, is 
on the last stages of a survey to 
find the latest figure of annual 
expenditure on poster advertising. 
This is only true in a sense. What 
is actually happening is that the 
Association, with other advertis- 
ing bodies, is collaborating with 
the Research and Statistics Com- 
mittee of the Advertising Associa- 
tion, under the auspices of which 
a new edition of the Statistical 
Analysis of Advertising Expendi- 
ture is being prepared. 
Incidentally, it is estimated by 
the writer that the figure is likely 
to be over £8 million, compared 
with £64 million in 1939. 

—_ —_— — 
RUMOURS AND Press reports that 
the Beveridge Committee is 
taking very seriously evidence 
favouring a sponsored radio 

system side by side 
SPONSORED with the BBC. are 


RAD becoming too per- 
10 sistent to be lightly 
RUMOURS 


dismissed. Ht can 
be taken as a fact 
that Lord Beveridge personally 1s 


taking every opportunity to 
acquaint himself with the com- 
mercial broadcasting case. Un- 
fortunately, the pubdlic is given 
lithe chance to follow the argu- 
ments, for hearings are held in 
camera and no evidence is pub- 
lished except, in one or two in- 
Stances, by the bodies who have 
given wt. This has created, as 
secrecy was bound to do, an 
invidious position, particularly 
for those organisations opposed 
to commercial radio. 


Tue Daily Express has decided 
to postpone publication of its 
projected children’s comic. Mr. 
E. J. Robertson, general manager, 


“EXPRESS” says: “The plan is 


resting for a time. 
COMIC It is all tied up 

with this returns 
SHELVED 


question.” 

This latest “sale- 
or-return” development is hardly 
surprising. The Express has not 
given any indication of what its 
distribution policy would be for 
such a publication, but its com- 
panion, the Evening Standard, 
says that newspapers, unable to 
take back unsold copies, print 
content bills, or offer sales induce- 
ments, “look on with amazement 
and concern” at the “war... 
among magazine publishers.” 

The action of the Daily 
Express is a reflection of the 
attitude of the Newspaper Pro- 
prietors’ Association that the 
nationals’ copybook should not 
be blotted at a time when it is 
necessary to Wage a campaign to 
maintain the present meagre 
newsprint allocation, 


THE PROJECTED visit to the U.S.A. 
of a team of representatives of 


the British textiles industries has 
provoked from Mr. D. 
- Griffiths, director, 
SELLING Incorporated Sales 
TEST grt Associa- 
tion, a comment 
1M U.S.A.? = that will meet with 
a good deal of 
sympathy He suggests as an 
experiment the visit of some high- 
powered British salesmen to pro- 
vide “demonstration selling.” ff 
leading American stores would be 
willing to allow them to sell a 
selection of British consumer 
goods to the retail public a valu- 
able test might be made. 
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A Little 
What 


N this job there is a con- 

tinual temptation to be so 

mesmerised (and sometimes 
deafened) by the sheer volume 
and loudness of many large 
space advertisements that one 
fails to appreciate the ingenuity 
and craftsmanship that have been 
employed by less stentorian ad- 
vertisers 

This week, therefore, | have 
selected miniatures that will 
certainly find solus positions in 
my anthology of advertising 

If there is such a thing as an 
association of life insurance com 
panies, its president should go 
round to the offices of the Refuge 
Assurance Company, doff his silk 
hat politely, and—on bended 
knees if necessary—-ask permission 
to use the copy of this advertise- 
ment not for one individual com 
pany but to sell the whole idea 
of life insurance to Great Britain 
It is a tragedy that such a stirring 
and imaginative picce of persua- 
sion should be cabined in the 
Strict and solitary confinement of 
three double-column inches in an 
evening newspaper 

Within my memory there has 
never before in this country been 


Of 
I Fancy 


attempt by insurance 
either individually or 
to sell the idea that 
it is a-social duty to insure one’s 
life. Never before have I seen i: 
this country an advertisement that 
would make the man who iéi 
insured feel proud and glad, and 
make the uninsured thoughtful 


a serious 
COMmpahies 
collectively 


Review of 
Advertising 
by 
COPYTASTER 


and sad. And why is this? I 
believe that the blame lies large'y 
at the door of the statisticians 
who analyse the results of coupon 
advertisements 

When an advertisement is to 
contain a coupon, and the writer 
knows that his work will be 
judged either on costs-per-reply 
or costs-per-sale, he quite righuy 
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cnlier orrice : 


Great Lover ** : 


Issued by the Refuge Assurance Company Limited 


OXFORD STREET MANCHESTER 


Here heis. Just an ordinary 
man—but a great lover just 
the same. No Mark Antony, 
no Romeo, but beneath his 
overcoat is love as great as 
in any story-book romance 
Hé made sure his wife would 
have a regular income 
should he go first. Truly a 
selfless form of love—his 
care for her will continue 
even. though he may be 
gone He talked with the 
Refuge they have a 
deep understanding of these 
matters 


ais4 


slants his copy towards those 
readers who are already half con- 
verted or, better still, are activeiy 
in the market for his product. If 
you want people to write for a 
free seed catalogue, you obviously 
don’t begin by tr) ing to persuade 
town dwellers that they ought to 
install window-boxes, you aim 
instead at the gardening fans, 
aud your copy—if it is success- 
ful—merely Steals customers 
away from some other seed mer- 
chant. 

But Great Britain is appallingly 
under-insured. Far too many 
bread-winners are not insured at 
all, and only a handful are ade- 
quately covered. Millions who 
could well afford several times 
their present premiums are only 
covered enough to pay for an im- 
pressive funeral and a marble 
monument. The result is that an 
insurance advertisement with a 
coupon falls on stony ground 
unless it is aimed with extreme 
accuracy at the miniscule frag- 
ment of the population that hap- 
pens, on the day of publication, 
to be actively interested in life 
insurance. It has, in fact, to be 
80 specific and factual that it has 
no interest whatsoever for the 
ninety-nine per cent of the popu- 
lation that is not insurance- 
conscious 

This is not just a guess on my 
part. A year or two ago the adver- 
tising manager of a big life office 
wrote to tell me that the moment 
he broadened the appeal of his 
advertisements so that they ap- 
pealed to the imagination of 
people who were not at that 
moment actively in the market 
for life insurance, he got a tre- 
mendous response; but his sales- 
men were sadly disappointed 
when they followed up the replies. 

Of course they were! Fancy 
imagining that just one advertise- 
ment is so going to soften-up 
hundreds of people who are not 
actively in the market ‘or life 
insurance that they will sign on 
the dotted line the moment a 
salesman appears! But the 
damage was done. My corres- 
pondent and his company decided 
then and there that never again 


SBKs> 


‘Are you a 


pretty girl— 
2! ee 


Even a daily bath cannot 

| protect you against pers- 
piration odour during the 
day So spend a moment 
with MUM and safeguard 
your bath-sweet self all 

, through the day. MUM 
is a s.ow-white cream 

| deodorant — quick, safe 
and sure. 


sO 


Above: “In this Refuge copy you 
can find flesh and blood.” Below 
“A delicious headline.’ 


would they cast their net wide 
among the people who are not 
imsurance-conscious. And, as the 
company happened to be one of 
the most prominent users of 
coupon-advertisers, its competi- 
tors noticed the experiment, 
noticed that it was not con- 
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COMMERCIAL ADVERTISING RATES 
ON 
BRITISH RAILWAYS 


Tt; remove existing anomalies in the former scale rates for 


individual Regions of British Railways, revised rates are now in 


in Dae 


operation, and these will be applied to all new and renewal contracts. 


. 


The new rate structure simplifies the planning of transportation adver- 


ee eK 


tising campaigns for Advertisers and Advertising Agents, establishing 
an “ All-Region” rate for those Advertisers who require national 
coverage. It also applies to the London Midland and that part 
of the Scottish Region on which commercial advertising is handled 
by Contractors (Messrs. Frank Mason and Company Limited, Messrs. 
W. H. Smith and Son Limited and Messrs. Macduff and Company). 
The new rate structure is part of the progress towards co-ordination 
in the control of commercial advertising throughout all branches of 


British Transport. Copies of the new rate lists have been supplied to 


Advertisers and Advertising Agents, and further copies will be 
supplied on request. 
All enquiries for space controlled by the British Transport Commission 


should be addressed to: 


COMMERCIAL ADVERTISEMENT OFFICER 


BRITISH TRANSPORT COMMISSION 


CRANBOURN CHAMBERS, LEICESTER SQUARE STATION, LONDON, W.C.2. 
TELEPHONE: TEMPLE BAR 3490 
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Review of Advertusing—econtinued 


tinued, and drew the obvious con- 
clusion. 

Ideally, as I have already said, 
there should be a collective cam- 
paign for life insurance. Maybe 
the task of educating the public 
is too big for any one company 
to undertake alone, and it is un- 
deniable that any company that 
does attempt it alone will be dis- 
playing remarkable altruism, for 
others will reap where it has 
sown. All honour and glory then 
to the Refuge people! Even in 
such small spaces as the adver- 
tisement illustrated on page 256 
their campaign will light a candle. 

The Refuge copy, as you have 
already seen for yourself, is re- 
markably well written, It is senti- 
mental, of course (and so it 
should be), but the thing I want 
you to notice is its style. Very, 
very rarely to-day do you see 
an advertisement that has clearly 
been written by somebody. Look 
at the advertisements for soap 
suds and baby foods, fountain 
pens and face powders, and you 
can't imagine how the words ever 
arrived on paper. A committee 
perhaps committed them, and 
they are bloodless affairs. Their 
facts are correct, but they are 
anonymous, But in this Refuge 
copy you caa find flesh and blood. 

Notice the power of the words 
“beneath his overcoat”—words 
that give concrete expression to 


the abstract idea. Notice that 


he doesn't follow the phrase b 
the obvious reference to a soft 
heart, Even the dullest clod of 
a reader has seen that coming, so 
he brings him up again with an 
unexpected word--love. Notice, 
too, the reticence, and yet the 
strength of “should he go first.” 
How different from a recent ad- 
vertisement with the headline 
“What will Crown Life do for 
me?” followed by two columns 
headed “If you live” and “If you 
do not live!” 
* * o 

THe Speakers’ Cius, which 
presumably runs a correspon- 
dence course, deserves full marks 
for these advertisement headlines: 
“Are you gagged by the ‘Old 
School Tie’?” and “When the 
power to speak can free you!” 

I cannot imagine anybody who 
is shy but ambitious failing +o 
respond to such a vivid and 
sympathetic headline — sympa- 
thetic, of course, in the sense of 
congenial rather than pitying. 
The cOpy is less good—and is 
marred by a most distasteful 


peppering of quotation marks and 
capital letters. But, with a head- 
line such as this. an advertise- 
ment in Double Dutch ought to 
bring replies in lorry loads. 

7. ad * 


MUM'S ADVERTISEMENT is such 
fun that I cannot forbear to show 
it to you (page 256). Perhaps 


thrice in a lifetime does a copy- 


writer hit on such a delicious 
headline—-and perhaps once, with 
luck, does it find its way into 
print. Whether it is a good head- 
line for selling Mum is another 
matter altogether. Indeed I fear 
that I should have been a spoil- 
sport and turned thumbs dow: on 
it if the responsibility was mine. 
* * * 


FinaLty | COMMEND you to De 
Havilland’s copy in a sadly unin- 
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spired layout. This is the stuff 
that could sell more air travel than 
all the advertisements ever pub- 
lished by B.O.A.C. and B.E.A. 
and the rest of the alphabet. For 
years | have waited for someone 
to do an advertisement telling 
people what it’s like to go flying 

and all they do is keep on say- 
ing “its quick,” “its comfortable,” 
and “we bring you back”—alive 
or dead. 


ILLIONS wonder what ft ts like to travel in the Comet at five hundred miles an 


| hour, eight miles shove the earth. 
& spece 
carcely appears to move ; 


the tihuston. 
sense of having travelled. 


ts clear the views are unbelievably fine. 
dows into Dover and Calais harbours * 
| map and one sees north to Shoe 


the moon s modelied bal!, almost within grasp 


lighted airport. 


DE 


“Commendable copy in a sadly uninspired layout.” 


| fentastically lovely, expecially at dawn and sunset 


The Comet is a de Havilland aircraft with de Havilland jet engines—a commercial 
venture. It introduces a new era of speed and senoothness in travel, with an unprecedented mechanical 
simplicity and the elimination of highly inflammable fuel, and, withal, at a competitive cost. 


HAVILLAND 


a 
| 


the Comet 


Paradoxically there is a sensation of bring poised motionless 
Wt arises mainly from four new factors 


Because of the great height the scene below 


because of the stability of the atmowphere the aircraft remains rock- 
weady ; the gas turbine's complete freedom from vibration ts unexpected in a vehicle of great 
power; and the absence of all visible signs of engines, propeller or other mov ng parts completes 


One arrives over distant landmarks im an incredibly short time but without the 
Speed does net enter inte the picture. 


One doubts one's wristwatch. 


U there is cloud below its forms and colours are often glorious. Mf the weather 
The English Channel is like a narrowing river. One looks 

below "* the port and starboard windows 

ryness and south as far as Le Havre at one time 


Kent isa detailed 


The Earth's atmosphere below splits the light into rainbow eosin, often 

Yet the sky above is an abyss of blue-black ink, 
In a few minutes one can descend from a blaze of 
sherncon sunshine, through all the stages of sunset and twilight, to land after mightlall at « 


ale oe coeds 120,000 


pi TRENT 


P 
WING noe 


For information concerning the circulation areas of these influential newspapers, 


serviced by 


the Advertisement Department of 


y NORTHCLIFFE NEWSPAPERS GROUP Lr. 


contact 8. WH. PENNEY, Advertisement Director, Carmelite House, London, E.C.4. Central 6000 
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E. W. Barney of E. W. Barney Limited 


3 ie hear him talk one would never believe that E.W.Barney 
started in advertising as long ago as 1899. He is one of those 
people who are young in ideas and who keep that way by having 
young people around them, and he proves his belief in advertising ’s 
future by having his two sons follow in his footsteps. 

He has always taken a tremendous interest in the social side of 
advertising. As far back as 1910 he was president of the Fleet Street 
Club, and a year later was Hon. Secretary of the Aldwych Club. In 
1938 he was elected Chairman of the Aldwych and remains so today. 

“ The essence of advertising is simplicity’’ says Barney. “ You 
can be too clever with your clients’ money’’, and this is the 
sentiment which has carried him through from the beginning. He 
remembers the very first Daily Mirror and has watched it become 
the world’s largest daily seller. He has watched its progress as 
an advertising medium, too, and says that a paper with an 

average daily sale of over 4,547,000, and a space rate of -78d 
per inch per thousand, cannot possibly be overlooked when 
campaign planning. 
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The Art Director Of To-day 
Must Be A Superman 


By IAN DENNIS WILSON, Director, Wilson Advertising Ltd. 


An art director discusses some of the problems he has to face to-day, gives his views on the princip!:s 


May II, 


and practice of commercial art, and suggests that steps should be taken to encourage more students to 


ONE are the days when 
the art director was con- 

sidered to be an esthetic 
and sensitive type of fellow who 
produced art work whenever he 
felt like it. To-day he has not 
only to be an artist, but also a 
business man with a wide know- 
ledge of processes, reproduction, 
printing and photography, and 
overall he must have the ability to 
keep on turning out satisfactory 
and workmanlike jobs in a given 
space of time. 

On top of this he has had to 
become a kind of talent spotter, 
not daring to refuse an interview 
to the most minor art student in 
the hope that he may find a bud- 
ding commercial artist who can 
be developed 

So all in all the art director of 
to-day has got to be a superman 

With the limited space in our 
newspapers, the art divector and 
the artist must always try to get, 
in most cases, “a quart into a 
pint pot” and still arrest atten- 
tion Thinking back to 1938 I 
often wonder what it would be 
like to lay out once again a full 
page for a national newspaper 
how | should revel in it. When I 
jook through the American Press 
to-day, it seems that many of the 
sdvertisements have no more to 
say than could be got into a 4 in 
d.c., with enormous space, the 
size of a wall, all to be filled with 
display. 


The Artist's Job 
Is Eye-Appeal 

The artist's job is, and always 
will be. ecye-appeal, because it 
does not matter how fine the 
copy or the ideas given to him, 
the final effort falls down if it is 
not properly presented How 
often does one see a well planned 
advertising campaign ruined by 
inferior art work, but many a bad 
scheme made to look good by 
first class layouts and art! 

My personal approach to every 
job is to listen to the advertising 
manager, the copywriter, the man- 
aging director, or the office boy 
if need be, and find out what is 
to be the fundamental message of 
the advertisement, whether the 


product, the copy or the name 
never 


block ! squash other 


people's ideas on the “I'm the ex- 
pert” principle because another's 
idea often inspires me to think of 
something better. I am, however, 
convinced that I do a good job 
if | am well briefed by the right 
person, and I will put the message 
over if I learn just what it is to 
be. 

The word artist covers a very 
wide field of craftsmen who can 
be divided into three classes. 
First, the artist trained in a com- 
mercial studio and school of art 
with a good general knowledge of 
figure and decoration; he is the 
backbone of every agency, and 
can turn his hand to anything 
from a visual to a passable figure 
or a still life; secondly, the letter- 
ing artist who must have a sound 
knowledge of type faces and au 
strong sense of design, and the 
layout artist capable of doing a 
good visual or rough but incap- 
able of producing finished art 
work; thirdly, the free-lance who 
usually specialises in his own 
particular field 


Where Are The 

New Faces? 

This brings me to a problem 
causing concern to every art 
director. Where are the new faces 
in commercial art? 

With a few exceptions the sig 
natures of top ranking commer- 
cial artists are the same to-day 
as they were before the war, 
perhaps with the addition of a 
few illustrators who have joined 
the ranks of advertising artists 
because of the lack of space in 
magazines. We have, of course 
a big crop of Picasso-type of 
artist whose work I. strongly 
suspect is only a cover for bad 
draughtsmanship. For many years 
there have not been any new first 
class artists who could draw a 
figure that looked like a human 
being, with the high degree of 
finish demanded for advertising 
The few that can do this kind of 
work are making much money, 
and thanks to Sir Stafford, only 
need to work a month or two in 
order to spend the rest of the 
time painting or with some other 
hobby 

To go to the other end of the 
scale, the biggest bottle-neck 
seems to be the lettering artist 


adopt commercial art as a career. 


who to-day can command as high 
a salary as the average well 
trained figure artist 

New talent for our profession 
is going to be a major headache 
Large free-lance art studios with 
post-war pressure of work and 
expensive floor space have been 
unable to devote time to training 
the youngsters, and it is very 
difficult to get deferment from the 
Forces. | believe the most impor- 
tant time in an artist's career is 
between the ages of 18 and 21, 
as it is only then they are begin 
ning to pull the strings together 
1 do not know where the com- 
mercial artists of the future are 
going to come from, because 
there are very few art students 
taking commercial art as a career, 
and there is no guarantee of 
security to attract them when 
they finish the course at the local 
school of art 

It seems that most art students 
starting on a course aspire to be- 
come art teachers or architects 
with a guaranteed Basic wage at 
the end of their course, and 
reservation from national service 
until they have completed their 
studies. But something will have 
to be donc if we are going to 
keep our prestige in international 
commercial art Is there any 
reason why the LLP.A. should 
not formulate a scheme and pre- 
sent it to the Ministry of Educa- 
tion, laying down a course and 
a guaranteed minimum wage 
when employed, after a student 
has finished his studies and is 
qualified to do a worthwhile job? 


During The War 
None Were Trained 


When the war began. commer- 
cial art in this country received a 


severe sethack—studios closed 
down and schools of art were 
empty. Consequently, during the 


war. there were no artists being 
trained, so to-day the craftsman 
is more and more in demand and 
even the unskilled are doing jobs 
which one would never have 
given them before the war. Many 
pre-war training grounds for com 
mercial artists have now been 
closed Lithographic _ printers 
and process engravers have been 
responsible for many of our 


famous names in commercial art, 
but lithographic artists in par- 
ticular have been replaced by 
mechanical processes to a certain 
degree. 

To-day it is possible to repro- 
duce any manner of sketch. When 
I served my apprenticeship some 
twenty-five years ago to the print- 
ing trade as a lithographic artist 
and designer, the limitations were 
well defined. Photo-lithography 
was just establishing itself as an 
essential and economic process as 
offset machines advanced in 
design, and higher speeds of 
print were being obtained with a 
better quality 


Many Changes 
Of Technique 


At that time the chromo 
artist could see no future for 
himself and thought his craft 


was on the wane, but he adapted 
himself as the natural successor 
to this process which was so 
rapidly asserting itself. I suppose 
the best artists of colour separa- 
tion are some of those who 
started life stippling and wielding 
the Ben Day medium! The pro- 
cess artist has always been highly 
specialised, with his air brush and 
his ability to read blue prints, 
and many effects are obtained 
which are not otherwise possible 
Even he can recall many changes 
of technique which ease his diffi- 
culties and speed up his work; 
rubber solutions, manufactured 
transparent masking materials and 
specially made colours among 
others The silk screen process 
has now made itself felt and has 
to be carefully considered when 
planning one’s advertising. It has 
now reached a very high standard 
of efficiency with photography 
again taking its place as an 
integral part of the job. Accord- 
ingly work is designed within ‘its 
limitations and consequently no 
better and economic result can 
be obtained on a small run 
Printing on acetate film as a 
means of protective covering and 
display has given the package 
designer something new to think 
about in technique Film has 
rapidly become a selling medium 
in everyday life and photogravure 
has found another outlet for its 


af oh . < - ei. iat nad . a a : ' : , . 5 
i 4 
5 ee || M1950 
: 7 
i, 
“ 
n ‘ 
of 
4 
: 
= 
a “a 
s “s 
= NET 
= Ja + 
a. “i 
re Y 
Ph a . 
a : se 
a 
Aa K 
5 , 
Fl tas 
. , ie 
er 
oa : 
3 
os 
a 1 - 
if 
7 i 
3 7 : 
a 7 
as Z ¢ 
or. j L 
Pe) - 
Ls 3 
r, q y 
ty ; 
‘i 
# : : 
| ; 
a}, 
od 
oi - 
N 
he 
. 
> A 
3 
aes. ‘ 
i 
7 SS r 
ae 
~ aan 2 
oa 
ae 
ey p 
ae Me 
: hee ! 
B. 
Se 
aa t 2 
ie is . 
ar Vt 
4 
ne 
aks 
i, A 
al 
> fe 
LO A AD Cy TOL A BR i 
7 5s Ps j ¥ Bee ete a io m ah é oo as 
eens 2 Pte ‘, a : j ares > oh ee Ni ad ro eS Gye * eo =-, ae « 
en ay "4 ie ee Nd 4 <i ee ~ °C. ae “3 * Soe oes 049 : Eg: 
a oe fp ae ae. a ae Bin, E > ow a. » ae q “os hi ae <9 ae a * , i a Ay i. ¢ 7, 4 += + v _ 


4 a ‘ay eas Oe s, * ius Ce te “yg . pee TE - a 
- ‘ é 
: 


May 11, 1950 


(Oia Pani. Che 3 ail Uclegraph? 


- pa |) 
Sar Foo. TO BEY 
DEARERK vanes 


STATEMENT BY MRT 
WEBB TOI” 


INTERIM - 
ee 


tae 


t 4 
7) Hall 


National Advertising Pa 
THE DAILY TELEGRAPH ¢ 

7 o his 

e.Mbrings ““A CLASS to 


=, purchasers to the 


m 
€ 


i Becta distributor, a 


Syren factor in the 


4 marketing of quality 
EGeanded goods 


AAT IGNA- EET 
Noee 
ie 


ES: Cr 
Ce ee 


= 
ACER Ve 


income gre 
£1,000 « year) of 
© newspapers 


i es 261 ADVERTISER'S WEEKLY tl 
; ) | 
ae the 
as » oan ee 
: - dei arc ead 
4 a 7a Keen 
bw: yes ra | - 
? = a g 1 | J , 
i: ’ . “ - < "pepe * 9 t NDI () Us \ ’ '] 
a ces ge Priii ee su ae aN | 
3 ¢ $2 —_ al Asie “4 \ : 7 
‘i er Sa go =e | fou YOu © =i 
. F. Ae Eeit-- eer VSbean atte LO gc | ) i / m* ¥ i — ’ x = 1 « 
: yer > NK ao . - 
3 & p paral | gavlg >4 CNIS: K if a 
“8 ‘ Le . t ‘ | j f € p y ss » \ i _ 
‘ me | ; : | meng : : 
’ eis 1 [m | ) “=o M » | 
. we ‘a ff ' Sf A 7 " 4 , i — > 5 
P . MG esi IN: t ' ’ ¥ , y fi; / | fy i a , A. 
; a 1 i ; we wh § it) ‘ veh a d ee i >, , 4 & 
= - ;e 7 7 a) ' | i San an | 
ie 60 Sir  F a ia... ’ 7 
ee as) We oe ee ee ; 
i v! ay Bs os eee z  - ee | 
A Bee pe see ee ¥ 
3 et ly ZB: ae /- Swe 
i bate, marta AY SS Zan >. 
he. P| all morning : = nt ‘ 
z AN i 
: Br 
cS ee | 
2 e : oe ea “a Sif “Eh. 5’ (nn 1 oe at ‘Ft 7 3 a : a 
a a ee a a. 


ADVERTISER'S WEEKLY 


w 
Acres and 


ls 2a 
that’s the fellow! 


The chances are: (1) He’s a farmer who has 
always farmed on a large scale. (2) He’s an 
estate owner supplementing income, or (3) 
A big businessman—WITH CAPITAL! .. . and 


SPORTs 


GOUNIRY 


SPECIAL ISSUES OF 1950 


Royal Dublin Spring Show May I7 
Devon County Agricultural Show May 3! 
Bath & West & Royal Ulsrer Shows 

June |4 | 


Highland & Royal Counties Shows July 12 
Royal Show SOUVENIR NUMBER July 26 
Dairy Show Nov. 15 
Smithfield Show Dec. 27 


GRAHAME E&. BISHOP, Advertisement Manager, 
Commonwealth House, New Oxford Street, London, W.C. HOLdborn 6955 
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high speed production, while the 
more economic analine printing, 
with its flat tones, gives the artist 
plenty to conjure with in the way 
of design. 

Of great help have been the 
many types of drawing materials 
produced in the last twenty years 
or so. Craft-tint with its use of 
developers in conjunction with 
line illustration cuts down the 
process engraver’s headaches of 
delivery; Kodatrace, which has 
non-shrinking qualities makes 
separation of colours simpler; 
grained boards for cartoonists 
give middie tones and more lati- 
tude to the artist's technique. 
Take Press advertising—every 
trick of technique and process has 
had to be pulled out of the bag 
to make presentation distinctive. 
The field has also become much 
wider with the growth of indus- 
trial exhibitions. During the war 
people became much more display 
minded — industrial design has 
also advanced. These are only 
two of the many uses to which 
the artist is called to use his 
creative ability. 


Advertisers Very 
Design-Conscious 


Advertisers have, of course, 
become very design conscious on 
the packaging side of the busi- 
ness, and it amazes me when 
looking round the studios to-day, 
to see how varied the work has 
become. The bright artist who 
waits to take advantage of a new 
outlet for his talents, has now to 
learn much about new materials 
and the technical limitations of 
the people who actually have to 
produce the finished job. 

The student's bible of to-day 
should be the reference file—in 
our own studios we have sub- 
scribed to publications, news- 
papers and journals from all over 
the world, and in addition we take 
a full range of technical publica- 
tions, to keep up to date with any 
new trends in technique. A pub- 
lication | should like to recom- 
mend is the Annual of Advertis- 
ing Art, published by the Art 
Directors Club of New York, 
packed with the pick of art work 
produced in America during the 
preceding year, and it is interest- 
ing to note that the American 
advertising photographer takes 
his place with the title of artist. 
This side of pictorial art seems to 
have been taken up widely by 
first-class artists and some of the 
photographs in this publication, 
particularly in colour, would do 
justice to the masters in the 
National Gallery. It is a great 
pity, that since the war, with the 
lack of paper, this side of our 
business has been unable to 
develop; in my opinion some of 
the finest advertising photography 
was being done in this country 
before the war. America has 
advanced greatly in colour photo- 
but, unfortunately, the 
British photographer gets little 


chance to experiment because of 
the lack of material, as most 
colour film has to be paid for in 
dollars. 

I do not think this period of 
austerity which we are going 
through will do the commercial 
artist any harm. It has sharpened 
his originality to produce new 
techniques and effects with the 
limited space at his disposal. 
Typographic designers have now 
taken an important place in com- 
mercial art, owing to shortage of 
space, and I doubt whether there 
are any better Craftsmen in the 
world in this particular sphere! 

From our reference files we can 
see the very noticeable advance 
made in commercial art in coun- 
tries which were not engaged in 
all out war effort, particularly 
Switzerland. Incidentally, to those 
of my readers who are not 
acquainted with the Swiss publi- 
cation Graphis, 1 would like to 
recommend it. This seems to 
have replaced, on the Continent, 
the pre-war Gebrauchs Graphik 
as a very good text book for 
artists. 

So what do we do to help our- 
selves? Most important of all, 
I think, is to encourage the best 
into our craft by suitable training 
schemes. Secondly, perhaps, a 
little less of the attitude of mind 
that says, “Let’s fill it with a 
photograph.” We must try to get 
the advertisers, “patrons of our 
art,” to encourage us to do bigger 
and better things, and never give 
up learning how to do our job 


*. . ee 

* Printers Pie 

AGO: 
Again 

Printers Pie, which was first 
published in 1903 and has since 
appeared in a variety of forms, 
is to be re-established as an 
annual by the Printers’ Pension 
Corporation. All profits from 
Printers Pie 1950 will be used for 
the benefit of widows and 
orphans of printers. 

Its theme is Britain itself and 
the Hon. David J. Smith, 
governing director, W. H. Smith 
& Son, this year’s president of 
the Corporation, is confident that 
it will make a strong appeal not 
only to the British public but 
also to American and Canadian 
readers. 

To be published on October 4, 
it will consist of 132 pages. 
including a good proportion of 
4-colour and 2-colour letterpress 
on art paper. Its sale will be in 
excess of 150,000 copies 

Mr. Herbert I. Thompson, 
formerly managing editor, 
Odhams Periodicals, is in charge 
of editing and production. 


The East 
will celebrate its 100th issue in 
June with articles by the Earl of 
Harewood, Sir Alfred Munnings, 
and other personalities. 
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WHEREVER IN THE WORLD men and women feel curiosity, or some- 
thing more than curiosity, in the British way of life The Times Weekly Edition 
is an unfailing source of information and interest. It is The Times in cross- 
section, presenting a selective and compact version, generously illustrated 
with news photographs, of the contents of the daily issues. Nine out of every 
10 copies sold go abroad, reaching almost every part of the habitable globe. 
For subscribers in the Dominions and the Colonies, throughout the North 
American continent, in South America, in the Middle East, in West 
and East Africa, in South Africa, and all over Asia The Times Weekly Edition 


serves, in a pre-eminent degree, the purposes of a British showroom abroad. 
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THE XABAx% TIMES 


AND ITS COMPANION 
PUBLICATIONS 


LITERARY SUPPLEMENT 
Every Friday 


EDUCATIONAL SUPPLEMENT 
Every Friday 


THE TIMES BY AIR 
Daily 


WEEKLY EDITION 
Every Wednesday 


REVIEW OF INDUSTRY 
First Wednesday of Every Month 


THE TIMES SURVEYS 
Occasional Publications on 
Matters of National Interest 
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COMMERCIAL FILMS 


Reviews Of New Productions 


A Gush Of Films About Oil This Month 


This time PAUL NUGAT ranges far and wide. Films he 
has seen include one on the life of D.P.’s another on the red 
spider and the white fly, and the new March of Time. 


IL. is beginning to dominate 
the screen to the same extent 
as it does our lives. 

The Anglo-Iranian Oil Co. 
have commissioned Greenpark 
Productions Lid. to produce 4 
10-minute bi-monthly ciné- 
magazine. In one respect, this 
cinémagazine will be an interest- 
ing departure from the usual. 
The associated companies of the 
group, wherever they may be, are 
being invited to produce their 
own screen items: 134),000 
enployees will be directly partici- 
pating in the aim of “Oil Review" 
“to liftthe eyes of members of the 
group from their desks, benches 
-and jobs and to see how they fit 
into the wider horizon of this 
huge enterprise.” 

Inevitably such a perspective 
must begin a little hesitantly, 
while groping its way towards a 
filmic pattern of a definite 
character. Thus Nos, | and 2, 
with items on the new “Diesel 
Engine,” “Tractor Transition,” 
“The Search for Oil,” “Ships Into 
Pipelines,” and “Comet Across 
The Sky,” have certain defects of 
impersonality, 

Nos. 3 and 4, containing items 
on the “ Provencal Oil Refinery,” 
“A Tanker Launch,” “Transit of 
Stee! Drum,” and “Glassblowing 
in Scientific Instruments,” go 
some way to rectify the weakness 
in the first two issues 

Commercial interests will want 
to note that the Control Com- 
mission in Germany is arranging 
distribution; Switzerland has 
given the series a special cinema 
booking, and the Anglo-lranian 
group in Sweden is hopeful of a 
commercial booking “Oil 
Review” could hardly have been 
started with happier omens. 


House Magazine 

On Film 

NGOT Pictorial No. 3 has got 

past the teething troubles so 
painfully apparent in editions 
Nos, 1 and 2 

In 16 minutes, this ciné-news- 
reel covers children's Christmas 
parties, sporting events, and the 
installation of new machinery 
These items are all crisply pre- 
sented and move at a commend- 
able speed 

For the first time Ingot Pic- 
torial bears a censor’s certificate, 


enabling it to be shown in local 
cinemas as well as to the firm's 
employees. It is also available 
on both 35 mm. and 16 mm. 

Produced by Technical and 
Scientific Films Ltd. (in associa- 
tion with the Film Producers 
Guild) for Richard Thomas & 
Baldwins Ltd., the film has the 
further distinction of a commen- 
tary by Howard Marshall. 


Chrysanthemums 


And Parasites. 

LANT Protection Lid. have 

for several years now spon- 
sored and produced their own 
films. Their two latest Koda- 
chrome colour films-——“Chrysan- 
themums” and “Pests and 
Diseases of Glasshouse Crops” 
make their policy self-explana- 
tory 

In “Chrysanthemums,” the 
amateur gardener is given a prac- 
tical demonstration of each step 
necessary to ensure that a segd- 
ling becomes a perfect bloom. 
Sturdy though these flowers are, 
the film shows in very effective 
close-up the conspiracy in the 
germ and insect world which so 
often blights their life 

The other film has been made 
for the professional grower. With 
equal care, we are shown the Ufe 
cycle and habits of the minute 
red spider and white fly. 

Both films took the unit twelve 
months to complete and have 
been made silent so that the 
firm's lecturers can supply their 
own expert commentaries; and 
both advertise plant protection 
chemicals with a reticience which 
does not detract from their selling 
points. 


What U.N.O. 
Is Doing 
HE first three issues of a 
“Screen Magazine” made 
under the auspices of the United 
Nations Organisation have now 
reached this country 
Nos. | and 2 employ a news- 
reel technique to tell the world 
of some of the problems being 
tackled by several UNO commit 
tees and special organisations like 
the International Relief Organisa- 
tion. The time lapse between the 
initiation of an item like “the 
question of controlling Jerusa- 


lem” and its visual implementa- 
tion (when the problem is no 
longer what it was) exposes one 
of the weaknesses of the news- 
reel formula The other most 
apparent weakness is a lack of 
tautness. The editor was less sur- 
gical than he might have been: 

No. 3 is devoted to one sub- 
ject, “Home Of The Homeless.” 
The day-to-day existence of the 
DP’s in a German camp has a 
simple and moving commentary 
by Henry Fonda and a straight- 
forward pictorial approach A 
theatrical booking is being sought 
for these and future issues. 


Electricity 

On The Farm 

N “Fifty Acres,” the British 

Electrical Development Asso- 
ciation set out to show the 
smaller farmer and his wife that 
the installation of electricity is a 
boon 

On the practical side, the film 
shows the contrast between a 
farm run by brawn and by elec- 
tricity, and it shows it in a way 
that should convince the most 
hard-headed farmer that elec- 
tricity is a scientific aid at his 
disposal 

But there are important ques- 
tions that the film evades—ques- 
tions which might very well 
anger a farmer audience, The 
film creates the impression that 
any farmer so inclined can have 
electricity laid on for the asking. 
There is no mention of time-lag 
or the cost of installation 

Finally, it must be said that 
“Fifty Acres,” although photo- 
graphed and directed with the 
skill now associated with Green- 
park Productions Ltd, would 
have gained much from sound- 
on-film, instead of mute acting 
with commentary 


Four Films 


From Canada 
OUR new films of interest 
and educational value hay 
come over from the National 

Film Board of Canada 
“Photo Canada” is ai 10- 
minute Kodachrome film, pro- 
duced by the N.F.B. for the Royal 
Canadian Air Force hk is a 
shortened version of the 1946 
production, which covered in 


great detail the intricate work of 
mapping Canada’s vas: unin- 
habited North 

“Highland Holiday,” an 1I1- 
minute film in Kodachrome, not 
only paints in very attractive 
tones the beauties of Nova Scotia 
as a summer resort, but will 
make every Briton realise how 
neglected are our own Scottish 
Highlands. The two Highlands 
have striking similarities. 

“Your Morning Milk” under- 
lines the Canadian effort to ensure 
that milk, from the moment it 
leaves the cow's udder until it 1s 
served to the public, loses none 
of its nourishment. 

“Why Won't Tommy Eat?” 
might be any parent's problem. 
In this colour film. the trouble 
is finally traced back to the 
mother’s attitude. The child per- 
formances have al] their accus- 
tomed charm, but the film is 
slightly marred by the strong red 
and blue tones of the Koda- 
chrome 

All these films are on 16 mm., 
and sponsored by a Government 
department. These departments 
are keeping 14 film units in em- 
ployment. 
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Philip Harben, the B.B.C. chef, 
who appears in the B.E.D.A. 
film “Boiling and Simmering.” 


Some Tips For 

The Cook 

NOTHER aid to better cook- 

ing in the home, is provided 

by that stimulating culinary 
artist, Philip Harben, in another 
new B.E.D.A. film, “Boiling and 
Simmering.” 

This 7-minute Techricolor film 


(Continued on page 266) 
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Granada! 


Theatre Publicity Lid., take pride in announcing that they have acquired the 


Exclusive Rights to exhibit their Colour Filmiets on the screens of The Granada Theatres. 


This distinguished group of superiatively fine cinemas affords added important 


coverage not only in Greater London but also in key situations in the Home Counties and 
the Midlands. These screens are also available for our 2-minute Advertising Films. 
Thus our leading position in the field of cinema advertising due to the Exclusive Rights 
we hold for Odeon and Gaumont-British Theatres, and many of the other finest 
groups of cinemas in the country has been further strengthened by this concession giving 


aceess to the largest and most valuable audience in the United Kingdom, 


Theatre Publicity Ltd. 


Sole Controllers of Screen Advertising for 
Odeon and Gaumont-British Theatres 


ODD DD D000 
Film House 
Production War /our Street 
Offices London W.1 
GERrard 9292 
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Reviews Of New Productions—continued 


assumes that the housewife knows 
nothing about the preparation 
of a stew with boiled vegetables, 
and shows her exactly how to do 
it; but even for the experienced 
cook there are valuable tps to 
be picked up in this production, 
which is intended to be the first 


| of a series of cookery demon- 


| 


THE BROOK 


CONTINUOUS FILM 
PROJECTION 
CABINET 


as used by Exhibitors at the 
British Industries Fair 


This same projector was used at the 
Tate & Lyle Stand of the Ideal 
Home Exhibition, where five 
cabinets were installed in series 


For all particulars write to 


SOUND-SERVICES 
LIMITED 


(AN ASSOCIATE OF THE FILM PRODUCERS GUILD) 


GUILD HOUSE, UPPER ST. MARTIN’S LANE, 
LONDON, W.C.2 


Film Library and Works 
269 KINGSTON ROAD, MERTON PARK, 


LONDON, S.W.19 LiBerty 4291 


stration films. 


Straightforward 

Housing Film 

OCAL authorities and hous- 

ing committees like to have 
facts and statistical material pre- 
sented in a straightforward, un- 
embellished manner ‘Building 
Homes,” sponsored by John 
Laing & Son Ltd., meets these 
requirements without any reserva- 
tions. 

A brief prologue to the film 
has been used to acquaint the 
audience with some of the out- 
standing archjtectural achieve- 
ments of this firm. from the time 
the founder, Richard Laing, built 
his own private dwelling in 
Cumberland in 1848 down to the 
present day Psychologically, 
this approach is happy. It creates 
confidence among the audience 
in the soundness of the firm's 
constructional and engineering 
methods as well as serving as a 
useful introduction to the main 
content—the erection of Easiform 
houses all over Britain to-day. 

In producing this 34-minute 
film in Kodachrome on 16 mm. 
sound, Chelsea Colour Films Ltd. 
have taken every care to ensure 
that not a single process and stage 
in the erection of one of these 
houses is skimped The film 
creates a solid and lasting 
impression that, not only will the 
houses outlast the health 
authorities’ re-housing list, but 
that the labour force employed on 
the site has been organised down 
to the mth degree in a way 
calculated to avoid unproductive 
manual labour and unco- 
ordinated effort. With some slight 
editing, this film should find its 
niche in the film libraries of our 
technical colleges 


Paratroopers Are 


Seasoned “Troopers” 
ONSIDERABLE care has 
been taken by the Army 
Kinema Corporation to avoid 
giving their latest sponsored film. 
“Pegasus.” a glamorous veneer 
The airborne arm of the Army 
caught the public's imagination 
with its daring raids in Sicily, 
Bruneval, Arnhem, etc. But this 
is a sober and successful attempt 
to give all branches of the Army, 
all T.A. and Cadet forces, an 
insight into the training which 
produces parachute troops and 
glider pilots 
Few subjects, granted good 
weather conditions. have such 
strong dramatic and lyrical 
qualities. The act of parachuting 


lends itself to arty photography. 
Verity Films Ltd. are to be 
congratulated for having avoided 
the temptation, and at the same 
time for having produced some 
really fine photography without 
losing contact with the theme of 
the film. Unless | am much 
mistaken, the soldiers in the film 
would appear to have taken film 
direction like seasoned “troopers.” 
They are a good, unconscious 
advertisement for the high morale 
of the airborne forces. 

The last part of the film is 
devoted to shots of the latest 
developments in gliders and 
supply dropping devices like the 
para-technicon. 


Another Film. 


About Oil 


4 lg Pathé Documentary Unit 
have made a splendid start 


‘to their new series, “Wealth of 


the World.” 

Their first subject, “Oil” (inci- 
dentally sponsored by the Oil 
Industry), pinpoints the oil 
resources of the world and re- 
lates them in a masterly fashion 
to the ever-growing consumption 
of that raw material. It can rarely 
be said that a commentary 
heightens the photographic 
quality of present day documen- 
taries; but in this film, the words 
fall from the lips of the several 
different commentators like jewels 
chosen to create a pattern and for 
their own poetic effect. 

The standard borne by the 
defunct “This Modern Age™ has 
found a new bearer in the Pathé 
Documentary Unit, who cut their 
teeth on the now famous “Scrap- 
books.” 

“Wealth of the World” is due 
to appear as a quarterly. 


Sartorial 

Satire 
1 sponsoring “The Male 

Look,” the publishers of the 
magazines Life and Time have 
conspired in this, their latest 
“March of Time.” to twist the tail 
of Mankind in a 16-minute film 
which bubbles with satirical fun. 
You can almost feel sorry for the 
American male, who, on reaching 
man’s estate, finds his personal 
taste in clothes suppressed by the 
unbeatable conspiracy between 
femininity and salesmanship. You 
will chuckle over the pomposity 
of Savile Row and rejoice at the 
exclusion of the feminine influ- 
ence. You must not, on any 
account, miss going to see this 
film .. . alone. 


COLOUR FILMLETS 

Theatre Publicity Ltd. have 
exclusive rights for booking 
Colour Filmlets, which Granada 
Cinemas have agreed to exhibit 
Granada screens are also avail- 
able through Theatre Publicity 
for Two Miriute advertising films. 
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“soars GENERAL PUBL Cy ennos 


CINEMA é GENERAL HOUSE 
35 UPPER ABBEY STREET 


DUBLIN 


A \ F 
over" ie CONTROLLERS OF en overt 
| ) _ SCREEN ADVERTISING IN 000000 
750,000 EIRE GO, 
: 1, COMPRISING 220 CINEMAS 
Cte ers CACM 


SO WEY OING OOEON (IRELAND, WRT 
each { ae Q ) Year 


FILMLETS /N FULL COLOUR 
WITH ANIMATION 
ANOQ 
TWO MINUTE FILMS 


lomplele Nationa leverage. 
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A journal of Railway Mana: 
Engineering, Operation and 
News. Single copies is. 6d 
Prepaid Annual Subscription 13 10s 
Dieset Railway Traction 

review Of world-wide 


ment 
ailway 


A monthly 

developments in diesel - engine 
desian and diesel railway traction 
operation, Single copies 2 


Prepaid Anaual Subscription 245 
vad Record 
A journal of Shipbuilding, Marine 
Engineering, Docks, Harbours and 
Shipping Single copies Is. 6 
Prepaid Annual Subseription £5 10s 
Power and Works Eagincering 
A practical journal for Piant Owners 


Engineers. and Works Managers 
i 4 Single copies 2s 
Prepaid Annual Subscription 245. 


The Crown Colonia 
The only journal exclusively covering 


the Colonial Empire a 4 whole 
circulating monthly throughout 40 
territories, and having for ite 
principal object the welfare and 
developmen of the Colonies and of 
British and Colonial and 
industry ‘Single copies 2s 

Prepaid Annual Subscription 204 
c 

A practical journal for Colliery 


Managers and Engineers. and manu 
facturers of Colliery Equipment 
Single copies 2s 
Prepaid Annual Subscription 
Coke and Gas 
A technical journal dealing with the 
scientific and technical problems 
involved in the production of coke 


24s 


and gas in coke ovens and gas 

works. Single copies 2s 

Prepaid Annual Subscription 245 
The t 


adustrial Chemist 

A journal devoted to the progress of 

applied Chemistry and Engincering 
Single coptes 2s 

Prepaid Annual Subsription 245 

A practical journal devoted to 

Architecture and Building Practice 

Single coples 2s 


Prepaid Annual Subscription 245 
Weed 
A practical journal, authoritatively 


written. superbly illustrated. dealing 
with the growth, marketing and use 
of wood in all its forms 
Single copies 2 
Prepaid Annual Subscription 245 
Food 
A journal devoted to the manufac 
ture. packing and marketing of pro 
cessed foodstuffs. and of the utmost 
value to firms supplying equipment 
or materials for the food industry 


Single copies 2s 


Prepaid Annual Subscription 245 
Water Power 

A vechnical journal devoted to the 

wudy of aspects of Hydro 

Electric Development Published 

alternate months 

Prepaid Annual Subwription Ms 


The Railway Magarine 
A popular magarine containing 
WMustrated articles on Railways and 
ocomotives Published = monthly 
Single copies 2+ 
Prepaid Annual Subuwription 265 


MM, TOTHILL ST... LONDON, §.W. 
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The Browns 
are at the 
Pictures ! 


So are the Smiths and 
Robinsons - YOUR 
CUSTOMERS! No 
matter the weather, you can 
always be sure they will be 
there! Over 15,000,000* of 
them - or more than half 
the total cinema-goin 
public - can be re 
through Presburys - the 
firm who first introduced 
the screen to National 
Advertisers. 

The quality of Presburys’ 
production of films and 
slides is unsurpassed — and, 
what is more, they PULL 
RESULTS! 


*Bosed on 40% of copacity attendance. 


S. PRESBURY & CO.,LTD 
GLOUCESTER HOUSE 
19 CHARING CKOSS ROAD, W.C.2 
Whitehall 360! 


Vhwtes é Somlbing 
atout BIB 
COLOUR 

PRINTING 

thal reminds the 
practised Punt 

Louyer of 
PERRY 
Cotournrint Lid | 


PHONE VANDYKE 2553 [ 
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Documentary Production 
Is A Creative Art 


' By Ronald H. Riley 


was the 


4k French poet 
Mallarmé who was continu- 


ally haunted by the “dazzling 
whiteness” of a blank page—its 
virgin surface issuing a challenge 
to create a new work. The same 
challenge is issued by the “dazz- 
ling whiteness” of the cinema 
screen each time the documentary 
producer is required to produce 
a new film. Whether it be a film 
on excavators or the electron 
microscope, on typewriters or the 
recruitment of labour, on turbo- 
jet propulsion or the training of 
soldiers, each new consignment 
presents a virgin page which 
offers the old challenge anew. 

A few assignments are com- 
pletely straightforward—like time 
and motion studies or historical 
records. But even here there is 
sometimes scope for imagination, 

In most of his assignments, 
however, the producer is offered 
the opportunity to exercise his 
creative abilities to the full. Be- 
cause the final expression of his 
ideas in film form will be the 
result of moulding and casting, of 
blending and mixing, of selection 
and discrimination, I think it is 
fair to say that the successful 
documentary producer is a crea- 
tive artist in the widest sense as 
well as a businessman. The pro- 
ducer must continually build up 
and co-ordinate the efforts of his 
team of technicians in the crea- 
tion of the two basic elements of 
the film—the picture and the 
sound track 

Generally, 1 try first to decide 
the “mood” which will be the 
keynote of a given production. 
The next thing is to impart full 
appreciation of this mood to the 
members of my team, who have 
been selected as the most suitable 
and experienced for the particular 
type of assignment 

I gauge the “mood” by studying 
the subject from every possible 
angle; by reading everything 1! 
can about it, by discussions with 
the sponsor and his key person- 
nel; by talking to people engaged 
in the industry and trade, by 
visiting as many apposite loca- 
tions as time allows, and by talk- 
ing to people who wil! be the 
ultimate viewers of the finished 
film 

Sometimes, when | fee! that my 
technical knowledge justifies it, I 
write the treatment , myself 
Otherwise, I choose a writer care- 
fully 

Throughout the production, 
during the shooting, editing and 
dubbing, I try to guide cach tech- 
nician, so as to retain that mood 


Managing Director of Verity Films Ltd. 


which I believe to be the essence 
of the film. For instance, the 
sound track of the film is in itself 
a test of skill, for it usually 
demands the harmonic blending 
of three distinct elements—a 
spoken commentary, an effects 
track and a music track. | am a 
strong believer in the correct use 
of music in the documentary film, 
and for this reason my musical 
director is always consulted at the 
outset of a production. 


Delicate Balance 
May Be Lost 


In scripting and production 
planning, the producer has a 
great responsibility in deciding 
the length of each sequence as 
well as the overall length of the 
film and, during production, in 
making sure that these decisions 
are carefully observed. Otherwise 
the delicate balance of variations 
of rhythm, accent and tempo, 
which have been planned to give 
the film its distinctive quality, 
will be disturbed or even lost. 

The temptation may occasion- 
ally arise to dwell on certain 
scenes for their intrinsic beauty; 
the sponsor may advise a particu- 
lar shot of a newly acquired 
machine and wish it to be held 
on the screen for his personal 
enjoyment; the director or 
cameraman may have used some 
new trick or device which they 
wish their fellow technicians *o 
savour to the full; but the pro- 
ducer must remain aloof and, at 
all costs, ensure that the original 
visualisation is not impaired and 
that each scene and sequence is 
related to the overall harmony 

Sometimes cuts or modifica- 
tions become necessary, and it 1s 
not always easy for the producer, 
who has now been working on 
the film for months, to estimate 
at all accurately whether they will 
effect any change of impact on 
the intended audience. So, in 
deciding how and where to make 
the cuts, he must rely to a great 
extent on that instinct which only 
comes with years of experience. 

In the creation of each new 
work to fill the “dazzling white- 
ness” of the cinema screen, the 
documentary producer must serve 
four masters, unlike Mallarmé— 


who served but one—-his own 
creative and artistic principles. 
The producer must serve the 


sponsor, the audience, the com- 
pany that employs him and then, 
all being well, his own creative 
and artistic principles, such as 
they may be 
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Introducing a unique 
Export Advertising Medium 


O broadcasting organisation 
anywhere enjoys a greater 
reputation of trust than the British 
Broadcasting Corporation. Its Over- 
seas Services have made the initials 
*B.B.C." a hallmark of integrity 
and reliability all round the globe. 
‘London Calling’ has _ been 
introduced to do the same job 
throughout the world as the Radio 
Times and the Listener do at home. 
And just as these journals are 
unique media for home advertising, 
so ‘London Calling’ sells British 


goods overseas... A trusted 
medium for trusted merchandise ! 

Here are some details of its 
distribution 


Distribution 
To be increased to 23,000 — 25,000 
Provisional figures based on old circulation 
of 16,000 subscriptions 


1. THE AMERICAS 
i) USA 
(u) Canada A % 
(ian) West Indies 3.4", 
(iv) Central & South America 5.9% 


2. AFRICA 19.5%, 
(1) Union of S. Africa 6.7% 


(ii) East Africa 
(ui) West Africa 6.6", 


3. FAR EAST & PACIFIC 11.2% 
(i) Australia & New Zealand 5.3%, 
(ni) South East Asia 11°, 
(i) India, Pakistan & Ceylon 4.8%, 
. EUROPE 
(1) N. West Europe 
(i) Southern Europe 
(iu) Eastern Europe 


. SOUTH AND EASTERN 
MEDITERRANEAN AND 
MIDDLE EAST 
UNCLASSIFIED 

(Sales in bulk to Trade 
and Official bodies.) 


LONDON CALLING 


The Overseas Journal of the British Broadcasting Corporation 


Advertisement Department, B.B. 


For further information please write to: 
Publications, Broadcasting House, Portland Place, London, W.1, 
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New Film Equipment 


At The B.LF. 


JHE British Thomson-Houston 
Co., Lid. (stand C106) are ex 
hibiting at the B.LF. three sound 
film projectors, types 301, 301M 
and 3018S. The latter two are modi- 
fied designs. The “M” model is 
fitted with the recently developed 
mercury-are lamp and is intended 
for professional exhibitors and 
static installations. The “S” mode} 
has been designed for use in 
schools and incorporates a smaller 
amplifier than the standard type 
Ol. It uses an 8 in. speaker in a 
moulded cabinet The fitted 
rectifier/mains transformer 
lessens the weight and lowers the 
price The Mazda projector 
lamps on display range from the 
1.000 watt pre-focus lamp for 
cinema projectors to the low 
voltage class F lamps for micro 
projection 
Making the biggest display in 
this section, British Optical and 
Precision Engineers Ltd. (stand 
C95-6) house the products of 
G.B.-Kalee, G.B. Equipments and 
Kershaw 
On view for the first time are 
Bell & Howell-Giaumont’s 16 


EVERY OTHER MONTH 


PRICE Ss 64 


mm. arc lamp and the 8 mm 
screenmaster projector, as the 
companion of ther camera for 
home use, the Sportster. Among 
the Kershaw Products is the 
Vanguard binocular with its “one 
finger” central focusing bar 


Of great export interest, the 
well-known range of 16 mm. and 
8 mm. projector and camera 
lenses made by Taylor, Taylor & 
Hobson Ltd., of Leicester, are 
distributed by G.B. Equipments 
in all their trading territories 


Southern Film Services Ltd. 
present the Sofi] Exhibitor day- 
light sound = film projection 
cabinets, which are marketed by 
Morris & Maguire Ltd The 
model! has a 28 in. by 21 in. screen 
and projects by a periscope-like 
seri«s Of mirrors from the base of 
the cabinet. Power required for 
this self-contained projector is 
200-250 volts (although an adap 
tation allows it to be operated on 
110 volts) with a spool capacity 
in both instances of 1,600 ft 
(stand C73) 


Educational Productions Ltd 


(stand C6) 
film reader 


show 4 new micro- 

for hospital and 
library use. Other items are a 
light weight all-British 16 mm. 
sound projector; an automatic 
film strip projector with push 
button control; a new miniature 
35 mm. film strip projector; and 
a new sound synchronised film 
strip projector for synchronising 
screen movement with the record- 
ing 

Specto Ltd. (stand C102) are 
likely to gain considerable atten- 
tion from the exhibition of their 
new special analysing projector, 
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H.J.250 and the H.J.S00 750 watt 
projectors. Recently, they intro- 
duced an automatic, continuous- 
slide projector, which has an 
identical lamphouse transformer, 
blower, and lens carrier as in the 
HJ.500 projector Photax 
(London) Ltd. (stand C104) have 
a film inspection viewer suitable 
for all the film gauges. The 
viewing panel is illuminated by a 
15-watt bulb with an adjustable 
magnifier giving 24 times magni- 
fication for the examination of 
individual frames. 

On stand C10, Scophony-Baird 


PAUL NUGAT describes some of the products 
which are on exhibition until May 19 at 
Olympia, London 


which projects 16 mm. film at 
2 frames per second without 
flicker, in addition to normal pro- 
jection at 16 frames The ad- 
vantages of this 2-second slow 
projection lies in enabling a de- 
tailed study of movement to be 
made. Change of speed or com- 
plete stoppage is effected by a 
speed contro! lever 

For daylight advertising pur- 
poses, Elite Optics Ltd. (stand 
C25) show their two models, the 


Lid. exhibit their magnetic tape 
recorder, the Cine-Soundmaster, 
for synchronising sound in home- 
produced films. It can be oper- 
ated on 8 mm., 9:5 mm., and 16 
mm. projectors. 

Lastly, mention must be made 
of Pullin Optical Co., Ltd, (stand 
C92) whose Pulkino lenses are to 
be found mounted in many of the 
best makes of projectors. Their 
range of focal lengths extends 
from j in. to 4 in. 


Future has a serious editorial purpose 


to champion the cause of competitive business 


Future also has a serious readership 


consisting of those who earn their living 


in industry, commerce and the public services 


Future is therefore a serious advertising proposition 


as Britain’s leading business magazine 


Black and white pages at £80 are available 


The future of British business is the future of Britain 


AA. 


, Spece 


Adprint House, Rathbone Place, W! 


Museum 7788 
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Not least among the readers of the Birmingham Post are Midland women who run 
businesses in the city or farms in the country—women whose husbands are leaders of 
industrial and public affairs in the region. And in addition to the women who buy the 
Post in their own right are many thousands who look forward to the homecoming of the 
“office copy”. For “A” class marketing in the Midland Region the Birmingham Post holds 
unchallenged leadership. 


To cover the Midlands first cover Birmingham 


The Birmingham Post 


Morning Daily Member of A.B.C. 


Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


Cee See yee i. Se eee ee 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 
Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, L ington Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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Hulton’s EAGLE has a guarantee 
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pt sale of more than 500,000 copies weekly (according to A.B.c. formula). 
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Technical Publicity : Policy and Practice 


Advertisers Need 


HE only consideration 
that should enter a space 
selling.and buying propo 
sition is that of economic value 
to the advertiser. This sentence 
contains the entire substance of 
the technical advertiser's position 
in relation to media; but how to 
measure the economic value, 
that is the problem 
To the small and medium-sized 
firms, it 1s very much a problem 
more especially if they are 
producing a range of products for 
a wide variety of markets, as 
many of them do in_ the 
mechanica] and electrical engin 
eering industries 
There are something like 650 
trade and technical journals in 
Britain, and, while a few adver 
tisers have to use a high propor 
tion of the total and consequently 
have no problem, the majority are 
faced with a multuplecity of 
journals in every section of trade 
ind industry 
Whether this 


desirable of 


multiplicity 4s 
justified is an open 
question, and is germane 
in so far 48 Its existence imposes 
the principle of 
advertisers The 
tiser thus presented with = the 
necessity of making a choice 
between the competing claims of 
journals A, B, C or D finds 
unlike his brethren in the general 
consumer field, that no data are 
ivailable on which to base a 
There are few ABO 
© certified circulation 
inalyses, no 


only 


selection on 
erage adver 


decision 
figures 
readership surveys 
tc., to help in deciding which | 
the most suitable medium for the 
particular Instead 
that ws available is the old “rule « 
thumb” method, which, of course 
varies from advertiser to adver 
lepending on the experience 


possessed 


Purpose 


tiser 


Some may simply follow their 
competitors back 
must 
Other 
f 


basis ol 


ilthough way 
slong the line somebody 
have made a judgment 
may decide on the 

editorial content, or the general 


bulk of advertising carried, Some 
may even have carried out a 
minor form of research via their 
sales staff or relied entirely on the 
advice of their agent Others 
compound of everything, 
including trial and error 
Such methods alone can hardly 
be regarded as _ satisfactory 
efficient or conducive to the 
achievement of maximum returns; 
and while it may be postulated 
that the art of advertising lies in 
securing maximum returns by 
arriving at correct judgments, 
such judgments can only be 
effectively made on the basis of 
certain known factors. Thus the 
whole trend of advertising in 
general has been to establish more 
ind more known facts in order 
that judgments may be made with 
the least possible margin of error 
To-day as always the technical 
sdvertiser ts in possession of very 
few known facts, and of 
hat are not available the 
sortant is the 
culation figures 
ong-felt need 
technical advertisers is a 
established fact endorsed 
th the British Engineers’ Asso 
tion and the British Electrical 
ind Allied Manufacturers’ Asso 
craton 


Industry Holds 


Strong views 
In 1946, a 


hoth 


use 1 


Those 
most 

basic one of 
That this 


widely shared 


1 


cla 


joint commiuttee of 
expressed = the 
views of industry in the following 
words 


associations 


The committee recognises that 

fe and technical journals and 
reir Ting export 
‘ inily have small circulation 
is compared with national news 
papers and popular journals wit! 
heir wide variety of subjects and 
weqguent reader interest. The 
w is strongly held that 
buvers of 

know the circulation 

ife paying and in 

espect certificate of the 
Audit Bureau of Circulations Ltd 


yourn 


vdver 


space its 


advertising — 


TRADE & TECHNICAL ADVERTISING 


1. 


More Circulation D 
From The Technical Press 


With hard selling the order of the day, every pound spent on 
advertising must pull its weight. Yet, writes J. H. MILLER- 
WHEELER, M.LA.M.A., A.M.LE.S., the advertiser in the trade 
and technical press has little but “rule of thumb” to help him 
choose the most suitable media for his purpose. 


is recommended as an acceptable 
standard.” 

So far, the trade Press have not 
responded, although it is believed 
that some sections are favourably 
disposed 

Of almost equal importance is 
the publication of analyses of 
circulation Some journals do 
issue percentage breakdowns, but 
these are meaningless unless 
related to a circulation figure 

It is said that comparisons are 
odious, but advertisers using the 
Canadian and American technical 
Press cannot avoid comparing the 
provided with that they 
normally enjoy in Britain. Before 
me as | write lies a copy of the 
analysis of circulation of the 
Engineering Journal of Canada 
It consists of 34 quarto pages 
bound in a tabbed, annotated 
folder designed for filing, and it 
contains the following infor 
mation 

Number of copies printed (by 

issucs) 

Complete circulation statement 

Paid circulation, geographical 

distribution 

Analysis of subscribers by 

eccupation. by location 

Analysis of bers by 

groups 

Analysis f subscribers by 


SeTVICE 


} 
subser 


geographica ocation, ete 
under the following headings 
Aircraft industr 
hemical industry 
munications and trans 
Construction Materials 
industries 
Consulting engineers 
Contracting engineers 
Educational institutes and 
libraries 


Electrica] 
industries 
Food products industries 
Government services 
Industrial services and 
supplies 
Marine and 
industries 
Metal products industries 
Mining industries 
Municipal engineers 
Petroleum industries 
Plastics industries 
Power Companies and 
Utilities 
Pulp and paper industries 
Textile industries 
Wood products industries 
Unclassified 
Junior engineers 
Retired engineers 
American practice follows 
similar lines, and was examined 
by the late T. K. Nichol in his 
article, “The Case of the 
Technical Reader” (August 11. 
1949). In reviewing the standard 
rate and data service, Mr. Nichol 
commented: “It is a pity that 
someone does not start a similar 
service in respect of British 
technical journals.” It is indeed 
a pity, the more so because, were 
someone anxious to do so, they 
could not unless the Trade Press 
agreed to publish A.B.C. state 
ments 
On the other hand, the issue of 
4.B.C. figures and analyses would 
cost money In fairness to the 
Trade Press. that must be borne 
in mind. It may be argued that 
the advertiser is paying for the 
service and not getting it, Con- 
versely, while the Trade Press is 
not exactly operating on a shoe 
string, it is. possible that some 
(Continued on page 276) 


manufacturing 


shipbuilding 


PUT A NEW SPARKLE INTO YOUR 


ADVERTISING .. 


it will cost you no more! 
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buys... 


With the removal of newsprint restrictions 
the already large circulation of this building 
and civil engineering newspaper is jumping 
by thousands cach month. More and more 
hundreds of contractors and others connected 
with those industries are now able to buy 


their very own weekly 


the one that «pecial- 


ises in presenting a comprehensive survey of 


the present and future in the Building and 
Civil Engineering World. 


LABOUR 
PUBLIC 
BUILDING 


ESTABLISHED 79 YEARS 


the colour 
manufacturer 


Wooden vats, Casks, Paper sacks, Grinding 
and Pulverising machinery, Sifters and 
Mixers, Drying Plant, Filter Presses 

and Filter Cloths, Conveyor Belts, Firing 


Equipment, Laboratory Equipment, Chemicals, 
--- through his journal 
PAINT, O1L & COLOUR JOURNAL 


Rate card and full particulars from: 8 Ludgate Broadway, London, E.C.4 


Is itt Building 


or Civil Engineering ? 


* 


The National Weekly 
Independent and 
Non-Political News> 
paper with a record 
of 80 years service to 
the Industry. 


* 


NEWS 
WORKS 


& 
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Recent Technical Literature 


VHE machine tool people have 
consistently produced print 
of a high standard, and the latest 
batch to arrive is no exception 
E. H. Jones (Machine Tools) 
Ltd. are out with three new pieces 
for C.V.A. machines Two of 
these are three-page folders in 
two colours for their rotary head 
milling machine and their plain 
and universal] milling machines 
Set in Egyptian, these folders 
have a wealth of detail and illus 
tration, and inform the potential 
user of everything he need know 
about performance, operational] 
details, etc. The third folder fea- 
tures the C.V.A. No. 12 single 
spindle automatic and is also a 
two-colour job set in Gill. 
* * 


* 
HE Motor Gear & Engineer- 
ing Co. Ltd. have made 
good use of a coiled saw blade as 
a background design for the two- 
page folder for their Essex 18 
bandsaw, but why, oh why, use 
this frightful playbill stuff for the 
main title in the folder for the 
Essex high speed precision tap- 
ping machines? 
Both folders give all informa- 


tion in useful and effective 
manner 
* * 

\ HEN it comes to verniers 

and micrometers, produc- 
tion engineers want details in 
plenty and they get it in the 
C. A. Gray catalogue Twenty 


pages modestly set out without 
splash, but telling all there is to 
tell in the correct language. 

* * * 


SN HASESIDE Engineering Co., 
Ltd., makers of heavy hand 
ling equipment, use bright orange 
as the second colour in folders 
for their new “one yard shovel” 
for coke and coal handling and 
the new Chaseside brick stacker 
Copy and illustrations are well 
presented and there is plenty of 
reader interest. 

The third folder in the group 
puts over new improvements in 
the mobile mechanical shovel in 
the shape of self starters and 
scoop contro] mechanism inside 
the driver's cabin. Details, speci 
fications and illustrations are 
very well laid out as a centre 
two-page spread. One feels, how 
ever, that the cover page could 
have been more compelling. it 
takes a bit of reading of the “type 
only” layout to find out what the 
folder is all about. 

The new machines along with 
other equipment are on show 
in the Chaseside exhibit at Castle 

P Bromwich in the B.LF. 
* * * 


EAFLET features the new 

“Pacera” model MFS drilling 
and tapping machine manufac- 
tured by but here the leaflet 
is reticient and does not inform 
us on this important point 


\ New 


This month has seen the ap- 
pearance of a new trade journal 


It is the Water and Sanitary 
Engineer, and it is published, in 
the words of the opening 
editorial, “to fill a gap in our 
technical Press. for there is no 
journal devoted solely to water 
enginecring, sewerage and sewage 
disposal, drainage and river 
works.” 

Set in 10 pt. and 8 pt. Plantin, 


Water and Sanitary 
a 9 in, x 12 in. page 
x 10 in. type 


Engineer has 
with a 7 in 


area. Headings are 


ADVERTISERS NEED 


Journal 


mostly in Rockwell Bold or Gill 
Extra Heavy, and the two 
columns per page measure 20 
picas each. Half-tone screen is 
100 

The first issue--S2 pages 
carries 134 pages of advertising 
The first print was 4,000 copies 
with front cover in two colours 

Editor is Mr. J. L. Robinson 
formerly of Municipal Engineer 
ing, and Mr. H. J. Baker is adver- 
tisement director. Dale, Reynolds 
& Co., Ltd.. 32 Finsbury Square 
E.C.2, are the publishers. 


SALES DATA 


( nued from page 


adjustment in rates 


would be 


recessary, and could be made 
(In this connection it 1s interesting 
to compare the figure of $185 
fabout £65] per page for the 
Engineering Journa Canada 
with that of comparable British 
ournals.) 

This. however $ question 
that would require detailed 
crxamination by all the arties Lo 
he adve contract. and the 


274) 


proposals outlined in my previous 
article toward securing standard 
isation of space sizes could well 
be enlarged to include’ the 
question of circulation figures 
With the now mounting need on 
the part of the technical adver 
tiser to sell hard in order to 
ensure continuity of employment 
it is vitally necessary to make 
certain that every pound spent on 
ady producing 
maximum 


tising 1s 


y 
results 
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OUTSTANDING BRITISH EXPORT 


ACHIEVEMENTS IN 


19419 


CARS, BUSES, TRUCKS 
AND ACCESSORIES 
£154,140,553 


CYCLES AND 
MOTOR CiCLES 
£21,200,000 


£34,215,177 


PLASTIC 


MATERIALS 
£5,200,000 


OIL ENGINES 
(excluding Marine & Aircraft) 


£17,380,268 


MOTOR SHIPS 
£26,626,395 


(excluding track-laying tractors 


MACHINERY 
£25,600,000 


Over Two Million export copies of the 


above Temple Press Journals were ordered, 


delivered and paid for during 1949 


TEMPLE PRESS LIMITED 
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THE TRADE PRESS 


Last month a “Daily Mirror” contributor said harsh things 
about traders’ profits. The words were hardly out of his pen 
when several trade journals pounced on him, proving, as 


AERC AR + Me Alen PE AMR 


SCRUTINEER points out, that 


HEN Mr. Claud Morris 
wrote an article in the 
Daily Mirror on April 21 
making various suggestions for 
reducing the cost of living, he 
could have had little idea of the 
reaction he would get from the 
trade Press, But get ut he did, 
hot and strong, and he must now 
have a pretty good realisation of 
the watchdog qualities of trade 
papers--and their insistence on 
facts to support published state- 
ments! 
Methods proposed by Mr 
Morris were the not unfamiliar 
ones of “cutting the inflated mar- 
gins of much of the distributive 
trade-—by ruthlessly stamping out 
price rings” and eliminating the 
unnecessary middle-man.” Some 
prices, he wrote, could be cut 
from %) to SO per cent. A sauce- 
pan which cost Is. Sd. to manu- 
facture was being sold at 7s. 6d. 
Other cuts he suggested in- 
cluded: 2s. a yard off some 
linoleum, 10s. off large quantities 
of children’s dresses; a guinea 
off raincoats; 10d. off dozens of 
makes of socks. He added: “In 
Glasgow, | can take you into « 
large tailoring establishment 
where a shirt is selling at 14s. 6d 
But half-a-mile away, similar 
are being manufactured at 
The retailer gets Ss. 10d 
selling the shirt And the 
wholesaler rakes in Ss. Sd." 
Describing Mr. Morris's state- 
ment, as a whole, as misleading 
and his figures inaccurate, Men's 
Wear (April 29) challenged him 
to take them to the Glasgow 
tailor’s and substantiate his alle 
gations, Men's Wear to meet all 
expenses and compensate Mr 
Morris for his trouble 
The fronmonegers 
(April 20) ran a leader on the 
subject and an article in which 
they stated they had written to 
the editor of the Daily Mirror 
insisting that the statement 
regarding the saucepan was non 
sense and challenging Mr 
Morris to produce one or name 
a shop where such a saucepan 
could be purchased; failing which 
they asked him to withdraw the 
charge. 


for 


Weekly 


YOU COULDNT HAVE A 
BETTER WATCHDOG! 


Mr. Morris replied: “Right or 
wrong, | have been given the 
figure of Is. Sd. as manufacturing 
cost on a saucepan which sells 
at 7s, 6d... . This particular line 
is being sold to retailers at 5s 
There are, in this case, four inter- 
mediaries between manufacturer 
and householder. It may be a 
special case do not hnow 
but it is worth investigating.” 
Tronmongers’ Weekly comments 
that the letter seemed to evade 
the real point of issue—that a 
charge had been made against 
distributors of hardware, with 
apparently little = investigation 
into the facts of the case. In the 
leading article, the paper stated 
that Mr. Morris appeared to 
have taken it for granted that 
hardware prices could be cut, 
although it would seem that he 
had not delved very deeply into 
the subject. The paper then went 
on to give figures of wholesalers’ 
and retailers’ normal profit mar- 
gins, costs, overheads, wages, 
etc. summing up that net profit 
to the factor averaged less than 
3d. in the £ on business done; 
and the retailer about 6d 


7 * * 


DITOR of Drapers Record 

4 (April 29) weighed in with the 
comment that, unlike Mr. Morris, 
he was unaware of any price ring 
in retail textile distribution and 
asked for enlightenment He 
then quoted legal profit limits of 
various items named by 
Morris and wound up with 
‘There's no need to go into 
further detail Mr Morris's 
article is headed ‘Plain Talk’. My 
plain reply is that his absurd pro 
posals are calculated seriously to 
harm trades of which he appar- 
ently knows nothing.” 


* * » 


DVOCACY of publicity cam 

paigns to counteract growing 
consumer resistance is still 
occupying a great deal of space 
n trade papers, Fruit, Flower & 
Veeetahle Trades’ Journal (April 
8) came out strongly in a leading 
article urging the fruit trade to 
embark upon two distinct forms of 


publicity, one designed to increase 
fruit and vegetable consumption, 
the other to explain to a Critical 
public the operation, merits and 
defects of the present marketing 
and distribution system. No one 
could doubt, it goes on, that the 
Eat-More-Fruit campaign of pre- 
war was sticcessful 

The full weight of the National 
Farmers’ Union, in alliance with 
distributing interests, should be 
thrown into the scales, it is sug- 
gested, and the instrument of the 
scheme should be the Joint Con- 
sultative Committee of the trade 
This committee is also named as 
the most suitable for carrying 
out the second publicity job of 
mustering facts and figures, pre- 
paring an army of examples and 
an array of arguments and illus- 
trations 

The Market Show Society of 
the N.PF.U._ has already made a 
start in a small way and another 
issue of the Journal (March 25) 
illustrated a chart from a _ bro- 
chure, prepared by the watercress 
branch, which is designed. to 
show the housewife some of the 
more dietetically desirable points 
of watercress: and also ran a pic- 
ture of a special retail cabinet to 
put the brand name of “Sylva- 
springs” watercress before the 
public 

Incidentally, this journal 
planned for “last month (see 
ADVERTISER'S Weexty, April 13. 
nage 68) what it believes is the 
first foreign flying tour ever to 
be organised by a horticultural 
paper. Thirty-three of Britain's 
leading growers, importers, 
wholesalers and retailers were 
taken on a four-day visit to the 
Netherlands, organised by feature 
writer, Bill Sandford, and led by 
editor, Montague Keen. The trip 
ended on April 16 and was so 
successful it is hoped that it will 
become an annual event 


* * * 


RITING in Fish Friers’ Re- 
view (April). A.B.” refersto 
a suggestion he made two months 
earlier that really worth-while 
advertising in the national Press 
is pouible for the fish frying 


trade, if only all members of the 
National Fish Friers’ Federation 
would share the cost. Adding 
that readers did not fall over 
themselves to be the first to put 
£2 in the “kitty,” he states that 
when he wrote the article he 
hoped for nothing more than that 
it would make friers think about 
the subject of advertising, and to 
drive home the point that the 
very large sums spent on adver- 
tising were not by any means 
wasted but did pay handsome 
dividends. He hoped, therefore. 
that somewhere the seed had been 
set which would eventually grow 
into a national advertising cam- 
paign for the grade. But, as an 
alternative to the £20,000 a year 
campaign originally suggested, 
he puts forward the possibility of 
collective advertising in the local 
Press by local associations and, 
gives some useful information on 
how to go about doing it 


* * * 


HOE & Leather Record (Apri\ 
13) states that the response 
from the trade to preliminary 
publicity for National Health 
Foot Week (lune 12 to 17) has 
been wider and more enthusiastic 
than was expected Many large 
distributors are planning to 
conduct nation-wide publicity 
campaigns during the week, while 
some provincial daily papers are 
to devote full pages to the 
occasion as reflected in local news. 


* * * 


N Shoe & Leather News (April 

6) are given details of one of 
the latest firms to display its 
goods on board Cunarder “Queen 
Mary” in an effort to attract 
dollar customers. Firm is Lotus 
Ltd.. who have rented a show- 
case in which shoes are attrac- 
tively displayed. To hold the 
shoes securely in, bad weather. 
they are screwed to small shelves 
held behind bends of leather. In 
the centre a shoe is stripped to 
show craftsmanship 

An unusual brochure is also 
mentioned in April 6 issue. From 
Nottingham Leather Co.. Ltd, 


(Continued on page 280) 
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ADVERTISER'S WEPKLY 


The Leader in 
the Fashion Field 


The dictates of fashion may change but in the field 

of fashion trade journals, the new enlarged * Fashions 

& Fabrics” maintains its acknowledged leadership always. 
Smart in appearance, up-to-date with its news, 
containing a wide range of authoritative editorial features. 


this journal is being given top priority for advertising 


directed at Department store and other Retail Fashion 
Buyers—in fact. everyone connected with the 


Women’s Fashion & Textile trades. 


Details of space available may be obtained on application 


to kdear S. Sibun idvertisement Directer 


THE NATIONAL TRADE PRESS LTD.. 


PpRUERY HOUSE RUSSELI STREET LONDON Wee 
reMy Har 
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ADVERTISER'S WEEKLY 


* Technically 
Specialised Selling 


FOR BRITISH INDUSTRIAL 
PRODUCTS OVERSEAS 


@ Crisp editorial presents basic facts in word 
and illustration, about up-to-date British indus- 
triai equipment of all types. Principal feature 
of each monthly issue is the comprehensive 
illustrated Survey of Industrial Equipment—a 
most excellent example of editorial co-operation 
with manufacturers, advertising agents or con- 
sultants, for furthering Britain's export trade. 

Used regularly as an advertising medium, 
British INDUSTRIAL EQUIPMENT will ensure 
well directed and continuous publicity for your 
clients’ products in carefully selected overseas 
markets. Write or telephone for fuller details 
NOW 


% Watch for further information about B.1.E. in the 
monthly Advertiser's Weekly Technical Section 


__ BRITISH 


IN ! i USTR I A F ane STREET 
EQUIPMENT te crises" 


8844 (15 lines) 


Essentially a paper for Executives 


For further particulars and Rote Cord apply :-— 
Advertisement Manager, Birkett House, 
27, Albemarle St., London, W_! Phone: REG. 5805 


deals with every phase of the textile 


industry. A first quality publication that 


must be on your advertising schedule 


when you sell to the textile manufacturers. 


EMMOTT 8 CO LTD. 31 KING STREET WEST. MANCHESTER 38 
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TRADE & TECHNICAL ADVERTISING 


The Trade Press—continued 


for their retail friends, it is in 
form of the familiar letter post- 
card which usually embodies 
several glossy views. But the 
seven pages, in this instance, 
illustrate the range of bootees 
which the firm will stock 

. ’ * 


' bypne HET competitions seem 
to be the current craze in 
America, reports Sallwares, 
Notions & Dress Accessories 
(April). Firm of Cartier-Bresson 
is launching a national contest 
for pieces using C.B. cotton, first 
prize being a two-weeks holiday 
at Puerto Rico. Spool Cotton 
Co., New York, is also publicis- 
ing crochet and tatting in colour 
with new instruction books, and 
a contest with prizes totalling 
$10,000. American Institute for 
Hand Knitting wants to make 
young people in U.S.A. knitting 
minded — is running this summer, 
for first time, a competition for 
teen-agers, with nation-wide pub- 
licity urging them to join the 
knitting club at the local store 
for instruction 
> * * 


FADED “Shape of Things to 

Come,” an article in Mini- 
Cinema (March) refers to an 
unusual! publicity method adopted 
for cigarettes ‘Representatives 
of a leading tobacco manufac- 
turer have been visiting Glasgow 
catering establishments at lunch- 
time with a portable film projec- 
tor.” The journal forecasts the 
wider use of mobile projectors as 
merchandise becomes more 
plentiful 

* * * 


UBLICITY for ribbon is 

being sought by Wholesale 
Textile Association by sponsoring 
Yellow Ribbon 
Weeks” in retail shops throughout 
the country tving up with RKO- 
Radio film. “She Wore a Yellow 
Ribbon Fashion Trade Weekly 
(April 6) Foyers of cinemas 
showing the film will be gay with 
mass of ribbon and usherettes 
will wear ribbons in their hair. 
Retailers are to be given a dis- 
play card by local cinemas an- 
nouncing the week 


* * * 


| yee Trade Review (April) 
details a scheme by Huss- 
mann British Refrigeration Ltd., 
for direct promotion of frozen 
foods in shops. Purpose is to 
combat widespread misunder- 
standing of these goods which 
exists among the public To 
stockists who have installed the 
Hussmann frozen foodselling dis- 
play cabinet, the scheme makes 
ivailable without charge the ser- 
vices of a fully-trained § sales- 
woman for a week. During the 
period a detailed study is made 
of presentation of sales, customer 
reaction is sought; and the ad- 
vantages of frozen foods pointed 
out to customers 


a series of 


May 11, 1950 


ITH its April 3 issue, The 
Miller celebrated its 75th 
anniversary. It ran to 120 pages, 
plus cover, 55 of them being ad- 
vertisement pages. 
* * * 


MENS Wear (April 8) has a 
- story in which Selfridges 
claim to be the first to display 
and sell the British made J.B. 
Stetson hat According to the 
store's hat buyer, sales have been 
very good. “Our first advertise- 
ment appeared in early editions 
of the evening papers on Tuesday 
(that weck) and by closing time 
the same day we had sold 34 
dozen.” 
* * * 


S a result of calling at Malta 

on an export trip to the 
Mediterranean, the motor yacht 
“North Wind” of Women's Wear 
News gained considerable publi- 
city recently. Reason—Princess 
Elizabeth called and toured the 
yacht. Women's Wear News 
(April 27) justifiably ran a hefty 
and well illustrated story on it. 

* * * 


PRIL issue of Retail Chemist 
included a 74-page supple- 
ment—Care of the Hair Survey 
and most comprehensive it was 
too Every conceivable aspect 
seemed to have been covered in 
this, the second of the paper's 
post-war trading reviews. Articles 
dealt with shampoos—the poten- 
tial market; cold wave prepara- 
tion; diseases and treatments; 
colouring and hair dyes, groom- 
ing for men; essentials of a good 
hair brush; new displays and 
special offers; a manufacturers’ 
forum; and an_ informative 
A.B.C. of raw materials 


ersset| 


A typical Gainsborough painting 
of a small golden-haired girl has 
heen adopted by Welsh, War- 
burton & Co., Lid., ECA, as a 
symbol of their Bambonnie baby- 
wear. Copies of the painting are 
linked to models of the child for 
window displays 
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ADVERTISER'S WEEKLY 


will tell you 


When | look round the workshop | am proud of the 
quality and first-rate workmanship of the jobs we turn 
BOOTS ESHOES out. Our firm are sticklers for the highest perfection 
ENGINEERING possible. We have a reputation to live up to and we are 
jealous of it. That is perhaps why we all call it * our 
CLOTHING firm * although we only work here. Good quality and 
SUGAR BEET fair dealing always pay in the end. Folks know they can 
IRON & STEEL rely upon any article which bears * our ' name, so it's 
BRICKS only natural that when | buy anything | look for the 
name of the manufacturer, then I'm sure of something 


RAILWAYS , 
AGRICULTURE | only get to know a name if | see it advertised, and 
DOCKS advertised often, which proves the value of advertising. 


It is up to you to make me look for ' your * goods in 
CANNING my local paper because that is the paper | read. 
BREWING GROUP NEWSPAPERS : 


FLOWERS NORTHAMPTONSHIRE EVENING TELEGRAPH. Peterborough 
Citizen & Advertiser (twice weekly) @etcering Leader & Guardian 

FRUIT Wellingborough News. Rushden Echo & Argus. Thrapston, Raunds 
& Oundie Journal. Lynn News & Advertiser (uwice weekly). Bury 

SEEDS Free Press. Suffolk Free Press. isle of Ely & Wisbech Advertiser 
ee weekly), Newmarket Journal. Market Harborough 

MANURES vertiser & Midiand Mail. Lincolnshire Free Press 

TIMBER 


Managing Director: RB. P. WINFREY, MLA. LL6. 
Rate £3.10.0 s.c.i. flat 

MATS é ABC. Certificate July to December 1949. 

FORGING Net Sales 225,353 per issue 


East Midland Allied Press Ltd 


London Advertisement Manager: GEORGE JACKSON, CLIFFORD’S INN, FLEET ST., E.C.4 
Telephone: HOLborn 3611/2 
Manchester Advertisement Manoger: W. NOEL YULE, c/o HILTON & KAY, 4 WATER 
ST., MANCHESTER, 8 Telephone: BLA 0402 
ONE ORDER ONE ACCOUNT ONE RATE ONE MATRIX 
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ADVERTISER'S WEEKLY 
THE 


WINTER THOMAS 


co. LTD 


-Lnamelled Metal Products 
Corpn. (1933) Ltd. 


(Ptaudier glass lined steel equipment) 


in order to keep constantly 
before leading manufacturers the 
fuects that “iwothing is cleaner 
than glass” for the preparation 
and storage of all milk and 


food products, 


FOOD MANUFACTURE 


17 Stratford Place, London, W.1 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


FIBRES 


Interest im natural and synthetic 
fibres is shared by all influential tech- 
the Textile and other 
Fibre lIndustries. FIBRES is the 
ONLY journal serving all sections 


of these world markets, 


LEONARD HILL TECHNICAL GROUP 
Manufacturing Chemist— World Crops 
Petroleum Paint Manufacture 
Muck Shifter—Chemical Engineering 
Building Digest — Pood Manufacture 
Fibres — Pottery & Glass — Atomics. 

All published at: 
17 Stratford Place, W.1 


Specimen copies on request 


nolan in 
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Selling Concrete Design 


WHex 4 campaign must be 
based on a story which 
does not readily lend itself to 
illustration, the creation of an 
unusual presentation theme to 
gain high attention value is a 
problem that may well cause 
much fireside brooding after 
office hours, and still be found 
sitting on one’s bed in the morn- 


ing 
Just such a problem faced 
Taylor Advertising Ltd. when 


they were called in by the Rom 
River Co., Lid., to undertake the 
advertising (now appearing in 
architectural and building 
journals) of the Rom River rein- 
forcement design service 

Rejecting the use of photo- 
graphs of work carried out by 
the company as being too com- 
monplace to produce a striking 
campaign, Taylor Advertising set 
themselves the task of finding an 
idea that would stand out from 
the mass of advertisements 
usually to be found in technical 
journals, that would express both 
reinforcement and design at first 
glance, and that would be con- 
sidered in good taste by readers 
of the professional class to whom 
the advertising was directed 

Since reinforcement design con- 
sists largely of mathematical cal- 
culations, this was rather a tall 
order. However, it was noticed 
that these calculations contain 
various symbols that architects 
and contractors would at once 
identify with reinforcement 
design. So an enlarged extract 
from a typical calculation sheet 
provided a good eye-catcher for 
one advertisement, while con- 
forming to the other two require 
ments already mentioned But 
how was this theme to be main- 
tarned with a fresh twist in cach 
of the remaining advertisements 
in the campaign? 


9% 8 
40°° leave . ( 
t é 
ROM when your 
RIVER, plans call for 
too reinforcement 
iho =e design 


The answer, as shown in the 
examples reproduced here, was a 
series of line illustrations of sub- 
jects symbolising design drawn to 
represent their being made of re- 
inforcement steel bar An im- 
portant point that had to be 
that all 


watched was to ensure 


The initial advertisement. 


bends 
possible 
Half pages are being used ex- 
cept for the initial advertisement, 
which takes a whole page and has 
a special purpose. It features the 
concert hall. South Bank, Lon- 
don, for which the reinforcement 
was supplied bent and fixed by 
the Rom River Co. To link this 


shown were technically 


advertisement strongly with the 
remainder of the series, the 


general motif was maintained by 
showing the concert hall sup- 
ported in a bund designed in stcel 
reinforcement. 


Three of the follow-up half-pages. 
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Have youa 
product or 
Service to offer 
EXPORTERS ? 


if you have, you will find 
the advertising columns 
of The Merchant Ship- 
per invaluable in keeping 
your name before the 
Export Managers of all 
the principal British 


Manufacturers. It is 
the monthly aper 
which keeps the Export 


Manager up-to-date with 
all the latest changes in 
export regulations and 
is a publication which is 
always being consulted. 
Your advertisement will 
be constantly before the 
individual who can use 
your product or service. 


* 


Specimen copy and advertising rates 
will be sent on application to : 


THE MERCHANT SHIPPER 


26-28 Billiter St., London, 
E.c.3 


Phone : Royal 5322 


RIDLEY’S 


WINE & SPIRIT TRADE 
ESTABLISHED OVER 100 YEARS 
€ 
Circulates all over U.K. and 
in many Overseas Countries. 
Best medium for wines, spirits 
and allied products. 
For Specimen Copy and Rate Card 
Apply: 
110, CANNON ST., LONDON, E.C4 
Phone: Mansion House 2910-6100 


[BOLTON 
STANDARD 


THE LEADING 
LOCAL WEEKLY 


On sale every Thursday 
VICTORIA ST., BOLTON 


Photographic Enlargements 
In all sizes up to 80 sq. ft. in one piece 


utotype 


The A Co. Led, Brownlow Rd. 
| London, W.13 "Phone : EALing 269! 
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| ing and spending in 
7 the SHIELDS area 


Shipyards, docks, coal-pits, factories, fishing—in North Shields and South it’s 
a story of all-out effort and heavy wage packets. These two great seaports 
dominate the mouth of the Tyne. South Shields has the biggest docks 
on Tyneside, and is the chief outlet for Durham's vast coal produc- 
tion. North Shields has one of the largest fishing fleets on the coast. 


tyne Dock, South Shields, is the princi- 


He's a coal-hewer; average carnings 
pal dock on Tyneside, with 31 cranes, 


0 ; 5,000 miners 
SIGIGS & rersaee Some _ handling loads up to 30 tons. Nearly 3,000 
live and shop in South Shields—nearly all well-paid workers are employed in the River, 
read the Shields Gazette Dock, Harbour and Shipping Services 


. Tynesde is world-famous for ship-building 

F Steei castings up to 40 tons in weight North Shields: Welding operations on ' 

ky 3 ‘ i “ h ~ . a one k ‘ and ship-repairing. North and South Shields 

’ are produced in Jarrow, using the very a ship in for repairs. Over skilled shipyards between them employ nearly 7,000 
latest electric furnaces. Heavy engineering men are employed in marine and electrical busy well-paid workers. Each new launching ts 
plays a big part in Tyneside prosperity. engineering in this area 


an event of intense local interest and pride,and 
is fully reported in its local paper 


There are great opportunities for advertisers in the Shields area—with its 200,000 
population spending probably £30 to £40 millions a year on goods and services. The 
Shields Gazette (net sales 34,632 A.B.C.) and the Shields Evening News (net sales 
15,797 A.B.C.) give complete coverage respectively of North and South Shields, 
together one of the busiest and most prosperous markets in the country. 


SHIELDS GAZETTE THE EVENING NEWS 


EVENING EVENING 


SOUTH SHIELDS NORTH SHIELDS 
(Members of the Audit Bureau of Circulations) 


ERNEST LUMSDON : London Advertisement Director 


e WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LTD 


& ) 
I 167-170 FLEET STREET, LONDON, E.C.4. Tel CENtral 3265 
Leeds Office: Russell Chambers, Merrion Street, LEEDS 2 Manchester Cfice Midland Bank House, 26 Cross $t., MANCHESTER 2 
Tet Peeviscts Tel. LEEOS 24996 | Tel BLACKFRIARS 3930 


al 


eee ee SS ee | poate . ” OE es ap . ae 4 . om. * _ 
: - . . . . «J nay 
f ; © _ va Z 1 
4° May I1, 1950 283 ADVERTISER'S WEEKLY Pe: 
<2 - oa e 
1 r 
— ‘<er~..- ~ ’ 
a 
Fe 
vee 
ors 
Coad 
‘. ae 8 co . Ye! " \. .\ - | 
: “~L \, 4) 
i 4 ; = Oe ‘ \\ ’ 
” . oe ‘< WN Ye 
| ie \ it 
sae oe oe ¥ A \\ weds 
£ a. em AQ \\ aia ” ee 
oo MA . ee : e 
Ci ee 5 — - - : ¢ ae 
; Mie FLSE a “f i iP — Lae 
ee. = > er ade Ay Tee: Pa " " ; )) “ie rma 
“ak a ees. “=e et Ad - 7 : A f 
Mee. kA — ie ‘¥8 | at ms , : _—_ — i 5 « 
at < oe, | > 4 “, e —- ~ “Me 
} <4 » . eel 4s e. 
Mey Of BL Pee ie = ¥ 
i ie <r e “ _ 
a ate fe ee > 6 | Tan Ps . 
ay: 4 ; . —— =F » te ey hall - = 
Pi ae . ; / r- cy 
or ; : BAA aot ; * # a : et 
! > eed ty 7 . { ey , ‘en. seme : 
e Z f. Say =} ’ 21 ag “sg F “je « 2 ‘ R 
oe |: Ce -: = 
2 ig 4 SSN Ph. rhe t 
| “ie abate ae a = _ 
a oH ‘, A ae a a : , Hh ma 
| SE L Wie k i cm 
ae ae. ae | 9 Too oo =a Gi 
| — Ff AON ie : ha 7 
Pas 5 Bes, Aes ee " i : ae ice ane , a 
oA % ae mop: mL Pd j BB ees m2 
re area | ‘ i 23 8 i. aaa . Loe | congas : 
; : ar , 2 : : a ; “- 
; o> ee - s a Ry ; 2 
2 7 emer ake. Som m . Se , 
Sa ep ‘5 x 3 ie 7 Y ‘io Ba 3 * ee if ot 
re | ee 
een: 
rs SSS ee “4 oan » - ones ee 
re “a 
ee ;. 
‘ = as 2 
. : p) : 
4 _ 
i, . 
il a 
a 
‘a aan Bit” 
; 
é 
a he 
SE CS EL TTS A LE TT TTT I ‘erg 
ee Ve 
er 7. 
; | q 
oe — “9 
‘a ae 
iS SU ef TR a ee ST ee ve 
nt 4 oa a Bhar | Be ee a. a. ee i | eS bin, * a : % ee 


ADVERTISER'S WEEKLY 


Ac hawwledgement is mods te the firms chown bere 
for their courtery in civing permission for their 
names bo be reproduwed, 


You're in 
good company 
when you specify 


Clyde Paper 


It takes paper of consistent fine quality to win year-in-year-out 


approval from great firms like these. Their labels, wrappers, packets, 
showcards and other printed materials do more than identify their 
products ; they convey a subtle impression of quality. All of them use 
Clyde Coated Papers ; some have definitely specified them for 
much of their printing for years past, and continue to do so. There could 
be no finer testimony to the consistent quality of this famous 


range of papers. Let Clyde Papers do a better job for you. 


Makers of CRYSTAL ART—a genuine coated paper 


Agents 
London —johnston, Horsburgh & Co. Led. 20 Queenhithe, E.C.4 
Provinces —Percy Westbrook & Co, 301, 4 Corn Exch. Bldgs. Cathedral Sc., Manchester4 
W. Iveland & Eire —G. A. Keatinge, Craighea, Furry Park, Rabeny, Co. Dublin 


Packaging 


‘3 Parade 
. 

HE first result of the associa- 

tion between Thomas Hedley 
& Co. Ltd., and their industrial 
designers, Richard Lonsdale- 
Hands Associates, is now appear- 
ing on the home market. .It is the 
redesign of the Sylvan flake pack, 
the “before” and “after” of which 
are illustrated in this photograph. 
The new design incorporates the 
use of black and pale cobalt blue 
instead of the two shades of blue 
previously used 

This pack has been introduced 

at an opportune moment, as it 
coincides with the marketing of 
a new, improved soap flake. 


* ” * 


OSEPH Tetley & Co., Ltd., 
London ceffee packing house, 
have introduced a new pack for 


But 


(wre Me — - 


' 


their Senator ground coffee. They 
claim to be the first packing house 
to adopt the method used. 
Senator Coffee, in common with 
other proprietary brands, has 
been sold in the past in 4 Ib 
vacuum-packed tins, but recently 
Goodyear Rubber Co., manufac- 
turers of Phofilm, and E.S.& A 
Robinson, of Bristol, have com- 
bined to produce a new form of 
packing—a Pliofilm lined bag 
This, which is packed by a pro- 
cess utilising CO., is heat sealed, 
and apparently completely air- 
tight. At the same time it pre- 
serves the aroma and flavour of 
the coffee for a considerable 
period. Pliofilm bag enables the 
natural gas which is generated by 
coffee to “valve” through, and 


, 1950 


Before: top left. 


foreground. 


After in 


therefore the bags do not “blow 
out” as sometimes occurs with 
coffee packed in tins. 

* * 


OLLOWING their successful 

introduction in overseas 
markets last year, new packs for 
White Lions antacid tablets, Blue 
Lion tonic and  Shadforters 
diuretic tablets were released to 
the home trade in May | by 
Shadforth Ltd., manufacturing 
chemists Label colours are 
Prussian blue (tonic), bottle green 


(antacid) and mulberry (diuretic 
tablets). Cartons have the Shad- 
forth design repeated in white on 
a grey ground. 
” * * 

EAK Frean’s Cheeselets are 

now available for the export 
market in the newly designed tin 
by Richard Lonsdale - Hands 
Associates, which demonstrates 
the now familiar Peak Frean 
shape superimposed on tin- 
printed reproductions of the 
actual Cheeselets. 


| - 
art of pC 284 , May || : 
oe 

zt E - a | 2 . . if ak 
~ me x 3 ' aegt SYLVAN ; : 
ip % 5 se Se 

oe i eee. -- = » | : ; = : % 
os) Pag, v Piliiie 

Ry o ‘ a ’ - 
ae AG ee] 
4 ‘ ays a 
a 
*. : : 
: . : ‘ a _~ yy 
— . - f f EE of, ‘ e “ 2 i ; 

a i oo x hie LA q = , 
4 a* wifes \ 
a a ( 

Bi ; = siete My oe. 2 
3 ( PR is One ied Ch eescich 
fa 4 ~ on r 5 
ae ee a” } 
yi : ‘a 

" 
oF 7 | F- 
ag - 
Be; ee 
ag 
Bett 
ae 

. avS 4 ) | ; e 
B (hyke (Se EG 

2. oe Y a . , Pee 4 eS, ee. = . 

. : “ " " ‘ | Py wees s J iy 3 — f 
: = 8 . 3 2D: wn: - 

: | @ 8 ... =p & 
(ect mm et oR 
Jie * ns Sl Se “© . 
3 l pi 

‘4 

he ae lll 


ADVERTISER'S WEEKLY 


famous 


NATIONAL > 
ADVERTISERS 


are using our New Interlocking 


%  HARDBOARD 
SALES - AIDS 


Hardboard Sales-Aids at the price of cardboard 


SENSATIONAL 
PRICE 
VALUES 
1000 Displays 
for less than 


£400 


or 8/9 each in 
500 lots 


Size 2 ft. x 2ft. Screen 
printed in four water- 
proof colours. Designed 
by us specially to suit 


your own products. 


They pack flat for 


eaty transit. 


* 


The release of Hardboard from Control coincides with the fact that 
our Two New Factories have been highly Mechanised to enable us to 


offer ever increasing values to National Advertisers who buy Sales Lust 
Aids in big quantities. We have now installed Cutting and Printing : De 
Machines which in the hands of our skilled staff enable us to produce C ho olates 


sturdy Displays and Sales Aids at one third of the price usually 
charged for these Display Units. May we produce a Prototype to 
suit your goods ? 
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Selling 
in South Africa? 


YOU CAN REACH NEARLY 
HALF THE ‘A’ INCOME CLASS 
WITH ONE MAGAZINE 


42.6%, of the ‘A’ income class in South Africa read The 
Reader's Digest — 73.7%, of its readers belong to car-owning 
families. These figures are extracted by permission of South 
African Research Services (Pty.) Lad. from Readership 
Survey of The Union of South Africa, No. 3. 

This survey also shows that with approximately 410,000 
readers The Reader's Digest (S.A. edition) reaches more 
people in the Union than any other publication, with the 
exception of one weekly magazine and one Sunday newspaper. 

Basie rate, £80 per page black-and-white —two and 
four colours and bleed available. Generous discounts. 


_— 
a an 


— * 
READERS —NOT GLANCERS 


This magazine is edited to be read — and a 
monthly world sale of 15,000,000 proves that the 
editors know their business. People buy 
The Reader's Digest to read at leisure, not to glance 

at the pictures 


* 


del 
5 


there are hardly any. That's 
why you can be sure that advertisements 
in the British, South African, or any of 
the 19 other International editions 
get careful, studied attention. 


* 
i. a ae 


Selling at Home? 


THERE'S A RUSH ON SPACE IN THE 
BRITISH EDITION — ACT QUICKLY 


Advertisers have snapped up space in the British edition 
with its guaranteed monthly average sale of 400,000 
reaching at least 2,000,000 readers, 

We are steadily increasing our space, 24 extra pages in 
April and May allowed 17 pages of advertising. Another 
24 in June brings the advertising up to 33 or 34 pages. 

But nearly all this space has been sold for 1950. 

We hope, however, to add further pages for advertising 
before the end of the year, and also to offer full four-colour 
facilities, We have opened a Priority List for both — if 
you are interested, please let us know quickly. 

For the present, the basic page rate, black-and-white, 
remains £275. 


For space in all editions, get details from 
The Advertisement Department 


The Reader’s Digest 


PREMIER HOUSE, HATTON GARDEN, LONDON, E.Cl 


TELEPHONE: Holborn 8601 
TELEGRAMS: Readigest, London 


© 


May Il, 1950 


NEW BOOKS REVIEWED 


Administration Of 
Marketing 


The Administration of Marketing and 
Selling By Harold Whitchead (Su 
Isaac Piiman & Son Lid 245.) 


The first edition of this infor- 
mative volume was published in 
1937. An Apvertiser’s WEEKLY 
review, quoted on the dust cover, 
summed it up: “This book is as 
timely as it is important, It 
should be in the hands of every- 
one concerned with selling, adver- 
tising and marketing, for its con- 
tents are an authoritative survey 
of the entire field of producing, 
distributing and selling goods . . . 
well worth studying and keeping 
for reference.” 

Reprints in 1944, 1946 and 
1948 indicated the demand for 
this comprehensive guide to 
methods in marketing, the second 
edition of which now appears, 
revised and, in parts, entirely 
re-written to meet changed con- 
ditions. The 1937 edition 
envisaged to-day’s politicil-econ- 
omic situation in these words: 

“One of the outstanding fea- 

tures of to-day is the intrusion 
of will into economics. Yet 
it is altogether too soon to 
attempt to forecast the effect 
of this attitude. Perhaps all 
that can be foreseen is that the 
attitude will persist and inten- 
sify. State Control or State 
Interposition, whether made 
effective through pressure or 
legislation, or whether follow- 
ing from a transference of the 
ownership of induétrial 
property and enterprise from 
private hands to the State, 
seems a certain feature of 
industrial life of the future.” 

The aim of the new edition is 
to help the sales manager to get 
factual appreciation of his 
present-day responsibilities in 
getting the volume of business, 
both for home and export, essen- 
tial to keep the productive capa- 
city of the country in full em- 
ployment Seventeen chapters 
cover every aspect of an ex- 
haustive subject, including mar- 
ket research, advertising and 
publicity, sales policy and pro- 
motion, sales budget and over- 
seas marketing. There is a useful 
appendix of Government and 
other publications of value to 
marketing executives. —W.A.C. 


IN BRIEF 

Typographica 2 (Lund 
Humphries, Ss.) is the second of 
a series of highly specialised publi- 
cations produced by a printing 
organisation which has never 
hesitated to pioneer. It contains 
four articles, reviews of 
typography, and books which 
make no bid for popularity 
among the unsophisticated but 
which, being read by the few 


with influence, may, after many 
days, leaven the typographical 
lump. The two principal articles 
in this issue are “Copper-plate 
Scripts,” by R. S. Hutchings, and 
“Political Typography” by 
Michael Middicton. 


Let's Halt Awhile in Britain, 
by Ashley Courtenay (Ashiey 
Courtenay Ltd., 7s. 6d.). This is 
perhaps the nearest’ British 
equivalent to Auberges de France, 
that delightful guide to French 
hotels and restaurants every wise 
motorist takes with him when he 
crosses the Channel. 
Courtenay, unfortunately, 
not cover restaurants, but 
descriptions of hotels, all based 
on personal experience, give just 
that intimate and factual picture 
needed by the potential patron. 
The book is illustrated by many 
charming photographs and 
sketches. This, the seventeenth 
edition, gives impressions und re- 
commendations of some 5(O good 
hotels throughout the British 
Isles. 


Trader Handbook for the 
Motor, Motor Cycle, and Cycle 
Trades, 1950 (Trader Publishing 
Co., Ltd., 12s. 6d.) an Associated 
lliffe publication, contains 450 
pages of essential information for 
manufacturers, trade suppliers, 
and repairers. Main sections 
comprise: legal and _ general, 
technical, licensing information, 
garage equipment, buyers’ guide, 
proprietary names, and trade 
addresses. Directory sections are 
printed on tinted papers for casy 
reference. 


Hotels and Restaurants in 
Great Britain and Ireland, 1950 
Official Guide (British Hotels and 
Restaurants Association, 3s. 6d.) 
is a useful source of information 
for holiday makers, business men, 
and tourists. Its 556 pages con- 
tain some thirty pages of display 
advertisements, and more than 
two thousand illustrations of 
hotels, with details of their 
tariffs and facilities. 


Sports Argus Cricket Annual 
for 1950 (Sports Argus, Birming- 
ham, Is.) is a handy-size record 
book giving complete fixtures for 
Test, county, and other first-class 
matches, as well as premier league 
Midland fixtures A 32-page 
photographic section includes one 
of Norman Edwards's “Take it 
from Me” caricature series. 


“Daily Mail” Poultry Book 
(2s. 6d.), re-issued for the first 
time since the war, contains in- 
formation of value to novice and 
practised poultry keepers. There 
are about 30 pages of advertise- 
ments. 
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The Best Advertising sells the most goods 
at the lowest cost 


your most FORCEFUL 


ann ECONOMICAL SALESMEN 


ON THE SOUTH COAST 
ARE THE _ 


EVENING NEWS 


PORTSMOUTH 
Daily Net Sale 107,344 


AND THE 


HAMPSHIRE 
TELEGRAPH & POST 


Weekly Net Sale 27,567 


LONDON OFFICE: 85 FLEET ST., E.C.4 Telephone: CENetral 2845 


Members of the Audit Bureau of Circulations since 1932 


WANTED 


BRITISH REPRESENTATIVE 
FOR 
THE 
SOUTH AFRICAN 


HOTEL REVIEW 


about which a director of a famous British Adver- 
tising organisation, interviewed by World Press 
News, 17/3 49, on his rettirn from a visit to South 
Africa, said that, in his opinion, it was one of the 
two best trade journals published in South Africa. 


and the 
S.A. HOTEL REVIEW 
ANNUAL, DIARY & BUYERS’ DIRECTORY 


Excellent terms offered. Only applications giving 
fullest details, particularly of facilities available for 
handling these publications, will be considered. 
Apply by airmail to the S.A. Hotel Review, P.O. 
Box 1868, Cape Town. 


ADVERTISER'S WEEKLY 


Mr. Pickwick proposes a toast 


*“* My dear friends", resumed Mr. Pickwick, 
“1 am going to propose the health of the 


bride and bridegroom—God bless 'em"'. 


* PICKWICK PAPERS ' by Charles Dickens 


A wedding is always an occasion for celebra- 
tion, whether in the pages of “ Pickwick 
Papers " or in the press of current affairs. But 
it is also a time for serious thought about 
wills, marriage settlements and other import- 
ant, if unromantic, matters. On such occasions 
the services of the Midland Bank Executor 
and Trustee Company are particularly helpful. 
The Company's experience and continuity, 
with the friendly, confidential advice of its 
officers, can be of great assistance in the 


years ahead. 


MIDLAND BANK 
EXECUTOR AND TRUSTEE 
COMPANY LIMITED 
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SINGAPORE. ox 


And it’s ak 
bunkum that 
it’s unsafe 

to live 

“Out There’! 
Are we afraid? 
Surely not!!! 
We live there 
and love it. 


OLD BRITISH AGENCY of 26 
years standing, handling most of 
the important National Accounts, 
MUST have additional top-line 
men and women to keep the 
“Flag Flying’’!! 

Vacancies for:— 

Copywriters and “ideas Men’’ 
Layout and Creative Artists, 
Accounts Executives 

Unlimited scope, interesting 
work, under congenial conditions 
Generous salary, two weeks local 
leave yearly. Four years contract 
with home leave on full pay 
First class passage. Only top flight 
men and women considered 
Director of Company in London 
for interviews. Please apply 


Box A9693 
Advertiser's Weekly, 180 Fleet Street, London, E.C.4 


by 
| Albert Smallwood, F.R.S.A., A.M.1LA.M.A., B.T.G. 


The “A.W.” 


PRODUCTION QUIZ 


Conducted 


= 


. Which English coin, when standing on its edge, is nearest to the 


height of type? 


. Does the marking of a ream of paper thus—XXX, signify 


(a) Treble thickness? 
(b) Treble degree of opacity? 
(c) Seriously defective sheets? 
In medieval bools the “inner” margin of each page was always 
the narrowest. Why was this so? 


. With what words would you endorse blockmaker's instructions 


for 


CAMBRIDGESHIRE TIMES 


GROUP 


July To Dec. 


* 
A.B.C. Figures 62,65 
- 


Copies 
Weekly 


TIMES BUILDINGS, MARCH 
Tele : 2368 (2 lines) 


London Representative : 


MR. W. H. WALMSLEY, 69, FLEET STREET 
Tele : Central 9353 


SPECIALISTS IN 


DESIGN AND 


PRODUCTION OF BROCHURES, 
CATALOGUES AND SALES 


PROMOTION 


VWATERIAL 


ASTRAL ARTS GROUP LIMITED 


248, Vauxhall Bridge Road, London, S.W.1 Tel Vie. 69036 


(a) Squared-up halftones, up to which had to be set closely 
the name of the photographer? 

(+) Stereos from which a long machine run was to be made? 

(c) Line blocks, from which the printing was to be carried 

out direct and to which typeset matter was to be added 
to the centre of the subject? 

Who is the inventor of and in which Midland town is a system of 
photo-typesetting being developed? 

. If you were compiling a technical catalogue, for what purpose 


would you use 

(a) A superior? 

(6) An obelisk? 

(c) A section mark? 


Can you identify type faces which carry the name of 
(a) A composer of light operas, born in Cologne? 
(b) A tool used by a stonemason? 


(c) A humorous drawing? 


(d) A Holy Roman Emperor? 
(a) Who folds, gathers and sews? 
(hb) Who paints with bitumen varnish? 


(c) Who scrapes china clay? 


9. This French book collector is reputed to be the first to use goat- 
skin for bookbinding. An American society bears his name and 
at one time he was French Ambassador to Milan and Rome. 


How many did you get cerrect? 


The answers are on page 291. 


Checking Inquiries For Their 
Sales-Volume Results 


The record of inquiries kept by 
an advertising department 1s of 
small value unless the volume of 
sales resuiting from them is also 
known. A systematic method of 
ascertaining this is described in 
Printers’ Ink by trene M. Carlson, 
advertising manager, Standard 
Conveyor Co., Minnesota 

All publication advertisements 
or catalogue prices are keyed or 
coded, so that when an inquiry is 
received it is immediately known 
which publication should be 
credited and the type of equip- 
ment advertised. A postage-free 
return card is enclosed in all 
direct mail literature. If a letter 
or card is received on which there 
is no key, a form letter is sent to 
the inquirer to find out where he 
obtained the name of the com- 
pany or product 

Each inquiry, when received, is 
checked to determine the rating 
of the company, type of industry, 
ind the county. Those firms re 


| quiring literature or prices are 


handled by the advertising depart- 
ment but referred to the repre- 
sentative for a follow-up. 


At the end of each month the 
record sheets are gathered, and a 
report is prepared showing the 
number of inquiries received 
from various publications, direct- 
by-mail, by direct letter, from 
former customers, and from other 
sources. The number of inquiries 
referred to various territories are 
also summarised 

The first step necessary to deter- 
mine the amount of sales derived 
from inquiries is to obtain copies 
of all orders from the sales de- 
partment, and list the name, ad- 
dress, type of equipment sold, and 
the amount of sale 

The list of sales is then checked 
with the inquiry cards; and the 
card containing the name of the 
company “sold” is taken out of 
the follow-up file, and the date, 
type, and amount of equipment 
sold are typed on it 

At the end of the fiscal year, 
the advertising department pre- 
sent an analysis of the informa 
tion obtained, and reports are 
sent to the advertising agency to 
help them plan future schedules. 
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Ramblers, 
Cyclists and Anglers 


Take the Rail Way out of Town — 
right to the heart of the countryside — 
and take your bike, knapsack or 
your rod and creel with you! . | 
That's the best way to explore new me THE 
ground and discover new delights ‘ 
in your favourite open air pastime. > ; ' . SCOTSMAN 
British Railways offer many ' 
. provides the answer to the question 
ppenteygeems whether in partion | S 9 Wana aera aoe 
or just you and your friend - er" for campaigns directed to the 
Your local station will tell | . upper income levels. 
you all about them. f a SCOTLAND'S NATIONAL NEWSPAPER 
é ; North Bridge, Edinburgh 


special cheap ticket facilities for 


Te] 


NITURE BEDDING & Upy 
FURNITURE SEES & UPL STeRy 


effectiveness of a trade journal as an advertisement medium depends upon— 

its guthority, prestige and standing in the Trade it represents—the quality of its 
editorial content—the quantity and quality of its circulation. 

In all three respects, THE FURNISHING WORLD is the 

choice of the advertising agents whose clients also wish to cover 

the ENTIRE furnishing trade with ONE proved advertising medium. 

For full details and news of interesting future developments, get in touch 

with the Advertisement Director TO-DAY :— 


published by Trade Chronicles Ltd. 
THE FURNISHING WORLD, 180 FLEET STREET, LONDON, E.CA 
Telephone: CHAncery 8844 (15 lines) 
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ADVERTISER'S WEEKLY 


Mainly Perdsonal— 


By CONTACT 


FRANK WATERS, who § director; “Tommy” was advertise- 
moves westward from Print- oo Waa nah Express 
“aa when Waters was there. 

ing House Square to Bouverie “His wife is Joan Maude. the 
Street to become assistant stage and screen actress (and 
managing director of the News daughter of Nancy Price); they 
Chronicle and Star, is a young have a 12-year-old daughter. 
man who has already made his 
mark in more than one field. The * * * 
last phrase can, in fact, be taken 
literally, for he played Rugger for NOW in America to represent 
Cambridge for three years and The American Market, the 
was a Scottish International ADVERTISER'S WEEKLY supple- 

Leaving Pembroke College, he ment of which the first issue ap- 
joined the Express group in 1929, peared in March, is Lt.-Col. 
and after spending three years in Richard H. Stevens. 

In 1939, Col. Stevens was head 

of the Passport Control Office at 


various departments, became 

Sunday Express circulation man- 

ager, 1935 saw him in Glasgow, The Hague, and was also en- 

helping to develop the Daily gaged on special Intelligence 

Express there and supervising the duties. On Movember 9, he and a 

installation of new plant. fellow agent were ambushed at 
After the war (Royal Marines; Venlo and mished over the border 


spent six months in France by a posse of §.S. men, who shot 
after D-Day; lectured at the a Dutch officer dead. The Dutch 
Marines’ Physical and Recrea- protest against this infringement 


tional Training School at Deal) of their neutrality was, needless 

he went to The Times to become to say, in vain. Subsequently, 

asiistant Manager in succession to Himmler accused Stevens of being 

F. P. Bishop. responsible for the Munich beer- 
At the News Chronicle and Star, cellar bomb plot that might have 

he will rejoin a former colleague, cost Hitler his life. 

Ww. Tomlin, advertisement Though there were all sorts of 


trong... 


Pressure proofed by patented 
process and cested ac every 
stage. Only proven teads go 
into Venus Drawing Pencils 


MOOTH... 


A patented colloidal process removes 
all grit and impurities—they must 
be smooth 


CCWRAWE ... 


Accurate throug and through—graded 
and tested by experts, Venus Drawing 
Pencils make the right mark every time 


THE PENCKK With 
THE CRACKLE Finite 


7, NUS 
Perfect PENCILS 


THE VENUS PENT 


May 11, 1950 


Harry Porter Norman 
rumours—including a Nazi an- 
nouncement that a trial would be 
held at Leipzig—little more was 
heard of Stevens till the war 
ended. Actually he spent 54 years 
in various concentraliion camps, 
for two years he was chained 
to a wall in solitary confinement, 
only being let off half-an-hour 
each evening! 

Light was subsequently thrown 
on the affair by Nazi high-ups at 
Nuremberg and under interroga- 
tion elsewhere. Frick and Himm- 
ler admitted that Stevens had 
been kidnapped at the express 
order of the German Govern- 
ment. Schusnigg said he had seen 
documentary evidence that the 
beer-cellar bomb plot was a hoax 
to whip up flagging anti-British 
sentiment. 


ae, ae: 


VISIT here of Harry Porter has 
been a flying one in both senses. 
He flies to-day (Thursday) 
to the Continent to meet the 
dealers of his firm, the Harris- 
Seybold Company, in a number 
of countries. 

Harry tells me that the Direct 
Mail Association of America, of 
which he is president, has some 
1,500 members, and aims to 


become truly national. Though 
Harris - Seybold manufacture 
letterpress, offset printing, and 


all other kinds of graphic art 
machinery, widely used in direct 
mail, it was as a user of direct 
mail that he first joined the Asso- 
ciation in 1906. Though he at- 
tended the mectings for many 
years he did not become active 
in it till 1947 when, as a result of 
presiding over a convention in 
Cleveland, he found himself 
in line for the presidency 

His own direct mail, which he 
uses in conjunction with other 
media, including films, is sent out 
to a highly personalised list of 
about a thousand people, most of 
whom he knows by their first 
names, the idea being to keep up 
personal contacts and build “com- 
pany personality.” 

He tells me that he does not 
receive many direct mail letters 
publicising British goods, Our 
| department stores send some— 
direct’ from Britain, not via 
American agents. 

I was interested to hear his 
statement that certain kinds of 
British printing machinery, after 
paying a 25 per cent import duty 
(which almost offsets the advan- 
tages of devaluation) are able to 


Groome Col. R. H. Stevens 


sell in America for 43,000 
dollars, as against 75,000 dollars 
for a practically equivalent 
American machine! The Ameri- 
cans naturally wonder why our 
manufacturers do not raise the 
price’ to a figure which, while 
remaining competitive, would 
rake in more dollars. 


SS = 8 


LAUREL crowns having gone 
out of fashion, it was a silver mug 
that Norman Groome received for 
possessing the muse of fire that 
did ascend the brightest heaven 
of invention at the National Ad- 
vertising Public Speaking Contest 
finals. 

It was a double triumph, 
Norman being both the best in- 
dividual speaker and a member 
of the winning (Lomdon) team. 
He joined the Publicity Club of 
London's public speaking section 
about three years ago and, like 
all its members, is full of praise 
for its instructor, Raymond 
Rayner. 

Norman left school with a 
penchant for art and writing. 
After his art training he went suc- 
cessively to the publicity depart- 
ment of the National Radiator 
Co.; as copywriter and visualiser 
to Press and General Publicity 
Service; and then, to get the other 
side of the picture, as advertising 
manager for five years to the 
Battersby hat people. 

During the war he was a 
Photo-Intelligence officer with 
Bomber Command and Second 
Tactical Air Force and went with 
them through France to Ger- 
many. Coming out at the end of 
‘45, he founded his own studios, 
Groome and Murray, but in 1946 
was invited to Erwoods, where 
he is an executive director, 


WEEKS WISECRACK 


“Hardly playing the game, 
sir—getting that colour 
rough I turned down 
accepted by the Royal 
Academy.” 
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Tool Makers’ Assn. 
Catalogue 


The Gauge and Tool Makers’ 
Association is issuing a souvenir 
catalogue in connection with its 
stand at the Canadian Inter- 
national Trade Fair, at Toronto 
in June, in which 53 participating 
members will describe their ex- 
hibits at the Fair, and there will 
be nearly 50 pages of advertise- 
ments. 

At the end of March the 
Association published a new and 
enlarged edition of the Members’ 
Handbook, which contained 
names, addresses and telephone 
numbers of 200 member-firms. 


‘Junior Age’ Display 
Contest 


Junior Age is staging a display 
competition in connection with 
National Baby Week, June 25 - 
July 1, oper to shops which sell 
baby wear and accessories. The 
prizes are Junior Age Challenge 
Trophy and £25; £10, £5, and six 
consolation prizes of two guineas 
each 

Judges will be Sir Charles 
Tennyson, president of the British 
Display Association; Miss Alice 
M. Guppy, editor, Junior Age; 
and Mr. Arthur /. Symes, editor, 
Display Design and Presentation. 
Prizes will be presented by the 
Earl of Verulam, chairman of 
National Baby Welfare Council. 


Textile Distribution 
Conference 


Modern selling and display 
methods will be discussed at the 
first international conference on 
wholesale textile distribution, to 
be held in London from June 19 - 
23. The conference is sponsored 
by the Wholesale Textile Associa- 
tion. 


B.1L.F.EXPORT GALA 


There will be accommodation 
for 5,000 at the B.LF. Export 
Gala at Empress Hall, Earls 
Court, to-morrow (Friday), which 
is being organised by the Insti- 
tute of Export. 

Guests will be welcomed by the 
Chancellor of the Exchequer, the 
President of the Board of Trade 
and the President of the Institute 
of Export. There will be many 
prominent artists and three dance 
bands 

A special train is being run to 
allow Birmingham exhibitors and 
their visitors to attend. 

Layouts submitted in this year’s 
Gold Medal Competition ar- 
ranged by the British Federation 
of Master Printers are to be 
shown at 26 provincial centres, 
and two London schools of art, 
between now and next January. 


Frederick E. Potter Ltd. are io 
take over advertisement repre- 
sentation for The Journalist, 
organ of the National Union of 
Journalists, from May 18. 


PRODUCTION 
QUIZ 


(SEE PAGE 288) 
The Answers 


1. A worn shilling, when placed 
on its edge, is approximately the 
height of type (-9185 in.). 

2. (c) When sheets of paper are 
sorted at the mill, the exception- 
ally defective sheets are classed 
as “broke” or “outsides” and are 
indicated XXX. 


3. Before the modern trend of | 


equal and also narrow margins 
with bled-off illustrations came 
into being, book designers gen- 
erally adopted a ratio of some- 
thing like 2: 3: 4: 
progressive increase of page mar- 
gins. The inner margin was made 
the smallest because the two inner 
margins of the opening of a book 
are contiguous and are viewed as 
one. 

4. (a) Mounted flush at foot. 

(b) Nickel-faced. 
(c) Pierce as indicated. 

5. Mr. George Westover's 
system of photo-typesetting, the 
“Rotofoto,” is being developed 
at an engineering works in 
Coventry. 

6. Ali three are reference marks 
and are for the same purpose, i.e. 
for indicating marginal notes and 
footnotes. 

Superior figures or letters are 
small characters set above the line 
thus !' 24%. They are also used 
in mathematical works. An 
obelisk is more genérally known 
as a dagger (+). A section mark 
is (§). 

7. (a) Offenbach. 
(c) Cartoon. (d) Maximilian. 

8. (a) Generally a female opera- 
tor in a bookbinding &part- 
ment. 

(b) A photogravure etcher. 
(Bitumen varnish is used to 
protect parts of the plate or 
cylinder which do not require 


etching). 
(c) An artist working on a 
scraper board drawing. 


(Scraper boards have a coat- 
ing of china clay, the white- 
ness of which is revealed 
when the artist scrapes the 
drawing). 

9. Jean Grolier (1479-1565) is 
generally reputed as being first 
to use Morocco, which is goatskin, 
tanned with sumach and dyed. 
The Grolier Club, in America, 
was founded for the purpose of 
Promoting interest in good book 
production. 


Central Film Library 
To Move 

The Central Film Library will 
be transferring in July from the 
Imperial Institute, South Kensing- 
ton, to larger premises at Acton. 
Mr. Arthur Vesselo. 
since 1946, has been transferred 
to the non-theatrical distribution 
staff at the C.O.1. headquarters 
His place has been temporarily 
taken by Mr. W. R. Price. 


$5 for the | 


(b) Chisel. | 


secretary | 


schedule them now? 


ADVERTISER'S WEEKLY 
When you see the “MAYTIME” issue 
of the Sketch (May 24) we believe you 
will agree that here is another step 
forward into the brighter new days. . . 
days that are good for business! Fort- 
nightly, The Sketch moves forward in 
popularity with readers and advertisers 
alike, but we announce Two more Special 
Numbers (with Special Covers) on Oct 
lith and Dec 6th. Also good dates for 
good business! May ! suggest that you 


G BOFFREY PHILLIPS, 
Advertisement Manager, 


London WoCA 


| Commonwealth House, New Oxford Street, 


HOL, 6955 
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ADVERTISING SERVICES & SUPPLIES 


| SILK SCREEN PRINTING 


} 
| 
! 


PUBLISHERS } 


| [GENERAL PRINTERS } 


YOU want the we rere 


PERFECT 


SILK SCREEN 


The Factory 
Tre bquipment 
The Crafumen 


CHORLEY & LEYLAND 
LANCASHIRE 


Advertise in the Weekly New paper that 
circulates in over 80% of the homes in 
this prosperous locality 


The 
CHORLEY GUARDIAN 
and 
LEYLAND ADVERTISER 
ABC 17,06! Dec, '49 
34 MARKET STREET, CHORLEY 
30/32 FLEET STREET, E.C.4 
CHORLEY 2705 LONDON CEN 2786 
GENERAL PRINTERS & PUBLISHERS 


MODERN ARTS 


SILK SCREEN SERVICE 
SHOWCARDS, POSTERS 
ADVERTISING MIRRORS 
COUNTER DISPLAYS Etc 

Phone BAL 2900 
MODERN ARTS 
120 Trevelyan Road, Tooting, $.W.17 


ASSOCIATED 
ARTCRAFTS Ltd. 


PLENDOR PLACE, CAMDEN TOWN, W.W.! 
BUSton 14167 


EXHIBITION 
STANDS 


WINDOW 
DISPLAYS 


INTERCHANGEABLE 
METAL LETTER SIGNS 


SILK SCREEN 
PROCESS PRINTING 


| SILK SCREEN MATERIALS } 


Silk Bolting Cloth, 
Cotton Organdie 
etc., for Screen 
Process Printing 


GEORGE HALL 
(Stockport) Ltd 
High Lane, Nr. Stockport 
Phone: Disley 5! 


| GENERAL PRINTERS ] 


| 


J. HOWARD & SONS 


Printers ond Stcvoners 
Letterpress Printing. Ail Sizes Enveiopes 
Strawboard & Twin Pack Envelopes 
We can supply you with all your office 
requisites of House stationery 
8 Queen Anne Avenue, Bromiey. Kent 
Ravensbourne 6756 


MARKET RESEARCH 


MARKET RESEARCH 


Individual Surveys 
Prepared by 


WALTER WYNN & COMPANY 
40 ST. PETERSGATE, STOCKPORT, CHES. 


| DISPLAYS EXHIBITIONS } 


FOR DISPLAYS, EXHIBITION STANDS, 
SIGNS, BULLETIN BOARDS, 
designed, constructed, installed, by 
experienced organisation with « 
mame for high-class production 

Consult 

COOK’S DISPLAY PRODUCTIONS 

LIMITED PARK 865234 


EXCISE THE EXES FROM 
EXHIBITIONING AND 
WINDOW DISPLAY 


20 years of experience ir making and 
building stands and window display units 


DISPLAD LTD 
Telephone : Blackfriars 0856 


SILK SCREEN 


PRINTING 
Advertising Mirrors 
Showcards * Posters 


Displays & Exhibition 
Stand Construction 
MIDDLETON & MELLOR 
38 ~Bridgewater Street 


Deansgate, Manchester 3 
BlLAckfriars 3315 


ae eee 
Display Artists 
Silk Screen Printers 


DAMNING -ssenamenene ttt 
ADVANCE 
PUBLICITY 
LIMITED 

| email 


149 WARDOUR STREET 
LONDON, WI 
GERRARD 8236 


your problem 
iS OUR BUSINESS! 


We have the plant, crafts- 
men and enthusiasm for 
high-class trade printing 
Why not talk over your 
print problem with us? 


F.W.WHITE& CO 
Trade Letterpress & Litho Printers 
ALBION HOUSEr NEW NORTH ST 
THEOBALDS RD. WC! HOj 949! 


Rm ~SIeNe RITING ] 


SIGNWRITING & MAKING 
Signwriting Signs Manufactured 
Pictorial Work . Showcards 
Silkscreening Printing 

All enquiries to 
IMPERIAL SIGNS 
(Hartington Publicity Led.) 
10la Hartington Rd., London, S.W8 


| PROCESS SUPPLIES | 


If its a question 
of quality ... . 
eall RELiance 3173 


high speed, high grade 

printing by photo-litho, 

chromo-litho and letter- 

press. Machining up to 
61" x 41° 


LEONARD RIPLEY 
AND COMPANY LIMITED 
Offset-Litho and Letterpress Printers 
KENNINGTON LANE, VAUXHALL, 5.E.1/ 
Telephone : RELiance 3173-4 


PLATE PROTECTOR 
SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 
IN TRANSIT 
AND CORROSION 
FOR AN 
INDEFINITE PERIOD 
Semple to use and very economical. 
Small somple supplied on request. 


THE S.D. SYNDICATE LTD. 


4-4 EARL ST. FINSBURY, LONDON, E.C.2 


Telephones Telegrams 
BISHOPSGATE P ESSDEECOP 
6811 6812 nS FINSQUARE, 

7001 LONDON. 


May 11, 1980 


Whitbread Dray In 
Test Campaign 


The specially constructed 18th- 
century dray which recently 
toured the City of London in con- 
nection with the 200th anniversary 
of the Whitbread stables, has 
been sent to Belgium, where it 
will be the spearhead of a three- 
months test campaign for Whit- 
bread beers in that country 

The dray wil] tour the main 
Belgian cities It started at 
Courtrai on April 28, and will 
end at Antwerp on May 31. A 
three-months test advertising 
campaign is now running in two 
centres, When results of this 
campaign are known, Whitbread’s 
will decide whether to develop 
their export efforts in this area 
Advertising agents are J. Walter 
Thompson Co., Ltd. 


Ads. Will Announce 
Annual Motor Sale 


A series of 8 in. d.c. advertise- 
ments in nationals is being taken 
to publicise the annual special! 
summer sale and Concours 
d'Elegance to be held by the 
Measham Motor Sales Organisa- 
tion, on May 23. Mr. Claude 
A. Page, advertising manager, is 
in charge of organisation 

About 700 vehicles are to com- 
pete for £1,000 in awards, to be 
presented by Captain G. E. T. 
Eyston 


1,200 Ft. Murals 
For Olympia 

Twelve hundred feet of murals 
will be used to decorate the 
Grand Hall, Olympia, during the 
British Food Fair, August 29 
September 9. They will give the 
effect of eliminating Olympia’s 
gable ends, and raising the roof 
by 15 feet 

Promoted by the Food Manu 
facturers’ Federation Incorpor- 
ayedl, the Fair will be patronised 
by many leading makers of 
branded goods 

“Try before you buy” invita- 
tions will be extended, and there 
will be many free samples and 
trial supplies at special prices. 


Schoolgirls’ Festival 
Poster Competition 

Schoolgirls are being invited to 
design a poster for the Festival 
of Britain. 

The competition is being organ- 
ised by the Schoolgirls’ Exhibition 
(New Horticultural Hall, West- 
minster, May 24-June 3) and a 
selection of the designs will be 
displayed at the exhibition 

Judges will be Mr. Cecil Cooke, 


director of exhibitions, Festival 
of Britain, and Mr. Abram 
Games 

The first international book- 


binding machinery exhibition will 
be held at New Horticultural 
Hall, London, S.W.1, on May 15- 
16. It is being organised by 
Bomac Machinery Corporation 
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May 11, 1990 
PUBLICATIONS 
NEWS AND NOTES 


The lrommonger for May 6 is 
a combined British Industries 
Fair and Overseas Trade Number, 
and is twice the size of an average 
issue. Of the 428 pages (includ- 
ing cover), 336 are advertise- 
ments, plus a four-page colour 
inset for one advertiser. Fifty- 
six pages are in colour 
vertiser has taken 13 pages, 
devoted to his exhibits at the 
Earls Court section of the B.LP. 


The Grocer has begun publica- 
tion of a monthly supplement 
devoted mainly to educational 
aims, in the same format as the 
journal, in which up to four 
colours (British Standard inks) 
are available. The first supple- 
ment contains six full-colour 
pages of advertisements and 44 
black and white pages 


With its first issue, appearing 
June |, the monthly National and 
English Review, which is replac- 
ing English Review Magazine and 
National Review, will introduce a 
four-colour position on the back 
cover 


Modern Woman, the Newnes 
monthly, completes 25 years of 
a this month. 


A weekly airmail edition of The 
Egyptian Gazette has been inau- 
gurated The first issue was 
published in Cairo on May lI, 
and was delivered to subscribers 
in Britain on May 3 


Time and Tide Spring number, 
being published on May 13, will 
contain more pages 


The annual equipment number 
of Motor, Trader, which appeared 
on May 10, is designed to provide 
motor traders with latest informa- 
tion on the installation of servic- 
ing and maintenance equipment. 
This square-backed issue has 
more than 150 pages, with 
a 4-colour cover and extensive 
colour sections 


A limited amount of space is 
available to British advertisers in 
the New Zealand women's 
monthly Femina, the size of 
which is increasing to 64 pages. 


In the article on the Press in 
ADVERTISER'S WEEKLY Republic 
of Ireland Supplement, 
weekly sales of The Connacht 
Tribune were given as 16.650. The 
latest audited figure is in fact 
19.587 

The title of the Shooting Times 
and British Sportsman has been 
ay = to the Shooting Times 

Country Magazine, More 
ol is available for advertise- 
ments. and the possibility of 
colour is being considered. A 
colour cover has been adopted, 
and retail price increased to Is, 


One ad- | 
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ADVERTISING SERVICES & SUPPLIES 


[_ COMMERCIAL ed | COMMERCIAL AuTISTS_} |_PHOTOGRAPHERS —} 


U*Nei*T*S 


From any angie CAS display units 
are the tops. May we quote you for detign 
and construction! 


CO-OPERATIVE ART SERVICE LTD 
ta Doughty Street, W.C.i ~ Hel 1411/5707 


Agents 


SPECIALIST SERVICE 


IN PERSPECTIVE DRAWINGS AND 
ALUSTRATIONS OFFERED To 
STUDIOS, AGENCIES & MANU- 
FACTURERS 
covered 
INTERIORS & FURNITURE PERIOD 
OR MODERN, STILL LIFE, INDUS- 
TRIAL SUBJECTS, DISPLAY ETC 
by experienced Artist-Designer 
R. L. TUMELTY 
DA. (MIC), L.SAA,, ALBD, 
44 SPRING GARDENS, DIDSBURY 
MANCHESTER 20 Tel. D1Dsbury 4613 


Ilustrative Photography 
Architectural and Scenic, Furniture and 
Werks of Art, and general com- 
mercial work for record purposes. 
KENNETH COLLIER 
26 & a Waterioe St... Hove 2, Sussex 
Howe 36976 


STUDIO LISA LTD 


COMMERCIAL 
PHOTOGRAPHERS 
THE LARGEST LIBRARY OF STOCK 
ADVERTISING PICTURES 
30 FLEET STREET, £4 CEM 7640 


FASHION 
ARTIST 


MARGARET JACKSON 
104 Stainburn Crescent 
Leeds, 7 


MACHINERY - 
FOOTWEAR - fier 
FASHION a 
, Ws 
IDEAS FOR 


; {lu 
ALL PURPOSES 


Good art work 
quick service 

fair prices... 
RETOUCHING - LINE 
LETTERING - LAYOUT 
DESIGN - PACKAGING 
SCRAPERBOARD 
TECHNICAL DRAWING 
INDUSTRIAL DESIGN 
ry 

SELLAR’S SERVICE 


22 Boswell St... W.C.! - 


LAYOUT AND 


TECHNICAL ILLUSTRATION 
Exploded and cut-away perspectives in 
line, tone, etc., for instructional, spare 
parts or advertising purposes. 
A Specialist Service for the engineer 


Phone Derby 46250 Grama Extruded Derby 


vorere wre rrr err rrrre reer 


; ot c.K. WAR E 
(PHOTOGRAPHS) LTO 
Thotographer: to leading advernier: 
and industrialists, m COLOUR and 
BLACK AND WHITE C\CET of90) $ 
, 
J 


| Pomorey Hones, Seoinghel! ®t. Londen. t 62: 


oorseoe 


Mh the name of 
“Good Stiuce 


REPRODUCTION 
SERVICES £70. 


ARTISTS - DESIGNERS © BLOCKMAKERS 


. 
18-20 ST. JON 5ST. 


rome 


LONDON, EC! 


——_, ao 


-[Lenocess ENGRAVERS |) 


MAT 
SERVICE 
donk miSS yous area 


ST ROTHERHAM 


W. A. FORTENS, A.R.P.S. 
COMMERCIAL & INDUSTRIAL 
PHOTOGRAPHER 
STUDIO HOUSE, FARFIELD 
KIDDERMINSTER Kidderminster 3042 
DISTANCE NO OBJECT 


MANACOL 


ROBERT P. HYMERS LTD. 
ARTISTS & PHOTOGRAPHERS 


Phone: MAY{oir 6768/9—EUSton 3278/9 
Groms: MATTACOL, PICCY, LONDON 


RINTS 


morland 
BRAITHWAITE Ltd. 


A COUNTRY-WIDE ENOTRORANES 
SERVICE 


STAND DESIGN 


net | 


Gillamé Bi itd 


STUDIO 


PAD. 3734 x rns no. sanen st nw 


| SUN ENGRAVING Co. Led 


to deal with large 
paigns throughout 


| nome A conpoet 
"Bnegaavines 


SCOTTISH STUDIOS & ENGRAVERS 
fer a enque © ference f 
COMMERCIAL ART 
PHOTOGRAPHY | 
tot  Senesten advertisers 
1% CLYDE ST. GLASGOW 


City 696)-2-3 


i 


PHOTOGRAPHY FOR INDUSTRY 


SHerrrece PHONE 9269 


Press Illustrations 
ULUSTRATIVE PHOTOGRAPHY 
iN ALL FORMS 
Members inst. Grit. Photrs 


93 POWDER HILL LANE, TWICKENHAM 
MIDDLESEX rel 3083 


"(Continued on page 28) 
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ADVERTISER'S WEEKLY 


r 
“for Greater London & Surrey itedtien” | 


Croydon_ 
Times 


SERIES 
Tel. Croydon 3434 


104 HIGH ST., CROYDON 
.. 


CT .4 


eS ‘POSTER SITES 


_ BULLETINS © 


Our Posting Staff are 
Men of Experience and 
Handle your bills with Pride 


G. F. KRUSE, LIMITED. 


fa —CMILLS & ROCKLEYS LTD. 
Central es: 21 QUEENS RD., COVENTRY 


Making Good Impressions 
THE WAYFARER PRESS 
14 HIGH STREET, WINCANTON, SOMERSET 


is fully equipped to give you prompt, efficient 
service and sure satisfaction at economical prices 

Our aim is to make ‘good impressions’ and 
we are ready to advise on your printing problems. 


Ask for our representative to call—Phone Wincanton 230! 
LONDON SERVICE at COUNTRY RATES 


| Belfast Telegraph 
Birmingham E 


| Bradford Tel 


| Newcastle E. Chron 
| Northern D. Telegraph 


Yorkshire E Press 


| copies 


May Ii, 1980 


MEDIA SPACE RECORD 


London 
Mornings &  *«« 
Evenings 


Coban 
length 


Daily Rxpress 
Daily Herald 
ly Mail 
Datly Mirror 
Daily Telegraph 
News € bronicle 
The Times 
Evening News 
Evening Standard 
Star 
— 


xXxXKxNM KKM 


fasusnege 


For week ending Sunday, May 7 


SPACE IN COLUMN INCHES 


Sunday Papers 


News of the World 
Observer 


People 

Reynolds News 
Suaday Chronicle 
Sunday Dispatch 
Sunday Empire News 
Sunday Express 
Sunday Mail 

Supday Mercury 
Sunday Pictorial 


xxM MMM KREME 


| Sunday Sen 


Sunday Times 


Western Independent 


Aberdeen Press & jal 
Birminghan Gazette 
Buroungham Post 
Glasgow Daily Kecord 
Manchester D. Dis 
Manchester Guardjan 


| Newcastle Journal & 


North Mail 
Sheffield Telegraph 
Western Daily Press 


_ Provincial Evenings 


Aberdeen E. Express 


Des 
am Mail 
vening News 
& Argus 
Coyentry E. Telegraph 
Eastern Evening News 
Edinburgh E. News 
Glasgow E. Citizen 
Glasgow Evening News 
Manchester E. Chron. 
Manchester E. News 
Middlesbrough E. Gaz 


Bartmin, 
Bolton 


Shefheld Star 
W. Lanes. BE. Gazette 


ed ed ed 


It must be borne in mind when reading these figures tnat a large 
number of newspapers are still unable to accommodate all the display 


| advertising offered them. 


In many instances classifieds are still published in “A” and “B” 


“Specific” advertising and good 
styling and packaging are strongly 
urged upon Scottish exporters in 
Pointers to Dollar Markets, a 
brochure issued this week by the 
Scottish Council. 

It is repeatedly stated, both in 
the U.S. and Canada (says the 
brochure), that unspecific adver- 
tisements—-as, for example, “XY 
shoes are the best in the world” 

are quite ineffective. Adver- 
tisements should state the sales 
points, why the goods should be 
bought, and where. Manufac- 
turers should take reliable advice 


Figures given here and on the opposite page represent space 
| occupied in one copy 


Advice To Scots On Dollar Markets 


on the agencies they employ. 

If Scottish goods are to sell in 
North America, they must, while 
retaining their Scottish individu- 
ality, be styled for the markets 
and conform to North American 
standards in weights, textures. 
colourings, design and presen- 
tation It seems clear that 
Scottish standards of packaging 
are too low. 

Visits to North America, 
market surveys, and participation 
in the Canadian International 
Trade Fair at Toronto, are also 
advocated. 
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Acennawo Observer 
& Times | 2h if 
Rediorispire Times x 2 ! 
erro 's Wororster 

Journal 1o 2m. i 
Hirkenheat News 1-2 

Grout 3 1m * 2 
Mackpou Gazette & 

Herald 2» me. 
Bournemouth Times 10 22 «= (if 
Brighton & Hove Gaz nh is = 
Bucks Free Press 10 zw. te 
Chester Chronicie ir) 2 x 
Combertand News ; 82 2 1h 


Darlington & Stockton 


Herts Advertiser 10 
Hertfordshire Mercury 10 CC<sES OS 
L. of W. County Press 10 “ax 2 

S avariet ™ 


. Kentish Express 22 
J Kentish Times 10 24x 1 
R Luton News & Bed- 
fordsture Advestiser 1 ma. 
Manchester City News 16 17 =x 1h 
Middiesex Chronicie 
lo 22 If 


Series 
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Journal 
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BRITISH INDUSTRIES FAIR 


other office 
equipment 
The show of gold and silver 
ware, jewellery and fancy goods 
is, needless to say, superb. 
At Earls Court this year ope 
is pleased to observe the com- 


materials and 


manding position accorded ‘o 
printing machinery, a type of 
product in which Britain has 
always excelled, and such 


famous names as Hoe and Crab- 
tree, Linotype, Monotype and 
Caslon are well in evidence. 

The LC.1. stand is a gleaming 
affair in stainless steel and 
coloured plastics. Among other 
exhibits that take the cye are: 
Guinness’s, in one panel of which 
is a picture of an historically true 
episode of a wounded officer at 
Waterloo being revived with a 
glass of Guinness; and Kensitas, 
where a cigarette machine is in 
operation. 

But the main display interest 
undoubtedly resides in a special 
Commonwealth Section. Grouped 
round a feature comprising a 
metal crown surmounted by a 


(Continued from page 249) 


stylised metal hon and flanked 
by tall panels bearing flags and 
pictures of Commonwealth coun 
tries and racial types, are a num- 
ber of fine stands. These are 
manned by natives of the 
countries concerned, the West 
Africans being in flowing 
coloured robes or native 
policemen's uniform. 

Especially good 
stand, featuring a modernistic 
treatment of the idea that 
“Exports Pay for Imports.” One 
panel actually gives advice on 
how to enter the Canadian 
market—urging the appointment 
of reliable agents or distributors; 
saturation of a small area with 
one’s advertising; market survey 
to discover “natural” Canadian 
imports; prompt deliveries and 
firm commitments; packing to 
catch the Canadian eye; and the 
insuring of quick service by ade- 
quate stocks and maintenance 
crews 

Of the pottery, leather goods, 
textiles and furniture at Earls 
Court the two first are especially 
creditable. 
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SILK: SCREEN + EXHIBITION + DISPLAY 


PRIESTLEYS OF GLOUCESTER 
TELEPHONES : GLOUCESTER 2228/.2-3 
LONDON : TEMPLE BAR 7965-6 


SILK SCREEN ARTS L 


97 SHIRLEY ROAD CROYOON 
aooiscomeet bu 47-8 


SPEEDY SERVICE 
L EXPRESS 
DELIVERY 


THERE 15 WO SUBSTITUTE (ot EXPERIENLE 


HIGHEST GRADE 
CLEAN & SHARP 
CRAFTSMANSHIP 


Cveer BHecerrrre 


enectiow 


RENOVATION 


REGINA STUDIOS SIGNS & DISPLAYS LTD 
17, BOSTON BOAR HANWELL Ww? 


ROOSTER photography 
COVERS BRITAIN 


DISPLAYS 
EXHIBITIONS STANDS 


MERCURY 


DISPLAYS LTD. 


245 VAUXHALL BRIDGE 
VICTORIA+S.w.t. TEL. VIC 0912.3 


@SHOWCARDS - POSTERS 
© WINDOW BILLS - DISPLAYS ETC. 
SILK SCREEN PRINTED BY 


PUBLICITY SERVICE 


39 WEST HILL, LONDON, S.W.18 
Phone VANdyke 6667 


ADVERTISER'S WEEKLY 


FOR OTL COLOURS 
WATER COLOURS 
POSTER COLOURS 


GRORGH BOWNEY & CO LTD 


10 PRACY STREET LONDON wi 


KENILWORTH 
Phone: Birmingham STE. 4235 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. Robinson Studios, Led. 
72a Plough Rd., Battersea, $.W.1I 


Tel : Nos. Battersea 5300 & 4886 


Relief Printed 
LETTERHEADINGS 


Without Steel Dies / 
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ADVERTISER'S WEEKLY 


THAT W, W. J. Studd, advertise- 
ment director, Hhustrated London 
News and Sketch Lid., has pre 
sented to the Regent Advertising 
Club a bound volume containing 
six special issues of Iustrated 
London News 

* * * 


THAT the first picture submitted 
to the Royal Academy by E. A. 
Tunstall, production department 
artist with Associated Lliffe Press 
has been accepted, and is now on 
exhibition at Burlington House 


* * * 
Rahim 


THAT Ullah, special 
representa 
tive of the 
Pakistan 
O bserver, 
Dacca (EF 
Pakistan), is 
on a two 
weeks’ visit 
to London 
to purchase 
printing 
m ac h inery 
He bought 
three mono 


We Hear— 


THAT A, Kramer, contact man 
with Cavendish Publicity Service 
Lid., leaves to-day (Thursday) to 
settle in Baltimore, U.S.A 

* * ’ 
THAT the Socety of 
Members of the Advertising 
Association is considering two 
plans for exhibitions next year 

> > aa 
'HAT Captain Bruce Ingram 
completed 50 years as editor of 
the 08-year-old J/ilustrated 
London News on Friday A 
grandson of the founder of the 
journal, he succeeded Clement 
Shorter as editor, at the age of 23 

. > * 
THAT Justin Power, managing 
director of the A. C. Nielsen Co 
in Australia, arrived in Oxford 
on Tuesday for conferences with 
Dr. Edward Lioyd, head of the 


Diploma 


A. C. Nielsen organisation out 
side America. 
* , * 


THAT in an advertising agencies 
darts club competition, the W. S 
Crawford team, captained by 
J Folkerd, lost last week 


type ma >-1 two Foote, Cone & Belding 
chines atthe in a “gruelling” match at the 
B.LF. in London on Tuesday Punch Bowl, Mayfair. 
NE 


The fertile Field 


Field.” 


dwellers and country lovers, say so in 


You will 


If your products or services will benefit country 


“ The 


be well rewarded. “ The 


Field * readers don’t “ skim the headlines.” It 


is read carefully and with deep interest, for it 


speaks with authority on all rural subjects and activities 


Advertisements cannot fail to be fruitful when placed in such 


congenial surroundings 


And “ The Field” readership has 


increased by over 100%, since the war 


4 The ¢ 


THE FIELD © 


uniry 


~~ 


SS 
ANY) 
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ADVERTISEMENT MANAGER: A. NELSON ALLEN, 


6 Stratton Street. London, W.! 


Telephone: Grosvenor 3592 


MEMBER OF THE A.B.C. 


cE AIO 


When display men attended the Co-operative Wholesale Society school 


in London recently they 
Goodman Display Ltd 


THAT G. Griceiardi, of Milan 
vice-president of the Italian ad- 
vertising agents association, Was 
among the company at the Ad- 
vertising Association luncheon 
last Thursday He attended at 
the suggestion of his friend Paul 


e. 

* * * 
1HAT James M. Greenwood, 
principal of J. M. Greenwood 
Advertising Lid. returns to-day 


(Thursday) from his South 
African tour 

. a . 
THAT several of the local 


authority members of the “Come 
to South Devon” publicity move- 
ment have doubled their sub- 
scription to provide a special 
advertising fund in connection 
with the Festival of Britain 

> > * 
THAT J. W. Hallowell, 
tisement manager of the Hull 
Daily Mail and Times, has been 
appointed the Club's representa 
tive on the Hull Development 


adver- 


Committee. in place of the late 
F. Eustace. 

> . . 
THAT to celebrate his 50 years 


with the firm. Edwin Brown, 
principal of Hunters Armley Ltd., 
printers, Leeds, has arranged a 
trip to Morecambe on May 20 
for all the firm's employees 
* * * 
THAT 1. T. Publications 
publishers of The Ambassador 
have changed their title to the 
Ambassador Publishing Co. Ltd 
There has been no change m 
ownership, management or 
editorship 


> * , 


THAT the model rooms furnished 
by the Council! of Industrial 
Design at this year’s Daily Mail 
Ideal Home Exhibition are now 
being displayed at  Bentalls, 
Kingston-on-Thames 
> > » 

THAT the Sunday Pictorial 1949 
National Exhibition of Children’s 
Art was visited by 150.000 in its 
country-wide tour. The 1950 ver- 
sion will be shown at the Royal 
Institute Galleries in London next 
September 


Ltd. 


visited the 
and were given a talk by Leon Goodman. 
Here are some of the visitors, in the carpenter's shop. 


studios and works of Leon 


Y.N.A. Gift To 
M. E. Tillotson 


Presentation of an _ electric 
clock anda cut glass fruit bow! 
was made to Mr. M. E. Tillotson, 
Bolton Evening News, in recog- 
nition of his services as president 
of the Young Newspapermen’s 
Association since its formation, 
when he retired, at the annual 
meeting of the Association on 


Monday 
Mr. E. L. Thomas, Border 
Counties Group, was clected 
president 


Mr. J. D. Swallow, Express & 
Star, Wolverhampton, was elected 
vice-president, and Mr. W. A 
Warden, Hendon & Finchley 
Times, secretary. Messrs. M. P. 
Robinson, Wakefield Express, 
~ 2 Barton, Leicester 
Mercury, and M. H. Rowntree, 
Northern Echo, were appointed 
to the committee. 

Mr. W. TT. Curtis-Wilson, 
president of the Newspaper 
Society, spoke. It was agreed that 
no subscriptions would be charged 
this year 


ADVERTISING 
DIARY 


Friday, May 12. 

InstiruTe oF Punic RELATIONS 
Week-end Conference Adeiph: 
Hotel, St. Leonards-con-Sea 

Monday, May 15. 
Pusuictry Civs oF Lonpon 


Presemtation of London Club Cup 
to Lord Mackintosh by the Lord 
Mayor of London. Mansion House 


12 noon 

ABERDEEN Pusiicity Cive 
Luncheon mecting Speaker. 
Charlies Carter Clifton Hotel 

Pusurcrry Cium oF _ Lonpon 
Kenneth Adam on “How T.V 
affects consumer habits" Waldorf 
Hotel. 6 p.m 

W ednesday. Kins 17. 

Pusirciry Cus oF Leeps. 

Little Journey” to G. Garnett & 
Sons, Leeds 


IncemPoORaTED Sates 
ASSOCIATION F A. J 
on “Co-ordinating the 


M 4NAGeRs 
Harrison 
production 


and sa‘es budgets Caxton Hall 
6M pm 
Friday, May 19. 

Pusucity Cive or Gtiascow 
Speaker, Dr T. J. Honeymas. 
director, Glasgow Art Galleries on 

Imoressions of recent trp to | 


Thursday, May 25. 
Pusiicrry Civs or Leeps annual 
mecting. Great Northern Hotel 

Leeds. 630 p.m 
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May Iii, 1950 


CURRENT ADVERTISING 


Pritchard, Wood To Launch Bathroom Fittings 
For W. B. Youngman: National Toy Account 
And New Vacuum Flask Go To R. S. Caplin 


NEW ACCOUNTS 


To F. C. Pritchard, Wood & 
Partners Ltd.: W. B. Youngman 
Ltd.. manufacturers of a series 
of special bathroom fittings which 
are to be advertised in the con- 


sumer Press 
To Gordon Advertising Ltd., 
Harrogate: George Wooliscroft 


& Co., Ltd.. 
manutacturers 
and trade Press 

To O'Keeffe’s Advertising Ser- 
vice Led., Dublin: Bruton’s, fabric 
house (Irish national dailies and 
Dublin evenings). — Hammond 
Lane. Industries and Hammond 
Lane Foundry (technical journals 
and cinema advertising) 


To White Advertising, Birming 


tile and fireplace 
Class magazines 


ham: W. A. Lloyds Alloys Ltd.. 
aluminium ladders (home and 
export campaign) Organised 


Outings (Provincials).—F. Gaskell 


Ltd., radio and television.—Geo 
Wilden. metal pressings (trade 
und technical Press) 
ACCOUNTS MOVING 

To R. S, Caplin Ltd; L. Rees 


& Co., Lid, manufacturers of 


toys. dolls and games, and its 
subsidiaries, Isovac Ltd. and 
H. G. Stone & Co.. Ltd., makers 


of Chiltern Cuddly toys. Cam 
paign for L. Rees centres round a 
half page in the Daily Express 
supported by colour pages in 
trade media. Isovac are shortly 
to introduce a vacuum jug with 
large spaces in nationals and trade 
Press. Campaign for H. G. Stone 
is at present confined to colour 
pages in trade journals; a national 
Press scheme is, however, contem- 
plated for the Christmas season 
To White Advertising. Birmine 


ham Six -in-One household 
cleanser Press and 48-sheet 
poster campaign for Midland 


area 

To Auger & Turner Ltd.: Leslic 
Marshall & Go. from May |! 
(mail order columns of nationals 
rxcriodicals and trade Press) 
Metro Carnival Novelties Ltd 
(nationals and provincials) 


NEW CAMPAIGNS 


For Pash fruit 
women's journals. during June. 
July and August, and in grocery 
trade journals and catering Press 
Agents: Nevin D. Hirst (Adver- 
tising) Ltd... London office 

For the Gillette “32” which ix 
to be introduced shortly, a half 
page in two colours in the Daily 
Express, a 94 in. triple in the 
Daily Herald, a 10 in. x 4 col 
in the Daily Mirror and 11 in 
triples in the Daily Mail and 


juices. in 


News Chronicle, all on May 19, 
followed by ome further insertion 
in each of these papers. Agents 
W. S. Crawford Led. 

For Tonrinz colour hair rinses, 
in the Radio Times and trade 
Press, backed with direct mail, 
dealer aid materia] and a free 
booklet Agents: Gordon & 
Gotch Advertising Ltd. 

For Keen, Robinson & Co 
Lid, to introduce Robinson's 
Barley Crystals, in nationals 
Agents’ C. Vernon & Sons Ltd. 

For Standard Motor Co., in 
weekly and monthly general in 
terest magazines, motoring Press 
and motor trade Press, supported 
by point-of-sale maternal, Agents 
George Cuming Ltd. 

For a new baby soap in the 
shape of a “Brumas” bear, which 
is to be marketed shortly by 
F. R. Cullingford Ltd., in trade 
Press The product will be 
available in blue and pink car 
tons; a window display competi 
tion is being organised for which 
display stands and pictures of 
the real Brumas are to be made 
available Agents (for Press 


ads.): Samson, Clark & Co., 
Led. 
For the food products of 


Armour & Co., Lid 
provincials and 
journals 
Pemberton Ltd. 
For 4711 Eau de 
manufactured by R. J. Reuter & 
Co.. Lid. in women's journals 
and provincials, for the remainder 
of the year. Agents: §. T. Gar- 
land Advertising Service Ltd. 


in nationals 
grocery trade 


Agents Alfred 


Cologne. 


For Ajax, Colgate-Palmolive 
cleanser, in London evenings 
Agents) Masius & Fergusson Led. 

For Public Opinion, wsue of 
May 19, in selected national 
dailes, Sundays and general 
interest Magazines 


For Rhodian cigarettes, 


increased appropriation in 
nationals. Agents: John Haddon 
& Co. Lad. 


For Mineral Feed Supplement, 
manufactured by Minsal Ltd. in 
poultry and farming journals and 
national Sundays Agents 
Stowe & Bowden Lid. Man 


chester 


Crawford Design 
Subsidiary’s Show 


Examples of the work of Sir 
William Crawford & Partners 
Lid., a subsidiary of W. S. Craw 
ford Lid., specialising in three 
dimensional publicity and indus 
trial design, were exhibited at 
the premyses of the agency last 
week 

Work is done for clients of 
the parent company as well as 


others Among products and 
exhibition stands shown were 
those of McMichael Radio, 


Milton Antiseptic, Spicers, Lon 
don Rubber Co., and the Milk 
Marketing Board 

Managing director of the 
company is Mr. E. C. Mackenzie, 
and chief designer Mr. J. S 
Foxell Mrs. Kathleen Mears 
is company secretary and chief 
executive 


Legal and Gazette 


Injunction In Ad. 
Copyright Case 


In the Chancery division on May 2 
Justicen Roxburgh. counsel for 
plaintiffs in an action by Headquarters 
Supplies Lid 
Cwder « 
an ¢F parte motion for an iniwnction te 
restrain infringement of copyright in an 
advertisement offering for sale naval sur 
mus stores 


Plaintiffs alleged that an advertisement 
inserted by defendants in the News of the 
Weortd on April 23 infringed their PY 
right in an advertisemem and 


lustra 
tion for Brand New Genuine Royal 
Naval Officers White Shoes” appearing 


in the Daily Mail on March 18 


His lordship said he would gram ¢* 
parte imunction until Priday (May *) to 
detendam from reproducing of 
reproduction of the re 
on of a shee. inserted by plain 
tiffs in their advertisements 


On Friday 
agreed 


counse! sat defendants had 
motion as a trial of 


the action. and ) comment toe a perpetual 
miunction in the term: of the interim 
imyunction The would sho pay the 
sigimitts costs and there would be no 


inquiry as © damages. Hix lordship made 
an order accordingly 


DISSOLUTION OF 

PARTNERSHIP 
Cren, Core, Peeoesick Gromer Lister 
and Mausre Siverw ow wading a 
Lister Sens Bott Court, Pleet Street 
re wgnwriters manufacturers 
and gencral contractors April 21 All 
depts by George Lister and Maurice 

Siiverman who will continue 


GLAM ADVERTISING CO. 

Following the Gimoletion of partner 
Mr 

ently announced 


m buwiness under 
Advertwinge = Co 


Glam 


WINDING-LUP ORDER 
Iwrensro~s Lrp. 6%. King’s Road 
Chelsea , Winding-up Order 


1 abur 


“Vorkeiire Seekeeper.” Ltd., 
kK Hatheld 


eum Howse corwood Oreen 
nm lomastct§ Proprietor 
printers sod publeher of tevhtical and 
«ther magazines Nomne! capital O60 
Dvrectom: Mere © Palmer and Miss f 
Black 
Rh. Powter & Co. (Diepley) Lad. Sie 
mrcen primers, wen and dieplay manu 


ADVERTISER'S WEEKLY 


. . 
Space Demand Still 
Exceeds Supply 

. 
— Mirror’ Chairman 
The demand for space by 
advertisers is still greatly in 
excess of supply, says Mr. H. Guy 
Bartholomew, in the statement 
accompanying the accounts of 
Daily Mirror Newspapers Ltd., to 
be presented at the annual mect- 
ing of the company, on May 31. 
The increase in the total profit 
from trading,” says Mr. Bartholo- 
mew, “is in part due to the addi- 
tonal revenue obtained from the 
greater sales of the Daily Mirror. 
With a net sale in excess of 44 
million, there are more copies of 
the Daily Mirror purchased by the 
public than of any other daily 
national newspaper. This circu- 
lation is not the product of 
expensive publicity schemes, but 
is a reflection of the high regard 
that the general public have for 
the editorial content of the paper. 
“With this high level of circu 
lation the value of the Daily 
Mirror as an advertisement 
medium is apparent. Following 
the increase in paging, additional 
space was made available for 
advertisements with the result 
that the revenue from this source 
was substantially greater than last 
year 
“When it is realised that the 
requirements for newsprint. to 
cover the greater number of pages 
per copy has represented an in 
crease in excess of 40 per cent 
and that there have been substan- 
tial increases in all other costs of 
production, it will be agreed that 
to show some £105,000 additional 
trading profit is most satisfac- 
tory.” 


According to trade Press ads., 
campaign for Nervone will be 
augmented by posters and cinema 


publicity Agents: Lamson 
Agency Ltd. 
facturers Nomena’ camial f.000 
thtrectors: KR. Foster and J. J 

Wek A (Retiance Printers) 


tmon 
Lt4., 25 Botank Road, Southport. Sports 
and general publishers, printers. Nomina! 


capital £1,000 Directors H. Bond and 
HH. Bond 

“ Pobti isd., Man 
azoment Howe, §& Hill Street, WI 
Nominal capital £1000 Sutvac 


L. O. Ruwell and GO. BM. Scun 


ty dordan and Gens, Lid, Company 
Registration Agents, 116 Chancery Lave. 
Londen, W.C1) 


WILLS 


Sm joe Aarne Arrow chairman of 
Derby Daily Telceraph § Lad, left 
£83.157 grows, £72,458 14s. net 

Me Groeor Soows, © director of 
B. W. Barney Led. left £5.340 Ge 100 
grow, £1,227 2 net 

Me Eawest Lewesres. formerly man- 
aging ducctor of Outdoor Advertising 
Led, left £16.57) 2s gross, (16.260 Ife, 6d 


Me. Writes Vewcesr Horror. whe 
died suddenly tx 


appeintment at general menager the 
Times of Corton, lett (4.3301 108, 44 
arom, £1009 lt Sd t 

Me -toween Whttems cheirmen of 
the Irish Press Led, left 190,671 @&, Ba 
(duty paid £9,191) 

Me joun Giavsrae Wueowes, « 
director of Henry 


iat. Pontypool, lef: £9,481 ~ od. grom, 
£9611 1h, 2d. met 
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ADVERTISER'S WEEKLY 


(Continued from page 29 


| LITTLEWOODS OF LIVERPOOL re- 

quire a thoroughly competent layc 
PHOTOGRAPHERS man for ali types of Mail Order 
* i Catalogue and roa ore saics 
iterature Applications giving = full 
| details of age. experience and salary 

required tw Peronnc! Manager. End 

butt Lane. Liverpool 


BARNABY’S 


DESIGNERS AND LETTERERS rcguired 


good class copy printing 
Photographic library. 


10/11 Station Buildings 
New Bridge Street, E.C.4 
CENtral 700 


SHOWCARDS 
DESPATCHING 
SHOWCARDS? 


We pack and despatch 


LETTERING 
First class experienced artist for 
London commercial studio. 5 day 
week, 9.30 to 5.30, good salary. 


Advertiver’s Weekly, 180 Fleet Sc., £.C.4 


A VACANCY OCCURS in the Publichy 
Department of a Commercial Me 
Vehicle anc. Diesel Engine manufactur 
ing group, West London. for a man to 
assist in the compilation and production 
of ihustrated specifications, brochures 
and general sales literature Writing 
abi ity and some technical knowledge of 
heavy duty road transport veh cles and 

for mante and industrial 


a use is needed. as well as an acquaint 

Showcards—Displays, etc ance with the general technique of 
oreting and exthbite work Apply 

Any Shape, Size or Quan- giving age, full details and salary 
required two 

tityat the most reasonable Box 9680 Ad. Weekly 180 Fleet St BC4 


cost and with the utmost 
speed. Write or phone 
&. CHRISTIAN & CO. LTD. 
10a De Beauvoir Square, N.! 
Clissold 3463 


McCANN-ERICKSON 
ADVERTISING LTD. 


require a 


CUT-OUT LETTERS « SIGAS 


FIRST CLASS 


LAYOUT 
ARTIST 


experienced in 


National Advertising 


APPLY 


» 


110 Jermyn Street, S.W.! 
WHITEHALL 541! 


a mw wen —— heen BER ot Mass 
Produced oer * Ore 
| 1 


full 


time sales 


' or 


entative 


— } Applicants 
. . connection 
BLOC KS & DIES photographs 
worth wil 
he paid a 
netr capali 
BRASS BLOCKS & DIES ateractive COMM 
a t« “um prospects 
Brass blocks for For! blocking on Replies ‘ I 
card of plastics. Bronze cutters w ~ y | PRotwares 
' mise 
for cutouts. Cutter crush dies for toed, Wi 
showecards etc. Scoe! dies for metal LETTRRING ARTIST tad - 
O88S & AYCKBOURN exp essential) required t 
N 
14 CLERKENWELL GREEN, EC) eressive agomy: holidays w nw 
Gren car - iis of experience and 
CLE. 0474 Est. 38 years reauired 
Bow ons. Ad Weekly 180 Pleert § 


for label, carton and paper bag work 

LIMITED Only men of fully professional standard 

should « y Amistance given with 

WMustrative Photography in housing ull particulars to Personne! 

Black and White and Colour uecsos, Drown, Seer & Crepcry, 

Limited. Speke. Liverpool, 19 

for all advertising purposes. PACK AGING | DE SIGNER, 22 > © 

" qured by mion transparent 

Food and Cookery subjects packaging a, creative and fintshed 

red mode i art Should be competent 

prepa in 1 kitchen letierer and have knowledge of typoe 
in studio. Department for raphy Five-day week. canteen 

fox 219 Ad Weekly 180 Pieet St Ec4 
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Sk coe Lan] &. Ay ayy Ss 
panel 405. per inch. three average 

3 out of every 4 SITES 24 letters, space. ft -s-, FF-§ AR Y tL 

BOLTON Additionnl fee of 94. & for use of Box Office. Series discounts: 21% oe 

in belong to GLERELET'S | insertions, 9%, on 13, 19%, om 26, 15%, om 52. All advertinements for lew tan seven 

BLEAKLEY’S | tmertions MUST BE PREPAID. Address: “Advertuer's Weekly,” 180 Fleet Street, 
dominates i . ECA. ‘Phone: Chancery 8644. 

BOLTON 


(Greenhalgh & Bleakley Led.) Trinity Se. | APPOINTMENTS VACANT 


ADVERTISEMENT MANAGER required 
for 


cading old<sablished§ monthly 
engimecring jovenal Remuneration by 
salary, expenses aod commission, Only 
men able w fully jostify four figure 
income feed apply Poll details age, 
experience ’ 

Box 9687 Ad. Weekly 180 Fleet St BOS 


GROUP ART 
DIRECTOR 


Graham & Gillies wish to 
appoint a further Group 
Art Director, able to direct 
on important National 
Accounts. He must himself 
be a first-class creative lay- 
out man, particularly strong 
in figure work. This 
appointment carries a good 
salary commensurate with 
talent and experience. 

Please write in the first 
instance, and in confidence, 
to 


The Art Director, 
Graham & Gillies Led., 
37 Golden Square, 
London, W.!. 


PRESS OFFICE 


(London He — 


ot Government Department ha 
immediate vacancy for INFORMATION 
OFFICER App wants must have had 
Practical experien agency 
Newspaper wil 
be required to 
write arti of 
publication v to 
write inter factual copy for 
leaflets and tb Working know 
edae of the provincial prew an advan- 
tame Salary £67 60. with annual 
MCTCMCHLs ¢ «2s eply 
} Box 9512 Ad. Weekly 180 Pleet St BC4 
| YOUNG WOMAN, sbout 18 years, re 
quired for Public clavons Department 
| in London Office of w known Organ 
maton Must have some knowledge of 
lettering, with an interest’ in photo 
graphic composition Ome leaving Art 
Sohool may suit Opportunty to learn 
Public Relations practice Salary £182 
Box 238 Ad Weekly 180 Peet St BCS 
< wt TENT LADY PRODUCTION 
SSISTANT required by General Man- 
— Medium size Agency She 
| w mt on wn imhative and must 
| understand and pre experience in 
Production Her juties «will nmiail 
Maimaining Production Schedules, Block 
Prepann , details for 
ne and Voucher 
Checking Only hose with this 
experien apply Shorthand not 
} essemtial bat « dvantagc Give full 
ane an ary required 

Bo ™ SONS Ad Weekly 180 Pleet St BC4 


GEORGE NEWNES LTD. 
Require 


EXPERIENCED 


LAYOUT ARTIST 
for 
National Periodical Publicity 
Campaigns 
Write in first instance stating 
experience and salary required 
to Publicity Production Man- 
ager, George Newnes Ltd., 
Tower House, Southampton St., 
Strand, London, W.C.2. 


May 11, 1950 


Avertsing Services & Supplies CLASSIFIED ADVERTISEMENTS 


LONDON STUDIO 
requires 
RETOUCHING 
ARTIST 


Only experienced man capable 
of first class work considered. 
Write or phone 


BATESON & STOTT 
45-6 St. Paul’s Churchyard, E.C.4 
CENtral 2664 


VERY 


PHOTOGRAPHER. 


PROGRESSIVE FIRM OF TOY 
MANUFACTURERS require 

Designer, age 22-26: capable of creative 
work and versatile in all forms of com- 
mercial art and design; must have good 
knowledge of packaging, display, letier- 
ing. catalogue work 
frocesses, excellent 
advancement for right man; 
ditions, modern factory. canteen 
details past cxperience, salary req 
ec... © J. & L. Randall Led., 
House, Potters Bar, Middlesex 


Intelligent young 
lady needed with dark 
ence copying 
document printing ad 
five-day week, 9.30 to § Weite 


Mert 


ditions 
fully tw Box H520. c/o Sweets, 110 Old 
Rroad Sweet. E.C2 


WELL-KNOWN weekly texte newspaper 


requires woman reporter. not 
years, able to 


over 25 
obtain and write a 
terse news storics Must also 

capable of reviewing fashion -m, 


stating salary required. to 
Box 9679 Ad. Weekly 180 Pleet St BC4 


CENTRAL OFFICE OF 
INFORMATION 


Applications are invited for the 
post of Assistant information 
Officer (Unestablished) in the 
Library-Research unit of Photo- 
graphs Division, co assist in picture 
research on a wide variety of 
subjects for the purposes of books, 


newspaper articles, exhibitions, 
etc. The duties require a sound 
educational standard, a reliable 


visual memory and a good know- 
ledge of current affairs. Candidates 
with a practised knowledge of the 
sources of supply of pictures 
and with previous experience of 
picture selection will be preferred. 
Salary according to age. and quali- 
fications, rising annual increments 
to £575 (men) or £460 (women) 

Written applications giving date 
of birth, full details of qualifications 
and experience including dates 
should be addressed to the 
Ministry of Labour and National 
Service 14 Tavistock Square, 
London, W.C.1, quoting reference 
number F.4.9. Original references 
should not be forwarded. Only 
candidates selected for interview 
will be advised 


VESL ALISER. 


EXPERIENCED © 


We require a 
our London office 
used to working on his own initiative 
and capable of producing finished 
layouts for submission to clicem 
He should also be a 
ACCURATE typographer 
experience essential, salary up to £7 per 
five<lay week Please phone 
4003 or write to Nevin D 
rusing Lid, 96 Ebury Street 
SW 


visualiwer 


for He should be 


RETOCCHRING 


ARTIST required by 

Good working conditions Five-day 
week Permanency for right man 
Apply 


Rox 9696 Ad Weekly 18 Pieet St PCa 
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May 11, 19590 


si APPOINTMENTS VACANT 


LEADING IRISH 
AGENCY 
Has an opening at once in 
their Dublin office for a 
fully experienced Copy- 
writer and ideas man, must 
be capable of preparing 
rough visuals. Good salary 
on a progressive basis, per- 


manency, pleasant living 
and working conditions 
offered. 


Successful applicant will 
be required to reside in or 
near Dublin. 

MR. C. E. MCCONNELL, 
F.LPA, will be in his 
London office until {6th 
May for interviewing. 


Write in first instance to : 
Managing Director 
McCONNELL’S ADVERTISING 
SERVICE LTD. 

ST. STEPHEN'S HOUSE, 
© WESTMINSTER, S.w.! 
(Whitehall 508!) 


PRODUCTION ASSISTANT required for 


Publicity Departmen of large national 
advertisers in the North West, Experi- 
ence in copy detail procedure with 
knowledge of typography, block-making 
ce Progressive post with superannua- 
tion scheme in operation Reply, 
wving age, cxperience and salary re- 


to 
Box 9501 Ad. Weekly 180 Picet S: BC4 


AN EXPERIENCED MAN required to to 


take charge of copy detail depart 

of busy Fleet Street Agency handling 
varied accounts ——— a of pro- 
duction not so import seme of 
responsibility and the abaiey to prepare 
quick adaptions A good salary wilt 
be paid w the successful applicant 

‘rit 


Box 9685 Ad. Weekly 180 Fleet St BC4 


MANAGER required for sk screen and 


poster department of large multiple 
stores Must be first class creative 
man, desianer-~cutter capable 
organiser. Permanency, excellent salary 
and prospects. Experience, age. ctc.. 10 
Box 227 Ad. Weckly 180 Fleet St BC4 


EXPERIENCED 
ARTISTS 
WANTED 


| A top-liner possessing the ability to 
create first-class visuals in black and 
white, and colour and finished art work 
of an exacting studio standard. Exper- 
lence of Agency practice would be « 
recommendation, but is not essential, 


2 That studio treasure known as “a 
good all-round man". His command of 
studic technique would enable him to 
handle a wide range of interesting work. 
Both jobs carry good solories plus the 
odvontage of working o S-day week with a 
good team of men in a congenial otrnes- 
phere. 

Apply : 

HAWKE STUDIOS LIMITED 
22 CHENIES STREET, W.cl 

Telephone : Museum 744)-| 18! 


— = MAN (aged 20-26), required 

ondoa Enat © assist in 
—B- en of technical advertisements 
bookicts, Pension 
scheme 


a Pee 
Box 9665 Ad. Weekly 180 Pleet St BCA 


| 
} 
| 
| 


CADY ARTIST 2 


young designer for silk screen and 


Box 22s Ad Weekty 1 180 Fieet St BCS 
30 years of age. with 
Sade experience and «capable of 
finished lettering wanted for Adycriiting 
Dem. m City Office of well-known 
pore ed _ giving age and 
caper 


Box 6 ye Weekly 180 Picet St BC4 


SUNTOR ARTIST (male), with one or 


two cars cuperience required for 
Tramsparent Packaging manufacturers 
West Landon. Five-day week. Canteen 
Box 243 Ad. Weekly 180 Fieet St BCs 


ADVERTISING AGENCY in Midlands 


has ceoellemt Opportunity for cxperi- 
efeed agency man to act as Manager 
and gencrally take over the imide 
organimation and outside development 
Assisiance could be given in providing 
living accommodation ae in con 
fidence w Managing Direc 

Box 9518 Ad. Weekly 180 "picet St BCe 


TO 
SALESMEN 
AND ACCOUNT 
EXECUTIVES 


in Four Figure Class 


If you have a proved selling 
record in top flight Display 
and Exhibition field, a good 
appearance and personality 
and are capable of carning a 
four figure income on salary, 
expenses and commission 
basis, you may be the man we 
want in Londen. We will also 
consider an agency contact 
man with experience of this 
business. 


Full details in confidence to 


Box 9523 
Advertiser's Weekly, 160 Fleet Se., £.C.4 


YOUNG VISULALISER/LAYOUT MAN 


with | 4 years Agency caperionce on 
national advertising accounts wanted by 
Agency Studio. Some creative ability 


and good clean floushed roughs csecntial 
Apply by lctter only in first place 
Stating concise particulars and silary 
required to Art Director, Reid Walker 
Advertising Lid Salisbury Square 
House 


INVOICE TVPISTS, aged 16 18) re 


quired by well-known Fieet Street group 
of magazine and book publishing com- 


£3 10s. a week 
ox 9675 Ad. Weekly 180 Pleet St BC4 


PERSONAL 
SECRETARY 


age 25/40 required for Advertis- 
ing Manager of well known 
firm in Gloucestershire. Ex- 
service woman preferred, with 
advanced secretarial capabilities 
and some experience of adver- 
tising. Attractive salary offered 
but must be prepared to live in 
country district. Reply in writing 
Bou 9697 
Advertiser's Weekly, 180 Fleet St. £.C4 


AN 
EXPERIENCED 
STUDIO 
MANAGER 
REQUIRED BY 
McNULTY’S 


Apply to 
4. P. McNULTY, F.LP.A. 
Cliffords inn & 


Fieet Street, London, E.C.4 


A FIRST CLASS General Arm required 


Previous Agency Studio experience 
essential Permanent Poston Five 
day week Call of write Crane Pub- 
erty Led 5/9 Qualny Coun, Chan 


very Lane, W.C2 
ADVERTISING SPACE SALESMEN 
required for cstabished speciality pubii- 
cauon 
Box 241 Ad. Weekly 180 Piet & BCS 
SPACE SALESMEN required im all 
drstricts Permancm media Salary 
and C ommiamon 
Box 240 Ad. Weekly 180 Pleet St BC4 
FIRSTCLASS LETTERING ARTIST 
required Previous Agency Studio 
experience essential Permanent pos 
Call or wrne 
Crane Publicwy Lid 59 Ovuality 


TYPOGRAPHY AND LAYOUT. Qual 
fied man wanted w take charee of 
department Should be able to origin 
ate ideas, have sound knowledge of 
typography Apply with copes 
testimonials, cxamplics work to Andrew 
Reid A Co... Lid. Primers, Strawberry 
House, Newcastle upon Tyne 

WELL-KNOWN GROLP of photo 
graphic companies have 4&4 poet vacant 


in London for a fully qualified an- 
brush retoucher Pive-day week, good 
sulary and congenial conditions. Please 
send full detaiis of caperieonce to 


Box SS) Ad. Weekly 180 Pieet %& BC4 


2 vacancies at DTV 


VISUALISER 


able to supervise his work 
through to finished stage. 


TYPOGRAPHER 


with proved ability to make 
competent adaptations. His 
creative talent would also find 
full scope. 

Write fully to the 

ART DIRECTOR 

DUDLEY TURNER & VINCENT LTD. 
19 BUCKINGHAM STREET, LONDON, W.C.2 


PRODUCTION ASSISTANT required 
by emall Wea End advertieme agency 
Eeperience of ilsyouts 
biocks, tc Five-day work Good 


Rox 9682 Ad. Weekly 180 Pieet St 4 
DEPUTY STUDIO MANAGER required 
by a Publishing House of well-known 
Trade Journals Age 1-4 Must be 
able to design selling advertinements 
and direct others to do Should 
also be a good lettercr, typographer 
and be able to order blocks correctly 


This & a & position and . 
pension ty Ore by letter, sa 
sec, qualifications, experience 
waary 


Box 95907 Ad. Weekly 180 Pleet St BCs 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


EXCELLENT OPPORTUNITY for 


MANAGER required for Classified Adver- 
teements Secon of the ApvEnTisgn’s 


eg of Dusiness et 
ut have had several sournd 
dyect-mad capericnce Ful \parciontars 
wm writ confidence, w 

Hun 9674 Ad. Weekly 180 Fleet St BOs 


ADVERTISEMENT MANACER ana 


Avutant Advertnemen Manager fe- 
quired by welldooen Of¢-cusbiiehed 
group of companec publishing busines 
journals and reference books Ag 
30 40. Must have had several years of 
sound) space-selling = capernence a 

jculats. in srct confidence, 

oe 0661 Ad. Weekly 180 Pleet s oe) 


RESEARCH AND 
MERCHANDISING 


Graham & Gillies Ltd. need an 
experienced Research man to 
supervise the Agency's research 
activities and to work closely 
with the Merchandising Director. 
Previous agency experience 
would be an advantage but not 
essential provided good qualifi- 
cations exist. 

This is a well paid appointment 
with good potential for develop- 
meni. 

Please write giving brief detoils 
to 

The Managing Director 
GRAHAM & GILLIES LTD. 
37 Golden Sq., London, W.! 


WANTED BY Adverthing 


Southamptes. an exp rience 

Man must good 

end able © carry out our finished an- 
remu 


full details - een and send 
caampics of 


Box 9513 Ad Weckly 180 Pleet & BCA 


Stay South, 
Young Man— 


We, of Geoffrey Dadd Lid., 
who handle a large number 
of technical accounts includ- 
ing quite a few famous ones, 
prefer tw keep the roar of 
London's traffic at a comfort- 
able distance. So we work a 
little way out--at Carshalton 
Beeches. 

If you are an experienced 
layout. artist, with a know- 
ledge of typography as well, 
there is a chance to join us. 
We need such a man a 
now, and if he can turn his 
hand to finished lettering oc- 
casionally, so much the better. 
‘Phone for an appointment 
GEOFFREY DADD LTD. 
12 South way, Carshalton Beeches, Surrey 

Telephone : Vigilant 0122-3-4 


ADVERTISING MANAGER wanted for 
leading «pharmaceutics! wade journal 
and ancillary publication 
hou 9502 Ad Weekly 180 Fleet St 


CRAN ABA STUDIOS 


adverusing for sow of epecialiaed | 
journals Sala. comm tasbOn 

goed prospects toe one willing w + 
bard in builds 


Row 950" Ad. Weekly 180 Pleet Se Biss 
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ADVERTISER'S WEEKLY 


aw 


May Ii, 1950 


CLASSIFIED ADVERTISEMENTS 


An opportunity to become 
ACCOUNTANT- 
SECRETARY 


One of the leading Technical 
Agencies has a vacancy for a 
youngish man with such qualifi- 
cations as will justify him in 
looking forward to filling the 
above position in due course 
To begin with he will work as 
assistant to the Director in 
charge of Accounts and office 
administration. Starting salar 
will depend upon the load whieh 
he can carry. Write stating age 
and giving full details of training, 
experience, etc. All communica- 
tions will be treated in the 
strictest confidence and likely 
applicants will be granted an 
interview. 


Box 9520 
Advertiser's Weekly, 180 Fleet Sc., £.C.4 


ALERT YOUNG 


MANUFACTURING w 
knowns products in the Eastern ( 
requires dewsgncr 
had experience in Latx 


Jdewmgn Ability to execute good 
lotleTing essential allied tw «2 firet-<law 
ootour seme and woud all round know 
ledwe and appreciation puouraphy 
\pply stating aac. Qualifications. cxpcri 
eme and salary require mnt 
Secretary Reckwt & (Colman " 
Carrow Works, Norwich 

LTD., 24 


W. HARWOOD & CO. 
Holborn, EC 1, require 
Mfice dutics, Switchboard. ct 9” 
‘yw No Sa 


required National home 
media. Salary and commission 
Maung age. Cxperictce to 


Rox 249 Ad Weekly 180 Pleet St BC4 


antics 
Applicants must have 
umd Packaging 


Jumor Lady 
Clerk for shorthand typing and genera! 


SPACE SALESMAN 
and overseas 
Write 


SENIOR REPORTER with sound weekly 
eapernence required for provincial 
evening Good shorthand Office 
Pension scheme 
Box 9700 Ad Weekly 180 Fleet St BC4 

DESIGNER, fully cxpenenced in modern 
packaging required by Raymond Loewy 
Associates, 10 Upper Grosvenor Street 
Lendon, Wl 

SILK SCREEN MAN, firet-claw all-round 

Progressive position, gam! 


a 
Box 9677 Ad. Weekly 180 Fleet St hC4 


We require an experienced 


LONDON 
REPRESENTATIVE 
to sell showcards and cut-outs 

Our man must have a connec- 
tion and be able to deal with 
leading National Advertisers. 
He must be interested in earning 
at least £1,000 per annum. First- 
class support will be provided 
from our own studio. Details to 


Box 9690 
Advertiser's Weekly, 180 Fleet St, £.C.4 


GODBOLDS 


have vacancies for 
the following 


COPYWRITER- 
VISUALISER 


Good ideas man, able to prepare 
rough visuals backed by sound copy 
Mainly trade and semi-technical 
advertisements, but planning io 
schemes is essential 


also 


PRODUCTION 
MAN 


Someone more than a block 
orderer. Good working knowledge 
of blocks, type-settings, etc. Must 
have Agency experience and 
organising abshty 
Please write in first nstonce stating age 
details of experience and salary required, 


to 
GODBOLDS, 9% Aldwych, W.C.2 


HU NEOR COPYWRITER. 


London Advertising Agency has vacancy 


LAYOUT. Youns 


ADVERTISING AGENCY requires 
experiomead general commercial arust 
Good lettering estenua wood salary 


five-day week 


Commercial Publicity (London) Ltd 


Gretrenham Hons Lancaster Place 
Strand Leadon C2 TEMplkk 
Rar 0488 

EDITOR OF MONTHLY WAGAZING 
requires Secretarial Assistant Good 
shorthand-ty post with cxperience of 


prooi-reading ang knowledge of mag 
anime proxtuction Salary about £375 
Box 9522 Ad. Weekly 180 Figet St BC4 


FRODUECTION MAN 
cdge of 


Apply ith specimens 


for Junior Copywriter (malic) 
experience pteferted 
siving particulars and salary 
Box 9511 Ad. Weekly 180 Flee 
Artist with 
knowlodac f typo 


sbsolutely essential 
Crencral Manager 
&) Gerrard Street, WI 
required know 
layout. copy 


rite stating age, experience 
Harwood Pres 
tree Harrow 


TRAINER REPRESENTATIVE, \ acon 


* yOuns Man secking sound traming 


the hard way, calling local traders with 
well-known = directories Full training 
even and ead prospects Salary 
ommission, expenses. Surrey arca 


Box 9903 Ad 


Old-established 


required 


tS bce 


Creativ 


experience 


writing blocks 
“i print Previous applicants re-apply 
and salar 


Weekly 180 Fleet St BC4 


Must be fully 


mechanical 


258 «Westminster 


conversant 
production and 


Responsible job with excellent prospects 


DERRICKS 


require an 
Experienced Production Assistant 


with all types of 


traffic handling. 


Write 


giving details of experience and salary required 


PAUL E. DERRICK ADVERTISING AGENCY LTD. 
Bridge 


Road, London, S.E.! 


APPOINTMENTS VACA 


COMPANY 


PRODUCTION 
MANAGER 


A good opportunity is now 


available in big London 
Agency for a Production 
Man thoroughly experi- 


enced in block buying and 
supervising production pro- 
gress 

Pleasant workipg conditions, 
Summer holiday Apply 


Box 9509 
Advertiser's Weekly, 180 Fleet Sc., £.C.4 


tAVOUT 


Cory 


PRODUCTION 


AND GENFRAI ARTIST 
required, abic to make adaptations for 
press and take his work 


Koiem Lid.. 2i24 Shaftesbury Avenue 
Ww C2 


Vist ALISER. 


wey acum im 


Spichdid oppor 
(recognised) 
promotion to teally 
eapericnced cian wiht can 
really practical iWceas 
Box 9% Ad Weekly 180 Ficet St BC4 
DEPARTMENT 
ASSISTANT WANTED in West End 
Agency Age 20-25 Previous expen 
ence essential Write. stating salary 
required, etc t 
Box 9506 Ad Weekly 180 Fleet Sc BCS 


KEEN YOUNG MAN with knowledge 
retail shop and beookstall trade 
wanted take charge of circulation 
development ncw monthly magazine 


with wide appeal Progressive appomt- 
mem for a person whe can build up 
sic 


Box 9521 Ad. Weekly 180 Fleet St BC4 


COUNTY BOROUGH OF 
BRIGHTON 


CHIEF PUBLICITY ASSISTANT 
Applications are invited for 
the appointment of a CHIEF 
ASSISTANT IN THE PUB- 
LICITY DEPARTMENT. 

Candidates should preferably 


have had experience in the 
work of Publicity Depart- 
ment. Traming as a journalist 


and/or in an Advertising 
Agency will be an advantage. 
The salary and conditions of 
service will be in accordance 
with Grade A.P.T. ITI of the 
National Joint Council for 
Local Authorities, viz £450 per 
annum rising by annual incre- 
ments of £15 to £495 per 
annum 
The post is superannuable and 
a medical examination is 
required 
Applications Stating age, 
education and * qualifications, 
together with copies of three 
testimonials should be made 
to the undersigned in sealed 
envelopes marked “Publicity 
Assistant™ not later than 
Friday, June 2, 1950 
Canvassing in any form will 
be a disqualification 
1G. Drew, 

Town Clerk 
Town Hall, 
Brighton, |, 
May 9, 1950 


GROUP PRODUCTION 
MANAGER 


required for well-known Lon- 
don Advertising Agency. A 
man with a good memory who 
has learned from experience 
that meticulously kept records 
leave the mind free to cope 
with the more responsible and 
interesting aspects of the job 


We're looking for a man who 
will ultimately take charge of 
the entire Production Degert- 
ment. 


All our staff know of this 
advertisement 
Box 9530 


Advertiser's Weekly, 180 Fleet St., E.C.4 


ARTISTS WANTED of good commercial 
peniecme in an advertising agency 
on be first-class 


Subject to that, we prefer 


artists of sound taste in design and 


ayout. Pension «heme Picase Tele 
phonc HOL born 246s 
Eleven) for appoimtment 


ASSOCIATION requires junior executive 


awed 25 32 Some journalistic ability 
and knowledge of advertising business 
an advantage State salary cxpected 


and send full details to 
Box 9515 Ad. Weekly 180 Pleet %& BC4 


APPOINTMENTS WANTED 


wee NG MAN wide journalistic experi 


some agency cx 


posseating originality and drive, seeks 


post as junior copywriter e 
Box 160 Ad. Weekly 180 Pleet St. BC4 


MANAGER OF DIRECT MAIL Agency 
creative 


with proved organising and 
ability, desires more scope Is pre 
pared to organise from scratch with 
agency Geuring such new development 
Box 9694 Ad 


ARTISTS required by progressive Bir- 
mungham studim*—tinc; and halftone 
Only xpericnced mer should apply 
Aswstance wo be given in providing 


wmMMoOdation 


Write Child & 

113 Edmund Street, Birming 
FILM Magazine requires 
enced sub-cditor with ideas and 


Koowledge of Gims an 
them essential 
must be members of the 
baw eiving experience and 
wala require 
Bow Osi9 Ad “Week y 180 Pieet St BC4 
OPPORTUNITY. Young man required 
by Londen Agency for copy despatch 
depar Ument 


salary required 


Box 9698 Ad Weekly 180 Pieet-St BC4 


SENIOR AGENCY EXECUTIVE 
SEEKS APPOINTMENT AS 


ADVERTISING MANAGER 

Aged 44. Wide Agency and 
administrative experience. 
Seeks appointment as Adver- 
tising Manager with manufac- 
turer of a nationally advertised 
consumer product, where pro- 
fessional qualifications and a 
mature approach are essential. 
Resident in Home Counties area 
but prepared to take up 
residence elsewhere. 


Bex 237 
Advertiser's Weekly, 180 Fleet St., E.C.4 


YOUNG 


KEEN WOMAN ART STUDENT seeks 


employment in a firm or Advertising 
Agency 4 years’ training 
design. display typography lettering 
Box 9664 Ad Weekly 180 Pleet St BC4 
LADY, 23. with Am School 
training and agency cxperience, seeks 
position for creative layout and design 
Box 9529 Ad. Weekly 180 Pleet St BCs 


Must be all-round 


(Extension 


Weekly 180 Fleet St BC4 


a Le 

| 

es | i 

| oe P| 
| a | | L | 2s 

- “ SSC 
a _ | a = 
a | _ | 
G | hit 

4 ; | 
es — a) 
3 | ee je ; f 
mt aS 
3 Ss | a A OP 
‘ Oe) —— 
' SC; a 
p ——— : 
TR mee PF 38 Ss. : oe ae or = ae es a 6 e mae . sa i. 


May 1}, 


APPOINTMENTS WANTED 


f 
TRAINEE 
EXECUTIVE 


from the London School of 
Printing, age 31, fifteen 
years Trade experience, has 
good all round knowledge of 
. Printing methods. 


1950 


Finishes 
course in July, now seeks 
post with executive capacity 
with Letterpress and Litho- 
graphic firm or Advertising 


Agency. 


ARTIST DESIGNER, malic, 25, capabic 
draughtsman, interested in display and 


exhibition design requires post wih 
firm willing to employ one who may 
not have wide experience in their cxact 
type { work HRB. Ivy House, 
Chivery., Tring, Herts 
COPYWRITER. A mature a 
coun man of ulture and 
attainment “wih wide 
tree-ance caperence 


ee in Canada, Europe 

ot Automotiic, ftasnions 
prestige and fi-cenire advertising 
preferred. Nativ Fremh and excellent 
German Pariner Directorship (with 
imvesiment) conwdered Wide home 
commections Socially 

XYZ Martins 

Lombard Street ECc3 


Adverusing Man- 


ager sec we Ihorough know- 
ledge a 2. media, typography 
Pr journalist ability 

Box 9686 Ad. Weekly 180 Fleet St BC4 


KEEN YOUNG MAN, having had two 
years City business expericnce, tow 
wishes spccialive on advertesing No 
experience An position conudered 
Box 9691 Ad Weekly 180 Pieet St BC4 


EDITORIAL UNIT 


Q) skilled Editorsub and reporter 
seck further commisdons, holiday re 
het “ similar Free-lance basis 
c isi also sought for feature 
and film articles, rads books and 
gardcmng Brochures, guide books 
promouonal interature Specomens 


gladly on request 


WOOLF’S PUBLICITY 
142, MILE END ROAD, LONDON, E.1 


VERSATILE JOURNALIST. years 
An &— avialion magazine Keen 
artist ully con- 
production seeks 

responsibility a 


rows 


Ad Weekly 180 Pleet St BC4 
ADVERTISER of good appearance and 
address, experienced, energetic salesman 


imitiatnve and patience 
Go 

Box 
ndon 


Commission 
55 Bryanston 


and salary 
Street, Li 


ALL-ROUND SING MAN 
secks London appom: Successful 
Advertising Manage top rank ageny 
copy write Sound km ws preas 
print, dusplay. ex ons 
Box 9668 Ad. Weekly 180 Ficet St EC4 

MAN bi years Drawing 
Tyee capericnice in echnical 
cuve anxious 10 learn more 
uc and medium 
Box 952 vad Weekly 180 Pleat St 4 

PRODUCTION MANAG eR, 29. wih 
ni years syoul «experience 
i> ne ing. requircs agency post 
wit prospec ts 
Bim 9524 Ad. Wockly 180 Pieet St BC4 

Versa le Pen and 


FIGURE ARTIST. 
‘ W as? { etc 


arpantment consudered 
Box 9528 Ad. Weekly 180 Fleet St BC4 


CL 


SIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED Hi BUSINESS OPPORTUNITIES 


SHORTHAND - TYPIST. Competent 
young lady, 20, advertising experience, 
desires iMicresting —_ oe secretary to 
An Director of simi 
Box 9692 Ad Weely. 180 Pleet St BC 

MARKET RESEARCH, = experienced 
Woman investigator G5) widely 
travelled, seeks responsible and pro- 
gressive appointment Available at 
shor notice 


Box 205 Ad Weekly 180 Fleet St BCs 


ACCOL NIANCY - COMPANY SECRE- 
TARY ACOOUNTANT sccks 
me appointment Vide 
experience, banking, publishing, adver- 
eng, saics promotion. cc 7 any- 
where.—Box AR, 277 Bryanston 
Sureet. London, W.1 


Street. 
Whiteball suas We 
Berson 


specialise in efficient 
a AL IPtED INDUSTRIAL DESIGNER 


oman) with Agency experience in 
hand ing «= National «accounts secks 
executive position giving for 
onginal ideas presemt cditing 
woman's magazine Prepared to 
asso growing agency 

Bon 9517 Ad. Weekly 180 Pleet Sc BCs 


EXECUTIVE 


at present managing a small 
London Agency desires change. 
Experienced in Creative and 
Administrative work, Art and 
has 
sound knowledge Production. 
Young enough to be enthusias- 


Print buying, Contact; 


tic, yet old enough to know 
that he still has much to learn. 
Post-war experience includes 
3 yeors as Ad. Manager to 
National Advertiser. 


Box 9695 
Advertiser's Weekly, 180 Fleet St., E.C.4 


LETTERING AND GENERAL ARTIST 
levires parttime post, studio oF 


pmonters 
Box 9526 Ad. Weekly 180 Fleet St BC4 


FREE LANCE SERVICES 


PIRST CLASS FREELANCE SERVICES 
required ¥ Lendon Studio, figure, 
retouching, layout and design Phone 
HOL 7450 between 9 and 12 am for 
appomtment 


GENERAL ARTIST with 


agecnoce and 
free-lance secks 


long experi- 
studios, now 
additional 


hents 
Box 9508 Ad. Weekly 180 Fleet St BC4 


TUDOR ART AGENCY LTD. 
wish to represent good 
ILLUSTRATIVE, FIGURE AND 
CHILDREN’S ARTISTS 
free lance basis only 
Phone HOM 8841 Furnival St., £.C4 


om ras 


Final 


LONDON AREA ONLY. 
xk drawings. Maps drawn 
Tor “exo 


FREE LANCE ARTIST. Advertisers 
wih 1 artist cxperienced in 
black and white press work. Creative, 
still life ~ figure, ctc. Must be fully 
ct 


perienc 
Box 9659 rAd Weekly 180 Pleet & BCA 


} 
| 
| 


LONDON PUGLISHERS of new Indian 
end Cotenial Monthly. wish to comtact 
persons of firms capabic of promoting 
advertisements and circulation 
Box 9527 Ad. Weekly 180 Fleet St BCe 


SHOW CARDS, CUT-OUTS, 

Book Jackets. Advertising Polder. 

or te 
plant) 


ADVERTISER'S WEEKLY 


SALES AND WAN 


Type Lettering, 226 pp a fro Die 
Lettering Alpbebet, ‘ch Edo. 180 
ro. or 4, 2% Cune) 

Ratien Typegraphice, ) fide 
eprint) ror. #0. 250 pp. 52s 
Eecyclopedia §=Typegraphicen, P| 
(Onen) > PP 4h. (Sept), 
Bovtien Typographica, Yh Ed (Aue) 
From leading Bookseller Details 
fom Typographical Centre Wet 
Drayton, Mx 


London Office: 147 Victoria St.. S.W1 
‘Phone Victoria 0661/4 


MIDLAND STUDIO 
already serving many National 
Advertisers, offers high standard 
Layout and Design, lettering, 
Still Life and Retouching Service. 


Bor 96e6 
Advertiser's Weekly , 180 Fleet St., E.C.4 


HOUSE ORGANS 
Our pocket size House Organs written 
specially for YOU will help your sales- 
men and create goodwill Sond for a 
copy of ‘Food for Thought’ full of in- 
teresting littie items of wit, humour and 
good sense. No obligation 


VOLUNTARY 


quires awistant 


ORGANISATION 
organiser for a period 
of 16 18 months Age 0/45 Adnun 
and organism expericnce 
Koowledse of advertuing 
an advantage State salary 
expected and send full details to 
Box 9516 Ad. Weekly 180 Fleet St BC4 


PROCESS 
ENGRAVING 


AUSTRALIA. Process Engrav- 
ing Company desiring to expand 
into comprehensive unit, as on 


English lines, seeks working 
arrangement with established 
English Company, willing to 


advise on development, and 
assist in plant and staff problems, 
etc. —Write in first instance, to 


Box 9653 
Advertiser's Weekly, 180 Fleet S¢., £.C4 


PRINTERS 


TYPESETTING and Plate Making for 
Mutuith and Rotaprim Machines also 
Offect, Letterpress; Mutuith and Fac. 
mmile Letter Printing Good dependable 
service. Leighton, 70 Glenthorne Road, 
Wo. RIV 4225 


PRINTING 
Leaflets — Booklets 
Good work — Keen prices 
WINTERBOTTOM & SON 


25 Prince George St., Portamouth 
Phone 6662 


LETTERPRESS PRINTING. We have 


booklets. folders 
class hall4tone of process 
preferred. Linotype, automechines up 
w Oued Crown, Pamphict Binding 
Factory about 35 miles north of Low 
don. Own road waensport. Good ser 
vue end reasonatic prie Our repre- 
sentative will call in London area 


cm Good 
colour work 


App'y 

Box 9655 Ad. Weekly 180 Pleet $ PC4 
PRINTER now in the postion tw sccept 

contracts for monthly publication: up 

Jemy quarte, 48 pages 

Box 9514 Ad. Weekly 


EXPORT MA 


180 Fleet St BOS 


LISTS 


ING 


CANADA & 
U.S.A. 


OPEN UP NEW BUSINESS AND 
BACK UP YOUR DISTRIBUTORS 
WITH A DIRECT MAIL 
CAMPAIGN | 


You con do this without any dollar 


PHOTOGRAPHIC 
PRINTS 


Any Size — Any Quantity 
Write or Phone 


P HOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Cater Sirest, Londen, w.l 
Tel. Welbeck 0938 


ACCOMMODATION 


FINE ARGE NORTH “ty 4% 
sTt pio with ame room, et. To be 


let on lease, no premium Victoria 
district 
Box 9681 Ad Weekly 180 Pleet S& BC4 


SALES AND WANTS 


AEROSTYLE AIR COMPRESSOR ;{ 
hp. AC. Biectric motor, simon new. 
£20.-—F W., 61 South Road, Pavers 
ham, Kent 


| 


{ 


ST Payments mode entirely 
in sterling 


| represent the leading mailing list 

houses in these countries, can pro- 

vide market research and the 

correct ‘copy angles”. Twenty-five 

years’ experience in Canadian and 

American Direct Mail assures you 
of competent advice. 


pe 


Ask about Central and South American, 
Austrolion, and New Zealand lists! 


R. AYNSLEY-COOPER, B.Sc., 
A.M.1.Ex. 
Assoc American Chamber of Commerce 


VILLA ROAD, P.O. BOX 136 
LONDON, S.W.9 
Phone BRixton 5644 


See June 8 issue for next 
Advertising Services and 
Supplies 
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3 | CARILLON PRESS LTD. ‘ 
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ADVERTISER'S WEEKLY ( 


Weekly 


Tuurspay, May 11, 1950 


D. a copy 
40/- a year 
Post free 
(45/- overseas) 


LZH:LIRY SE 5,000,000 people see Younger Budget 
Films in nearly 1,200 cinemas through- 
ut the country every week. 


| BECAUSE | the campaigns run as planned, with 

clockwork regularity. 

} BECAUSE | the cost of this national campaign can 
be as low as 2s. per thousand viewers. 


Because those 5,000,000 viewers sit relaxed, absorbed by 
the unfolding tale on the screen. There are no distractions, and 
that means extra pulling power. No competitive products in 
the same film — just absolute concentration on one brand while 
its story is brought vividly to life in motion pictures. 

And not least, because Younger Budget Films have been 
giving solid service for more than 24 years. Youngers’ long 
experience of selecting cinemas and their knowledge of making 
effective films are at your disposal. 


COLOUR T00 Live model and cartoon colour films 


are a well-established Younger Service. These first-class colour 

films cost no more to exhibit than black and white films. 
The full facts about Younger Budget Films are 

given in an illustrated booklet “ Extra Pulling Power.” 

A copy will be sent on request. Ask to see the latest 


YOUNGER 
BUDGET FILMS 


A. H. McISAAC, DIRECTOR OF NATIONAL SALES, 


YOUNGER PUBLICITY SERVICE, LIMITED, 
28 ALBEMARLE STREET - LONDON - W.i - (REGent 6593) 


STOP PRESS 


OUTDOOR AD. 
MEN TO VISIT 
WESTMORLAND 


Outdoor Advertising Industry 
Advisory Commitice visiting 
Westmorland next week te dis- 
cuss with local County Council 
pro d “Special Area” order 
under Control of Advertise- 
ments Regulations, 1948. 

Inquiry, a ay a to have 
opened on y . post 
for these discussions, will 
now probably take place July. 

tonne ag - A ex Wu Gna 

approach Isle ounty 
Council on oe ne, 


M.P. QUESTIONS AD. 
iN “COMING EVENTS” 


A. G. Bottomley, > Roenettey Soe 
Overseas Trade, said in 

on Tuesday that he would “look 
into” —— of advertisements 
for tch shipping line in 
“Coming Events.” 

Air Commodore Harvey bad 
asked if President, Board 
Trade, was satisfied with a ge be} 
ads. in “Coming Events,” 
would arrange for them te = 
more selective, and, referri 
Dutch ad. in Ma —_ i - 


would see that . more 
representative of “British 
ustry. 


British Travel and Holidays 
Assn. told “Ad. Weekly” that 
members of Assn. had t to 
advertise in ‘al Ad. re- 
ferred to was for Holland- 


er. as first stop. Also 
because of Britain's association 
with E.C.A. it was necessary to 
co-operate with European 
countries. 


Poster 
Ideal —_ in London 
selected industrial towns for 26 
weeks from May lL. hoon 
ee" 's Poster Advertising Co., 


Ste bo “North Wilts ~ 
dvertiser” changed 


and 
“Wiltshire Herald and _- S. 
tiser.” 


J. D, Willis, former advertise. 
Garden,” 


il, 950. Printed in England by Staples Press Limited at their Great Ti 


Published by the (reasianees, BUSINESS PUBLICATIONS, Ltd. at their office at 180, Fleet Street, London, E.C.4. 
May ' iechfield London, 


(Phone : Chancery 6844.) 
establishment. 
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